ABC  plan^fo  s(pp 


S5» 


50%  paid  lire  f|j% 

Seattle:  deamine 

declared  MsTuesdam 


NOVEMBER  20,  2000  THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE®  PUBLISHED  EVERY  WEEK  SINCE  1884  $4.00 


My, 

how 

we've 

grown. 

The  newspaper  professionals  who 
founded  cnhi  in  1997  began  with  an 
initial  purchase  of  19  papers,  lolal 
circulation  113,700.  Kven  their  brightest 
ho|)es  didn't  envision  a  company  that 
would,  in  just  3  1/2  years,  grow  to  own 
more  paid-c'irculation  dailies  than  any 
other  ne\\s|)aper  company  in  the  United 
States. 

Recently,  cnhi  celebrated  the  landmark 
of  suri)assing  1  million  in  paid  daily  circulation 
But  we  know  numbers  aren’t  everything. 
Service  to  our  readers  is. 

In  an  industry  where  many  are  grasping 
for  ways  to  reinvent  themselves  to  ensure 
their  future,  we  hold  fast  to  our  initial  focus: 
Unmatched  coverage  of  our  communities. 


cnhi  daily  and  weekly  newspapers  cover  more  than  210 
commnnities  in  20  states. 


community  newspaper  holdings,  inc. 
Birmingham.  Alabama 
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WHEN  YOU'RE  RIBHUOU’RERIEHT 

IMAGINE  WHAT  OUR  EDITORIAL  PAGES 

and  broadcast  commentaries  would 
have  said  if  the  government  had  gotten 
the  Nov.  6  election  as  horrifically  wTong  as 
we  did  in  our  business  [‘“Stop  the  presses!’ 
tops  historic  news  coverage,”  Nov.  13,  p.  7]- 
“Off  with  their  heads!”  we  would  have 
roared. 

But  what  about  our  heads? 

Where  are  the  demotions,  the  firings,  or 
even  the  honorably  tendered  resignations 
from  those  of  us  who  made  the  “Bush 
wins!”  or  “Gore  wins!”  decisions  at  print 
and  broadcast  offices  on  Election  Night? 

We  did  more  than  “make  a  mistake.”  We 
handed  our  heads  to  our  critics  on  a  platter. 
How  can  we  now  oppose  a  law  prohibiting 
broadcasters  from  predicting  election 

results  before  polls  close?  - • 

We  have  turned  our  First  LET 

Amendment  right  into  a 

license  to  affect  elections  ^ 

bypredirtingtheirout-  editarandpub 

come  before  they  have 

concluded.  Did  those  same  ^  „ 

or  vm  snail-n 

new's  organizations  declare  E<jitor  &  Publ 

a  World  Series  winner  Broadway,  N 

when  a  game  had  not  been  io003.  Please 

concluded  by  the  time  an 
11  p.m.  news^t  or  an 

early  edition  hit  its  address.  Lette 

deadline?  Of  course  not.  ...y,, 

JOT  all  the  usu 

We  sucker-punched 
ourselves  on  Nov.  7-  To 
date,  not  one  supposedly  honorable  editor 
in  chief  or  equivalent  has  had  the  decency 
to  tender  a  resignation.  Not  one  publisher 
or  executive  producer  has  imposed  a 
censure  or  a  demotion. 


Yes,  I  had  it  easy.  Our  newspaper  didn’t 
go  to  press  until  10:45  a.m.  on  Nov.  8 
But  I  still  remember  when  journalists  of 
integrity  actually  lived  by  the  mantra, 
“When  in  doubt,  leave  it  out.”  The  doo- 
ftises  who  blew  it  on  Nov.  7  —  and  weak¬ 
ened  us  all  in  the  process  —  continue  to 
collect  their  mega-salaries.  And  we 
wonder  why  our  calling  is  not  respected? 

DENNY  BONAVITA 
EDITOR 
The  Courier-Express 
DuBois,  Pa. 


ARRIVALS  AND  DEPARTURES 

Regarding  reader  Geno  Laurenzi’s 
comments  on  the  redesign  of  EdP 
[“Geno  therapy,”  Nov.  13,  p.  5]:  I 
thoroughly  enjoy  the  redesign.  Especially 

r-* -  the  briefs  on  the  "look- 

'  E  R  S  newsprint.  I  suppose 

etters.Send  some  people  wouldn’t 

to  letters®  care  for  the  more  creative 
^her.eam,vm  look,  but  I  think  it  is  a 

3)654-5370,  major  improvement. 

■1  *  “T  With  that  said,  I  think  the 

tier  770  ODitusnes  snoiilci  be 

Yenk  NY  better  delineated.  Often, 

wluds  numx,  '^th  page  continuation, 

yrml affilia-  ^ 

nd  e-mail  of  a  friend  who  died  or 

may  be  edited  accepted  a  new  position. 

Perhaps  that  s  onlv  mv 
reasons.  „  "  -  - 

_ I  contusion. 

The  long  and  the  short 
of  it:  Keep  up  the  great  work! 

MARK  M.  KUKIELA 
CIRCULATION  DIRECTOR 
Herald-Mail  Co. 
Hagerstown,  Md. 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters® 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadxoay,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  ustial  reasons. 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


NOV.  2.5,  1950; 

“Discussions  about  the  share  of 
market  are  far  more  intriguing  to 
the  ears  of  advertising  people 
than  are  discussions  of  milline 


volume.”  according  to  Arthur  A. 
Porter,  media  director  of  Leo 
Burnett  Co.  Inc. 

The  H.J.  Heinz  Co.  of  Pittsburgh 


on  national  newspaper  space  in 
1950-51  —  operating  under  a 
director  of  advertising  and  public 
relations,  Franklin  Bell,  who 
calls  newspapers  ‘The  most 


rates  or  progress  in  advertising  will  spend  more  than  $1.5  million  indispensable  media  of  all.” 


www.edit0randpubii5her.com 
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VIP2000 


"Thank  whomever  was  responsible  for 
NOT  declaring  Bush  a  winner  and  going 
with  the  pack,  but  by  putting  those  time- 
proven  reporting  skills  to  work.  It  should 
have  been  a  lesson  for  all  of  us." 

Larry  Reisman 
Editor 

Vero  Beach  (Fla.)  Press  Journal 


"I'm  sure  glad  you  guys  were  there  as  the 
voice  of  reason,  there  was  tremendous 
pressure  on  you  to  call  for  Bush,  but  you 
didn't  and  you  came  out  looking  like  champs 

Tom  Miller 
Managing  Editor 
Today's  News-Herald 
Lake  Havasu  City,  Ariz. 


When  it  mattered, 

AP  was 


ff 


"The  AP's  caution  last 
night  was  truly  impressive. 
Congratulations." 

jerry  Ceppos 

Vice  President  for  News 

Knight  Ridder 


"In  a  note  to  its  media  subscribers  at  2:11 
a.m.  CST,  The  Associated  Press  cautioned 
that  uncounted  votes  in  Florida's  Broward 
and  Palm  Beach  Counties  "could  allow  a 
change  of  the  lead."  The  wire  service, 
whose  polling  expert  is  a  former  news  editor 
in  Florida,  refused  to  make  a  projection." 

Reported  by  Tim  Jones 
and  Steve  Johnson 
Chicago  Tribune 


Managing  Editor 
The  Advocate 
Baton  Rouge,  La. 


"As  the  night  descended  into 
chaos,  I  told  my  guys  we  were 
going  to  stick  with  the  AP;  No  call 
from  the  AP,  no  'Bush  wins'  heads. 
After  a  quarter  century  in  the 
business,  I  know  who  I  can  trust." 

Curt  Anderson, 

Managing  Editor 
Daily  Times-Call 
Longmont,  Colo. 


Recount 
all  votes 
in  Floridc 


As  expected,  the 
Hearst  Corp. 
has  named  former 
Arizona  Republic 
Publisher  John  F. 
Oppedahl  as  publish¬ 
er,  chairman,  and 
CEO  of  the  San 
Francisco  Chronicle. 

Elsewhere  at  the 
paper,  former  San 
Francisco  Newspaper 
Agency  President 
Steven  B.  Falk  has 
been  named  presi¬ 
dent,  associate  pub¬ 
lisher,  and  chief 
operating  officer; 
current  Chronicle 
Executive  Editor 
Matthew  F  Wilson 
has  been  named 
executive  vice  presi¬ 
dent/news  and  asso¬ 
ciate  publisher; 
current  San  Francisco 
Examiner  Executive 
Editor  Phil  Bronstein 
has  been  named 
senior  vice  president 
and  executive  editor; 
and  Jerry  Roberts, 
current  Chronicle 
managing  editor,  has 
been  named  vice 
president  and  manag¬ 
ing  editor,  reporting 
to  Bronstein. 

This  Wednesday, 
the  current  staffs  of 


the  reassigning  of  staff  to  the  boost  of  newsstand  sales, 
newspapers  nationwide  have  been  feeling  the  nega¬ 
tives  and  positives  of  the  presidential  election  recount. 

“There  is  a  lot  of  energy-  and  excitement,  but  I  don’t 
think  any  reporter  likes  being  part  of  a  pack,”  said 
Detroit  Free  Press  reporter  David  Zeman,  an  inves¬ 
tigative  reporter  who  was  shipped  to  Palm  Beach 
without  warning  Nov.  10.  “I  couldn’t  find  amplace  to 
stay,  so  I  ended  up  at  a  Holiday  Inn  by  the  airport.” 

Since  the  morning  after  Election  Day-,  when  it  be¬ 
came  clear  the  final  vote  tally  would  not  be  known  for 
at  least  several  days,  newsrooms  have  been  on  a  sur¬ 
prise  overdrive  to  keep  tabs  on  the  neverending 
process.  “We’re  working  flat-out,”  said  Washington 
Post  Executive  Editor  Leonard  Downie  Jr.  “People 
have  had  to  cancel  vacations,  and  we  have  half  a  dozen 
people  in  Florida,  which  is  unusual.” 

At  the  Daily 
Nexi's  in  New 
York  ,  Editor  in 
Chief  Edward 
Kosner  painted 
a  similar  scene. 
“Most  of  the 
political  staff 
had  planned 


Newspapers  across  the  country 
getting  single-copy  sales  bounce 
as  staffing  becomes  a  major  issue 


BY  JOE  STRUPP 

Todd  Gilman  had  planned  to  spend  last 
week  working  around  his  Dallas  home,  getting 
his  car  repaired,  and  celebrating  his  son’s  third 
birthday.  Instead,  The  Dallas  Morning  Neres  'po\\t\cd\ 
reporter  ended  up  in  Florida  learning  the  ins  and  outs 
of  state  election  laws,  quoting  angry-  voters,  and 
battling  “Nazilike”  Palm  Beach  County-  officials. 

“It’s  just  been  emotionally  draining,”  Gilman  told 
E^P  by  phone  from  the  county-  where  he’s  been  sta¬ 
tioned  since  Nov.  12  to  cover  the  local  presidential 
vote  recount.  “There  has  been  no  end  point.” 

Gilman’s  experience  mirrored  that  of  hun-  — - 
dreds  of  reporters  who  saw  the  traditional  post¬ 
campaign  relaxation  time  shattered  after  the 
presidential  campaign  went  into  overtime  w-ith 
recounts  and  legal  challenges  that  forced  many 
last-second  trips  to  the  Sunshine  State. 

From  the  scramble  for  Florida  hotel  space  to 

“Most  of  the 
political  staff... 
^TO^>5^j^are  working 
*  ^  ^ virtually 

^  ^  ^  ' around  the 
W  clock.” 

—  EDWARD  KOSNER 

New  York 


DAilfiN^i 


niitjUffl 


Coverage  of 
the  “Election 
of  the 

Century”  has 
required  a 
huge  commit¬ 
ment  of 
resources,  but 
readers’ 
responses  have 
made  it  all 
worthwhile. 


Federal  judge 
OKs  hand 
counting 
of  Ra.  votes 
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to  take  extensive  time  off,”  he  said.  “But  most  of  them 
are  working  virtually  around  the  clock.” 

Editors  say  the  crush  of  post-election  news  has  also 
forced  many  staffers  to  shuffle  assignments  so  that  all 
posts  are  covered.  “Mostly,  we’re  having  to  beef  up  our 
copy  desk  and  design  desk,”  said  David  Yamold,  exec¬ 
utive  editor  of  the  San  Jose  (Calif.)  Mercury  News. 
“We  are  juggling 
some  assign¬ 
ments  and  letting 
some  enterprise 
stories  go  by  the 
wayside  for  now.” 

Yamold  cited  a 
series  on  foreign 
high-tech  work¬ 
ers  abusing  work 
visas  that  had  to  be  put  on  the  back  burner  because 
space  was  needed  for  recount  coverage.  “It  was  in  the 
works  for  10  months,  and  we  have  to  hold  it,”  he  said. 
“It  will  mn  soon,  but  I  don’t  know  when.” 

In  Florida,  where  newspapers  have  the  task  of 
covering  a  national  story  with  local  flavor,  the  chal¬ 
lenge  is  hitting  newsrooms  even  harder.  “We’ve  had 
canceled  days  off,  we’ve  changed  assignments  and 
have  people  working  weekends  who  wouldn’t  have,” 
said  Donna  Reed,  managing  editor  of  The  Tampa 
Tribune.  “We’ve  also  dispatched  extra  people  to 
Tallahassee  and  shifted  responsibilities  around.” 

In  Tallahassee,  media  people  from  across  the  na¬ 
tion  have  converged  to  cover  the  ongoing  recount, 
making  a  place  to  stay  almost  as  important  as  find¬ 
ing  the  latest  scoop.  With  most  hotels  filled  to  capac¬ 
ity,  reporters  and  editors  were  faced  with  another 
obstacle  last  Friday  when  hotel  managers  ordered 
them  to  leave  to  make  way  for  football  fans  heading 
to  towm  for  the  annual  University  of  Florida- Florida 
State  University  football  game. 


“Some  of  the  [media  people]  are  having  to  go  as 
far  as  southern  Georgia  to  find  accommodations,” 
said  Dennis  Morgan,  manager  of  the  Doubletree 
Tallahassee,  which  had  to  give  dozens  of  news 
staffers  the  heave-ho  to  make  way  for  guests  who’d 
booked  rooms  last  summer  for  the  game.  “There  are 
just  a  certain  number  of  rooms  available.” 

On  the  bright 

“We  are  juggling  some  of  course,  is 

LstaiT  J  assignments  and  sales  boost  most 

letting  some  enterprise  papers  have  seen. 

,  .  From  Florida  to 

stones  go  by  the  wayside  California,  news- 

for  now.”  -  DAVID  YARNOLD  T 

Sajv^Jos£  (Calif.)  M£RCi7iirN£fvs  ue  o 

the  neverending 

story.  “We  have  put  out  more  papers  each  day  —  and 
they  have  been  selling,”  said  Lisa  Parks,  vice  president 
of  circulation  for  The  Kansas  City  (Mo.)  Star,  which 
declined  to  release  specific  figures.  “They  are  up.” 

Closer  to  the  recount  action,  Florida  papers  have 
felt  the  biggest  sales  boost  by  having  the  center  of  the 
stoiy'  in  their  back  yard.  “We’ve  had  to  dispatch  peo¬ 
ple  out  to  replace  single-copy  papers  that  are  selling 
out,”  said  Andrew  Gentry,  cireulation  director  for  the 
Florida  Times-Union  (circulation  173,867)  in  Jack¬ 
sonville.  “It  is  the  highest  demand  for  papers  I’ve  seen 
since  Hurricane  Hugo  11  years  ago.”  Gentiy  said  he 
saw  a  41%  increase  in  single-copy  sales  the  day  after 
the  election,  followed  by  increases  of  1%  to  6%  in  the 
week  that  followed.  At  the  Tallahassee  Democrat  (cir¬ 
culation  50,896),  the  daily  press  run  increased  by  at 
least  20%  in  the  week  following  the  vote. 

“Nobody  expected  this  to  happen,”  said  Greg  Haf- 
dahl.  Democrat  circulation  director.  “We  have  also 
bumped  up  newspapers  [delivered  for  distribution] 
in  hotels  because  there  is  so  much  media.”  11 


the  Chronicle  and 
Examiner  will  be 
merged  into  a  new, 
larger  Chronicle  — 
and  the  new  morning 
Examiner  will  be  pub¬ 
lished  by  the  Fang 
family,  which  has 
hired  a  new  staff. 

-  JOEL  DAVIS 


Detroit's  news¬ 
paper  unions 
vowed  last  week  to 
continue  the  five- 
year-long  boycott  that 
has  cut  circulation  at 
the  Detroit  Free  Press 
and  The  Detroit 
News,  even  as  News¬ 
paper  Guild  Local  22, 
by  a  3-to-l  vote  of 
members,  became 
the  third  of  the  six 
former  striking  unions 
to  ratify  a  contract. 

In  a  statement  last 
Tuesday,  Al  Derey, 
chairman  of  Metro¬ 
politan  Council  of 
Newspaper  Unions, 
said  the  boycott  will 
continue  as  long  as 
three  other  unions, 
including  a  Teamster 
local  representing 
about  half  the  work¬ 
ers  who  struck  in 
July  1995,  have  no 
agreements.  The 
three  production 
unions  ignored  the 
newspapers'  Nov. 

15  deadline  to  put 
the  final  offer  to  a 
members’  vote. 

-  MARK  FITZGERALD 


Heavy  traffic  jams  Florida  sites 
as  surfers  seek  election  news 


www.tptimts. 


Judge:  Hand  recounts  may  be 
rejected 

OoR  c«np  if  expected  R>  ippeal 


In  the  Land  of  the 
Giants  (Quebecor, 
Torstar),  aka  Canada, 
there’s  officially  a 
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extending  the  basic 
story,”  Shorter  added. 

“People  are  pouring 
out  their  souls  over  this 
election,”  said  Shorter. 

GoPBI.com  □ - 

introduced 
parody  ballots 
and  postcards, 
which  have 
been  a  hit  with 
thousands  of 
users.  These 
interactive 
options  have 
kept  traffic 
heavy  at  Go- 
PBI.com, 
which  is  experi¬ 
encing  three  to 


ers  were  not  involved. 
This  congestion  forced 
the  St.  Petersburg 
Times  Online  to  in¬ 
crease  its  support  serv¬ 


“These  message  boards 
are  put  up  whenever 
there  is  a  hot  topic  in 
the  community,”  said 
General  Manager  Kirk 
Reed,  “but  talk 
of  the  election 
is  unparal¬ 
leled.”  Reed 
added  that  he 
opened  up  this 
most  recent 
message  board 
to  discuss 
George  W. 
Bush’s  arrest 


four  times  its  nonnal 
levels  without  a  hitch. 

Last  Friday,  at  the  St. 
Petersburg  Times'  Web 
site  (http://www.sp 
times.com),  so  many 
people  were  logged 
on  to  the  site  that  it 
reached  its  capacity  and 
would  take  minutes  for 
pages  to  load.  This  wor¬ 
ried  Online  Manager 
Ron  DuPont,  so  the 
Web  site  disconnected 
its  server  for  five  min¬ 
utes  to  make  sure  hack- 


ice  capacity  by 
a  third. 

At  Tampa 
Bay  Online 
(http:// WWW 
.tbo.com),  a 
site  affiliated 
with  The 
Tampa 
Tribune, 
message 

boards  have  been  filled 
with  highly  vocal  com¬ 
munity  members  who 
are  arguing  both  sides 
of  the  election  issue. 


for  driving  while  under 
the  influence  of  alcohol 
in  the  mid-1970s.  Gen¬ 
eral  election  talk  even¬ 
tually  took  over  and  has 


been  vigorous  since 
Election  Night. 

Online  managers  are 
hopeful  that  this  tem¬ 
porary  spike  in  traffic 
will  lead  to  permanent 
growth.  “Last  week  was 
a  record  week,”  said 
Bernard  Gwertzman, 
editor  of  the  New  York 
Times  on  the  Web 
(http://www.ny 
times.com). 

The  same  is  true  for 
many  newspapers’  Web 
sites  around  the  coun- 

Itry.  SF  Gate 
(http://www 
.sfgate.com), 
associated  with 
the  San  Fran¬ 
cisco  Chronicle 
and  Examiner, 
set  records  for 
Internet  traffic 
the  weekend 
after  Election 
Day,  said  site 
General  Man- 

_  agerJohn 

Coate. 

“Although  it’s  been 
tiring,”  said  the  St.  Pe¬ 
tersburg  Times  Online’s 
DuPont,  “it’s  a  good  ex¬ 
haustion.”  II 


Sleepless  in  Seattle? 

Talking  turkey  in  the  shadow  of  a  strike 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

ITH  A  POTEN- 
tially  devas¬ 
tating  strike 
looming  during  the 
lucrative  Thanksgiving 
publishing  week,  nego¬ 
tiators  trying  to  work 
out  a  new  contract  for 
j  workers  at  The  Seattle 

\  Times  and  the  Seattle 

\  Post-Intelligencer  (P-T) 

I  are  finally  talking 

I  turkey. 

'  After  months  of 
I  stalled  talks  primarily 
j  concerning  wages,  both 


sides  have  turned  to  a 
federal  mediator  in  an 
attempt  to  avoid  a  strike 
set  for  tomorrow. 

While  there  are  a 
variety  of  issues  being 
negotiated,  the  main 
sticking  point  concerns 
salaries.  The  Pacific 
Northwest  Newspaper 
Guild,  which  represents 
just  under  1,000  circu¬ 
lation,  editorial  and 
advertising  workers  at 
the  two  papers,  seeks  an 
across-the-board  raise 
of  $3.05  an  hour. 
Management  of  the 


jointly  operated  news¬ 
papers  has  countered 
with  a  raise  of  45  cents 
an  hour. 

Despite  the  wide 
gap,  both  sides  have 
indicated  a  willingness 
to  be  flexible. 

“We  are  prepared  to 
move  fast  and  far  on  our 
offers,”  Guild  Adminis¬ 
trative  Officer  Larry 
Hatfield  said.  And  Ma¬ 
son  Sizemore,  president 
and  chief  operating  offi¬ 
cer  of  The  Seattle  Times, 
which  has  more  poten¬ 
tial  striking  staff  be¬ 


cause  the  Times  controls 
production  in  its  joint 
operating  agreement 
(JOA)  with  the  P-I,  cate¬ 
gorized  the  45-cent  offer 
as  an  “opening  bid.” 

Still,  a  strike  seemed  a 
real  possibility  as  of  late 
last  week.  The  Guild  has 
set  a  deadline  of  12:01 
a.m.  PST  Tuesday, 
timed  to  wreak  havoc 
during  a  week  that  is 
traditionally  a  cash  cow 
because  of  holiday  ads, 
which  translates  into 
fatter  papers  and 
demanding  workloads. 


new  kid  on  the  block 
as  Israel  Asper’s 
CanWest  Global 
Communications 
Corp.  completed  last 
week  its  acquisition 
ot  newspaper  and 
related  assets 
previously  owned 
by  Conrad  Black's 
Hollinger  Inc.  and 
its  affiliates. 

CanWest  and 
Hollinger  made 
minor  changes  in 
the  original  terms 
of  the  transaction 
that  was  announced 
July  31  (£&P,  Aug. 

7,  p.  5). 

CanWest’s  new 
holdings  include 
Hollinger's  metro¬ 
politan  dailies  and 
most  of  its  com¬ 
munity  newspapers 
in  Canada;  Hollinger's 
operating  Canadian 
Internet  properties, 
including  canada- 
.com;  and  a  50% 
stake  in  The 
National  Post. 

In  a  statement 
Thursday,  Hollinger 
pegged  the  purchase 
price  at  approximate¬ 
ly  $2.1  billion. 

-  J.J.  MC  GRATH 

CONFLICT  CITED 
INHFINATION 

A  longtime  Associ¬ 
ated  Press  corre¬ 
spondent  in  Bolivia 
has  resigned  his  post 
after  reportedly 
lobbying  for  a  major 
water  project. 

Correspondent 
Peter  McFarren 
reportedly  defended 
his  efforts  as  "pro 
bono,”  with  any 
profits  going  to  a 
Bolivian  foundation 
he  heads.  In  another 
unusual  twist,  the 
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story  was  revealed 
on  the  Web  site 
NarcoNews.com. 

The  AP  denies  re¬ 
ports  that  McFarren 
told  his  supervisor  in 
Chile  of  his  activities 
this  fall.  AP  spokes¬ 
woman  Kelly  Smith 
Tunney  said  if  McFar¬ 
ren  “hadn’t  resigned,” 
effective  Nov.  1 ,  “he 
would  have  been  dis¬ 
missed"  for  violating 
AP  conflict-of-interest 
guidelines. 

-  LEE  MICHAEL  KATZ 

THEWOeDON 

THESTREET.GOM 

TheStreet.com 
Inc.  plans  to 
wind  down  its  joint- 
venture  newsroom 
with  The  New  York 
Times,  shutter  its 
U.K.  operation,  and 
cut  its  work  force 
20%  across  the 
board  by  Dec.  1, 
the  company  said 
Thursday. 

In  its  U.S.  opera¬ 
tions,  TheStreet.com 
is  laying  off  about  40 
full-time  employees, 
across  all  locations. 
The  cuts  are  being 
made  companywide 
to  ease  the  impact 
on  any  one  of  its 
departments. 

TheStreet.com,  on 
its  Web  site,  said  the 
moves  are  part  of  a 
cost-cutting  plan 
designed  to  make  the 
company  cash-flow 
positive  by  the 
second  half  of  next 
year.-  J.J.  MC  GRATH 

VNSIO  REVIEW 
VOTE  COVERAGE 

Voter  News  Ser¬ 
vice  (VNS), 


“This  week  starts  the 
biggest  advertising  rev¬ 
enue  period  of  the  year,” 
Hatfield  said.  “Obviously 
we  are  using  that  as  one 
of  our  hammers.” 

This  strategy  cuts 
both  ways,  however,  as 
strikers  will  have  to  get 
by  on  paltry  strike  pay 
during  the  holiday  sea¬ 
son  in  the  event  of  a 
lengthy  walkout. 

The  Guild  maintains 
that  salaries  at  the  two 
papers  aren’t  keeping 
pace  with  Seattle’s  high 
cost  of  living  —  which 
the  Guild  says  has  risen 
40%  since  1990,  while 
salaries  have  increased 
by  only  20%  to  30%. 

The  union  also  contends 
newspaper  salaries  in 
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Seattle  lag  behind  those 
at  The  Oregonian  in 
Portland;  The  Register- 
Guard  in  Eugene,  Ore.; 
The  Spokesman-Review 
in  Spokane,  Wash.;  and 
dailies  in  the  San  Fran¬ 
cisco  Bay  Area.  “It’s 
provable  that  the  cost 
of  living  has  outpaced 
salary  increases  in 
Seattle,”  Hatfield  said. 

While  management 
acknowledges  Seattle’s 
high  cost  of  living,  the 
Times  and  P-I  pay 
competitive  salaries, 
Sizemore  said. 

“Our  wages  are  com¬ 
petitive  with  good  news¬ 
papers  in  large  cities,”  he 
said,  adding  that  the  av¬ 
erage  Guild  worker  al¬ 
ready  earns  28%  more 


than  the  base  contracts 
thanks  to  seniority  and 
performance  incentives. 

Hatfield  acknowl¬ 
edged  that  some  union 
members  are  well-paid, 
but  he  quickly  added 
that  “the  majority 
aren’t.”  He  said  balanc¬ 
ing  the  pay  scale  is  driv¬ 
ing  the  rationale  for  the 
across-the-board  pay  re¬ 
quest  of  $3.05  an  hour, 
rather  than  a  percentage 
increase.  “The  percent¬ 
age  increase  tends  to 
widen  the  gap  between 
the  people  at  the  top  and 
people  at  the  bottom,” 
he  noted. 

Side  issues  being  ne¬ 
gotiated  include  benefits 
such  as  pensions  and  in¬ 
centive  programs  involv¬ 


ing  advertising  reps  and  j  i 

circulation  managers.  I ! 

The  Guild  also  wants  to  j  1 

eliminate  a  two-tier 
wage  system  in  which  j  | 

suburban  and/or  bureau  j  j 

reporters  are  paid  85%  | 

of  what  their  colleagues  1 

in  Seattle  earn. 

Sizemore  said  the 
newspapers,  which  have 
hired  security  guards 
and  inst^llled  security  [ 

cameras,  will  continue  to  j 

publish  if  there  is  a 
strike.  In  addition  to 
picketing,  the  Guild  will  ! 

publish  an  online  “strike”  i  I 

newspaper  that  could  i 

evolve  into  a  print 
edition,  Hatfield  said. 

The  Times  hasn’t  had 
a  strike  since  1953,  the 
P-I  since  1936.  11 


ABC  teio  a  change  on  circ 


Task  force  promotes  a  middle  path 


BY  MARK  FITZGERALD 

TORONTO 

ITH  BIG  PAPERS  CLAMORING  TO  COUNT 

as  “paid  circulation”  copies  sold  at  any 
price  and  smaller  papers  fighting  to 
preserve  the  eight-decades-old  50%  pricing  rule,  an 
Audit  Bureau  of  Circulations 
(ABC)  task  force  has  split  the 
difference:  It’s  recommending 
allowing  newspapers  to  count 
as  paid  any  copies  sold  for  25% 
or  more  of  a  newspaper’s  so- 
called  basic  price. 

The  plan  —  hailed  and  crit¬ 
icized  at  last  week’s  ABC  an¬ 
nual  meeting  here  —  was  on 
track  to  face  a  first  approval 
vote  as  soon  as  Saturday  (Nov. 

18)  by  the  ABC  board  representing  publishers,  ad¬ 
vertisers,  and  ad  agencies. 

For  the  first  time,  newspapers  would  be  able  to 
count  in  its  “total  paid  circulation”  number  copies 
discounted  as  deeply  as  75%  below  the  basic  sub¬ 
scription  or  cover  price.  The  task  force  also  recom¬ 
mended  counting  bulk  sales  —  those  bought  by 
hotels  or  airlines,  for  instance,  and  distributed  free 
to  customers  —  in  the  total  paid  number. 


Chris  Anderson 


“The  Orange 
CouNTV  Register” 


The  compromise  was  recom¬ 
mended  by  publishers  who  last 
week  still  were  defending  their 
old  positions  on  the  50%  rule.  “I 
actually  support  open  pricing, 
but  I  think  the  proposal  we  have 
is  a  very  good  next  step  to  that,” 
said  Dallas  Morning  News  Vice 
President  of  Circulation  David 
Beckley.  “Open  pricing”  advo¬ 
cates  consider  copies  sold  at  any 
cost  as  paid  circulation. 

“I  was  horrified  at  the  idea  of  open  pricing,”  said 
MediaNews  Group  Inc.  President  and  CEO  Dean 
Singleton,  who  argued  that  a  strict  definition  of 
paid  circulation  is  the  reason  paid  papers  can 
charge  higher  rates  than  free  publications.  The  25% 
rule  is  a  fair  compromise,  he  said. 

Orange  County  Register  Publisher  and  CEO 
Chris  Anderson,  an  open-pricing  advocate,  also 
urged  adoption  —  while  teasing  Singleton  for  his 
passionate  defense  of  paid  circulation  while  his 
Denver  Post  offers  home  delivery  for  pennies  a  day. 

Toronto  was  an  ironic  venue  for  the  pricing  contro¬ 
versy,  since  ABC  has  sanctioned  open  pricing  by 
Canadian  newspapers  since  1998.  The  Ottawa  Citizen 
Publisher  Russell  A.  Mills  said  the  great  majority  of 
Canadian  papers  continue  to  sell  above  the  50%  level 
because  they  want  to  retain  circulation  revenue.  II 


Russ  Mills 


“The  Ottawa 
Citizen” 
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Newspapers  calm  over  Chijsler 


Ad  execs  will  cope  should  automaker 
refuse  to  go  along  with  rate  hikes 


BY  JOE  NICHOLSON 

ITH  THE 
Chrysler 
Corp.  refus¬ 
ing  to  pay  magazine  ad¬ 
vertising  rate  increases 
and  leaving  open  the 
possibility  it  also  may 
balk  at  newspaper  rate 
hikes,  unfazed  ad 
executives  at  large  dailies 
said  they  have  learned 
how  to  cope  with  that 
sort  of  headache. 

Chrysler  told  maga¬ 
zine  publishers  it  would 
consider  only  ad  rates 
that  remained  flat  from 
the  previous  year  —  and 
newspapers  might  not 
be  far  behind. 

Newspaper  ad  execu¬ 
tives  said  they  have  not 
heard  an>thing  from 
Chrysler,  but  said  they 
would  treat  such  a  de¬ 
mand  the  same  way  they 
have  similar  demands  in 
the  past  from  big,  finan¬ 
cially  stressed  advertis¬ 
ers.  In  Chrysler’s  case,  its 


ultimatum  followed  a 
third-quarter  earnings 
drop  of  78%,  or  $512 
million. 

Due  to  its  financial 
difficulties,  Daimler- 
Chrysler  AG  at  press 
time  was  expected  to 
name  a  German 
executive  to  replace 
Chrysler  CEO  and 
President  James  P. 
Holden. 

“I’m  surprised 
[Chrysler]  would 
send  such  a  flat  directive 
to  the  entire  [magazine] 
industry,”  remarked 
Franchesca  Lewis,  na¬ 
tional  advertising  man¬ 
ager  at  The  Sacramento 
(Calif.)  Bee. 

Lewis  and  the  vice 
president  for  advertising 
at  another  major  metro 
daily,  who  asked  to  be 
unidentified,  said  they 
had  not  heard  about 
Chrysler’s  decree,  but 
both  explained  newspa¬ 


pers  can  be  flexible  to 
work  out  rate  terms  with 
a  big  advertiser  under¬ 
going  financial  distress. 

The  Bee  has  not 
received  that  sort  of 
demand  this  year,  but  it 
has  received  similar 
demands  in  past  years, 

“I’m  surprised 
[Chrysler] 
would  send  such 
a  directive  to  the 
...  industr\\” 

—  FRANCHESCA  LEWIS 

The  Sacramento  (calif.)  Bee 

said  Lewis,  whose  major 
national  ad  categories 
include  automotive, 
financial,  and  telecom. 

In  the  past,  Lewis  said 
she  has  responded  by 
pointing  out  that  her 
newspaper  has  a  grow¬ 
ing  circulation  and  offers 
better  value  to  advertis¬ 
ers  than  other  dailies  in 
similar  markets.  In  addi¬ 
tion,  she  has  suggested 
to  such  advertisers  that 
they  may  be  able  to  save 


money  by  signing  a 
dollar  volume  contract. 

As  a  last  resort,  Lewis 
said,  she  would  consider 
other  ways  to  accommo¬ 
date  a  big  advertiser  un¬ 
dergoing  financial  stress. 

The  Bees  biggest  auto¬ 
motive  advertiser  is  (Gen¬ 
eral  Motors,  which, 
Lewis  happily  report¬ 
ed,  signed  a  contract 
recently  that  sets  ad 
rates  through  De¬ 
cember  2001.  She 
said  more  than  95% 
of  GM  ads  are  run- 
of-press  (ROP)  and 
that  most  are  full- 
page.  She  cited 
Newspapers  First,  her 
New  York-based  rep 
firm,  for  doing  a  good 
job  selling  the  Bee  as  a 
branding  vehicle. 

While  Chry  sler  and 
Ford  do  much  less  ad¬ 
vertising  with  the  Bee 
than  GM,  Ford  signed  a 
contract  this  y’ear  that 
has  led  to  at  least  10  full- 
page  ads  designed  to 
publicize  Ford’s  position 
in  the  Firestone  tire 
controversy.  11 


Rolling  the  dice  in  Iowa 

‘Nonpareil’  sale  seems  a  bit  of  a  gamble 


New  casino  ties  raise  eyebrows 

BY  LUCIA  MOSES 

HE  RECENT  SALE  OF  ThE  DaILY  NoNPAREIL 
in  Council  Bluffs,  Iowa,  was  unusual  in  a  few’ 
ways. 

The  paper  returned  to  local  hands  for  the  first 
time  in  35  years,  bucking  a  national  trend  toward 
chain  ownership.  And  its  new  manager,  the  Omaha 
World-Herald  Co.,  just  across  the  Missouri  River  in 
Nebraska,  is  one  of  the  few  U.S.  newspaper  compa¬ 
nies  that  is  employee-owned  and  serves  the  entire 
state.  But  the  aspect  of  the  Oct.  31  deal  that  raised 


eyebrows  in  the  journalism  community  was  the  pa¬ 
per’s  partial  purchase  by  the  Iowa  West  Founda¬ 
tion,  which  is  indirectly  funded  by  casino  gambling. 

The  nonprofit  entity  gets  its  funding  from  invest¬ 
ments  and  the  Iowa  West  Racing  Foundation,  the 
nonprofit  license  holder  for  three  casinos  in  Coun¬ 
cil  Bluffs.  It  now  owns  20%  of  the  Nonpareil:  The 
remaining  80%  is  split  equally  by  the  World-Her¬ 
ald  Co.  and  a  group  of  local  investors.  The  sale  price 
wasn’t  disclosed. 

Executives  at  both  the  World-Herald  Co.  and 
Iowa  West  said  the  Nonpareil  w’ill  operate  inde¬ 
pendently.  “We  don’t  know  anything  about  the 
newspaper  business,”  said  Jerry  Mathiasen,  the 


which  lists  news¬ 
papers  and  broadcast 
networks  among  its 
clients,  is  examining 
its  election  coverage. 
The  introspection 
follows  the  Election 
Night  flip-flop,  when 
TV  broadcasters  said 
Florida  had  voted 
for  Al  Gore,  then 
recanted  before 
awarding  the  state 
to  George  W.  Bush, 
and  finally  settled 
on  “undecided.” 

VNS  provides  exit 
polling,  vote  results, 
and  projections  to  its 
clients.  It  was  unwill¬ 
ing  to  provide  details 
of  its  Election  Night 
output,  but  said  it 
had  ordered  “a  thor¬ 
ough,  impartial,  and 
scientific  review”  of 
what  went  on.  As 
well  it  might  — 
Republicans  in  Con¬ 
gress  say  they  want 
to  examine  why 
networks  called 
Florida  early  for  Gore. 

-  TODD  SHIELDS 

lieEl  HOTLINE 
AIDS  WEEKLIES 

The  Association  of 
Alternative 
Newsweeklies  last 
week  introduced 
Newslaw,  a  legal  hot¬ 
line  that  member 
editors,  publishers, 
and  ad  managers 
can  call  or  e-mail  at 
no  charge  for  confi¬ 
dential  advice  on  libel 
(including  prepublica¬ 
tion  review),  ad  con¬ 
tent,  and  general 
business  issues. 

Owner  and  opera¬ 
tor  Alice  Neff  Lucan, 
a  First  Amendment 
specialist,  also  will 
offer  analysis  of 
post-publication 
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complaints  and  sug¬ 
gestions  on  how  best 
to  handle  them,  as 
well  as  advice  on 
hiring  local  counsel, 
among  other  services. 
-  ELLEN  LIBURT 

NEWGItOUP, 

OLDPAPEeS 

Newly  formed 
Montgomery 
County  Newspapers 
Inc.  has  made  its  first 
two  purchases:  The 
News  Messenger, 
which  has  served 
Montgomery  County, 
Va.,  for  131  years; 
and  the  Radford 
News  Journal,  which 
has  served  its  com¬ 
munity  for  116  years. 

The  semiweekly 
papers  share  adver¬ 
tising  but  not  editorial 
content,  and  have  a 
combined  circulation 
of  10,000,  said  E. 
Wilson  Koeppel,  who, 
with  Jeffrey  T.  Stumb, 
bought  the  papers 
from  Wayne  and  De- 
lores  Brockenbrough, 
who  had  owned  them 
since  1995.  Stumb 
will  serve  as  publish¬ 
er  and  Koeppel  as  as¬ 
sociate  publisher. 

-  ELLEN  LIBURT 

‘ENTERPRISE’ 
REAL  SOURS 

In  Febuary  1999, 
Paxton  Media 
Group  Inc.  bought  a 
50%  share  of  the 
High  Point  (N.C.) 
Enterprise. 

It’s  been  a  rocky 
marriage  at  best,  ac¬ 
cording  to  a  Nov.  6 
lawsuit  filed  by  the 
Paducah,  Ky.-based 
Paxton.  The  suit  in 
Guilford  County 


E  &  P  NEWS 

foundation’s  associate  director.  “That’ll  be  up  to  ... 
World-Herald.” 

But  observers  said  the  foundation,  while  it  may 
be  merely  a  minority  partner,  casts  a  shadow  that 
could  threaten  the  paper’s  credibility. 

“Anytime  you  have  a  business  relationship  with 
someone,  there  are  going  to  be  questions  about  the 
coverage,”  said  Gilbert  Cranberg,  journalism  pro¬ 
fessor  emeritus  at  the  University  of  Iowa. 

Gambling  is  big  business  in  southwestern  Iowa, 
and  the  foundation’s  charitable  influence  is  felt 
throughout  the  region. 

According  to  its  annual 
report,  it  gave  away 
$10.8  million  to  93  or¬ 
ganizations  in  1999.  Its 
grants  have  helped  build 
an  arts  center,  a  library, 
and  a  911  center. 

“Iowa  West  and  the 
three  casinos  have  done 
a  good  effort  to  put  out  a 
good  face  in  the  commu¬ 
nity,”  observed  Harlan  Vogel,  treatment  coordina¬ 
tor  at  Family  Services,  a  local  gambling  treatment 
provider  that  has  received  grants  from  Iowa  West. 

The  Omaha  World-Herald  has  consistently  edito¬ 
rialized  against  extending  gambling  to  Nebraska, 
and  that  stance  won’t  change,  said  John  Gottschalk, 
chairman  of  the  World-Herald  Co.  and  publisher  of 
the  World-Herald.  As  for  Iowa  West’s  gambling 
link,  he  said,  “This  is  not  an  institution  that  is 
owTied  by,  governed  by,  gambling  interests.” 

In  contrast.  The  Daily  Nonpareil,  circulation 
16,807,  has  been  supportive  of  gambling  in  its 
area  —  since,  said  its  editor,  John  Leu,  “We’ve 


not  seen  any  real  evidence  that  it’s  hugely  bad.”  i  j 
Under  the  previous  owner,  Denver-based  Media-  i 
News  Group  Inc.,  Leu’s  publisher  reviewed  his  edito-  i 
rials  before  publication.  Leu  sensed  that  he  would 
have  more  independence  now.  After  the  sale,  he 
asked  a  World-Herald  executive  how  editorials  j 
would  be  handled  and  was  told,  “You  know  the  issues  ! 
in  towm  better  than  we  do.  Just  put  it  in  the  paper.” 

Council  Bluffs  community  leaders  had  ap¬ 
proached  the  World-Herald  Co.  before  for  help 
in  buying  the  paper,  but  the  foundation  entered  1 1 
the  picture  only  recent¬ 
ly,  Gottschalk  said.  He 
compared  Iowa  West’s  j 
role  to  that  of  the  Peter 
Kiewit  Foundation, 
which  owns  20%  of  the 
World-Herald  Co.  (the  ij 

rest  is  employee-owned)  | ! 

and  serves  to  ensure  i  | 

its  continued  local  j 

ownership. 

The  Nonpareil  will 
have  ample  opportunity  to  show  its  independence 
on  the  issue.  Gambling  is  on  the  rise,  as  are  the 
problems  associated  with  it,  the  paper  reported  re¬ 
cently.  Controversy  erupted  earlier  this  year  about  j 
the  use  of  state  funds  to  treat  problem  gamblers.  In 
tw'o  years,  voters  will  consider  a  referendum  to  keep 
gaming  in  Council  Bluff s  Pottawattamie  County. 

Gottschalk  said,  ultimately,  the  marketplace  will 
decide  if  the  World-Herald  Co.  keeps  its  promise. 
“We  have  a  strong  reputation  for  integrity  and  cred¬ 
ibility,”  he  said,  “and  if  readers  perceive  the  news¬ 
paper’s  not  trustworthy,  they’ll  respond  to  that  —  1  ■ 

and  the  business  will  suffer.”  11 


I  Local  Nonpareil  ownership  returned 


Council  Bluffs  daily  breaks  the  news  about  its  sale. 


ISJ’  slices  regional  sections 


New  focus  on  its  national  edition 
will  lead  to  loss  of  34  positions 


BY  LUCIA  MOSES 

HE  Wall  Street 
Journal  last  week 
stopped  publish¬ 
ing  its  six  regional 
sections  to  focus  on  its 
national  edition,  which 
commands  higher 
advertising  rates. 

The  34  affected 
staffers  will  receive  sev¬ 
erance  and  other  bene¬ 
fits  if  they  don’t  land 


other  jobs  in  the  compa¬ 
ny,  Managing  Editor 
Paul  Steiger  said  in  a 
memo  to  staff.  “Unfor¬ 
tunately,  competing  de¬ 
mands  on  our  resources 
have  mounted  to  the 
point  that  w'e  are  con¬ 
vinced  it  no  longer 
makes  economic  sense 
to  continue  the  region- 
als,”  Steiger  wrote.  ‘We 
concluded  that  the ... 


resources  involved  were 
better  devoted  to  nation¬ 
al  news  and  national 
advertising.” 

The  four-page  sec¬ 
tions  ran  weekly  in  the 
marketing  section. 
They’ll  be  replaced  by  a 
half-page  of  regional 
economics  news  that  vwll 
run  throughout  the  na¬ 
tional  edition  beginning 
early  next  year. 

The  sections  were 
“modestly  profitable,” 
Journal  parent  Dow 
Jones  &  Co.  Inc. 


spokesman  Richard 
I  Tofel  said.  “We  would 
expect  this  step  would 
have  a  modestly  positive 
effect  on  profits  and 
revenues.” 

Separately,  the  \ 

Journal  is  adding  eight 
more  newspapers  to  i 

those  that  cany'  The  Wall  \ 
Street  Journal  Sunday,  a.  i| 
weekly  four-page  pack-  i 

age  of  personal-finance 
and  career  news.  This 
will  bring  the  total  of  | 

newspapers  carrying  the 
package  to  26.  11 
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RECOGNIZING  OUTSTANDING  REGIONAL  JOURNALISM 


Trapped  in  their  own 
private  Idaho. 


Language  barriers.  Discrimination.  Rural  dislocation. 

In  the  least  likely  places,  amid  the  affluence  of 
Canyon  County,  Idaho,  dwell  the  area's  poorest  ' 

Hispanics.  One  step  shy  of  homelessness,  they 
live  in  seldom-seen  trailer  camps  and  shanty 
towns  with  little  chance  of  escape.  Hq 

An  in-depth  look  at  this  hidden  heartbreak  by 
the  Idaho  Press-Tribune  was  honored  with  a  first 
place  2000  C.B.  Blethen  Award  for  Distinguished  ,  .jPIWC 

Investigative  Reporting.  The  20-page  special  ; , 

report,  "No  place  like  home,"  examined  the  --"k 

many  conditions  that  perpetuate  the  cycle  of  -ila 

poverty  for  Hispanics  in  southwest  Idaho. 

It  is  this  sort  of  bold,  compassionate  and 
thorough  journalism  that  typifies  C.B.  Blethen  Award  winners.  For  the  past 
25  years,  these  awards  have  been  presented  by  The  Seattle  Times  in  memory 
of  C.B.  Blethen,  publisher  of  The  Seattle  Times  from  1915-1941.  This  year,  journalists  from 
12  newspapers  in  the  Pacific  Northwest  were  recognized  for  outstanding  regional  journalism, 


^^otograph 


^//daho 


2000  C.B.  ‘blethen  MEMORIALjAWARD  winners 


DISTINGUISHED  DEADLINE  REPORTING 

DISTINGUISHED  ENTERPRISE  REPORTING 

2. 

Eric  Nalder,  Anne  Koch  and  Kim  Barker, 

Under  50,000  circulation: 

Under  50,000  circulation: 

The  Seattle  Times,  Seattle,  WA, 

1.  Staff,  The  Bellingham  Herald, 

1 .  Eric  Newhouse,  Great  Falls  Tribune, 

"No  justice  for  'throwaway'  people." 

Bellingham,  WA,  "Blast  stuns  city." 

Great  Falls,  MT,  "Alcohol:  Cradle 

2.  Staff,  Yakima  Herald-Republic,  Yakima, 

to  grave." 

DISTINGUISHED  COVERAGE  OF  DIVERSITY 

WA,  "Fire  claims  St.  Joseph's." 

2.  James  Sinks,  The  Bulletin,  Bend,  OR, 

Under  50,000  circulation: 

Over  50,000  circulation: 

"The  Forest  Plan:  Good  intentions. 

1. 

Staff,  The  Olympian,  Olympia,  WA, 

1 .  staff.  The  Oregonian,  Portland,  OR, 

poor  results." 

for  a  range  of  stories. 

New  Carissa  coverage. 

Over  50,000  circulation: 

2. 

Eric  Green,  Great  Falls  Tribune, 

2.  Staff,  Seattle  Post-Intelligencer,  Seattle, 

1 .  Tom  Hallman  Jr.,  The  Oregonian, 

Great  Falls,  MT,  for  a  range  of  stories. 

WA,  Alaska  Airlines  crash. 

Portland,  OR,  "The  Player." 

Over  50,000  circulation: 

2.  Scott  Sunde,  Michael  Paulson, 

1. 

Staff,  The  Seattle  Times,  Seattle,  WA, 

DISTINGUISHED  FEATURE  WRITING 

Phuong  Le,  Seattle  Post-Intelligencer, 

for  a  range  of  stories. 

Under  50,000  circulation: 

Seattle,  WA,  "Pipelines:  America's 

2. 

Lise  Olsen,  Seattle  Post-Intelligencer, 

1.  John  Harris,  The  Bellingham  Herald, 

hidden  hazards." 

Seattle,  WA,  "Locked  in  limbo  (series)." 

Bellingham,  WA,  "Camp  lets  kids  flee 

grip  of  grief"  and  "Death  in  the  family." 

DISTINGUISHED  INVESTIGATIVE  REPORTING 

DEBBY  LOWMAN  AWARD 

r  2.  Matt  Cooper,  Yakima  Herald-Republic, 

Under  50,000  circulation: 

AM  circulations: 

Yakima,  WA,  "Floyd's  lonesome  walk." 

1.  Wayne  Hoffman,  Idaho  Press  Tribune, 

1. 

Eric  Hoover  Barnett,  Richard  Hill,  Joe 

Over  50,000  circulation: 

Nampa,  ID,  "No  place  like  home." 

Rojas-Burke,  The  Oregonian,  Portland, 

1.  David  Quigg,  The  News  Tribune, 

2.  John  Hughes  and  Robert  Saitvig, 

OR,  "The  puzzle  of  pain." 

Tacoma,  WA,  "Letter  to  Makenzie." 

The  Daily  World,  Aberdeen,  WA, 

2. 

Elaine  Williams,  Lewiston  Morning 

2.  Alex  Tizon,  The  Seattle  Times,  Seattle, 

"Who  killed  Laura  Law." 

Tribune,  Lewiston,  ID,  "Living  life 

WA,  "In  memory." 

Over  50,000  circulation: 

in  advance." 

1.  Brent  Walth  and  Alex  Pulaski, 

The  Oregonian,  Portland,  OR, 

"The  politics  of  pesticides." 

Entries  for  2001  C.B.  Blethen  Awards  must  be  received  by  May  1 1 ,  2001 

.  Stories  must  appear  in  a  daily  newspaoer 

®)c  Seattle  ®mcs 

(belonging  to  the  Pacific  Northwest  Newspaper  Association)  in  Alaska,  Idaho,  Montana,  Oregon,  Utah,  Washington,  Alberta 

1  or  British  Columbia  between  March  1,  2000,  and  Feb.  28,  2001.  Contact  the  Pacific  Northwest  Newspaper  Association,  PO. 

^  Box  11128,  Tacoma,  WA  9841 1  (253/272-3611). 

Superior  Court  says 
Enterprise  co-owner 
and  President  Ran¬ 
dall  Terry  has  not 
cooperated  with 
Paxton  executives, 
and  that  the  Enter¬ 
prise  has  overstated 
its  net  worth  and 
income.  It  says  the 
29,565-circulation’s 
daily  newspaper's 
board  is  deadlocked, 
and  asks  that  the  pa¬ 
per  be  sold. 

Terry  had  no  com¬ 
ment  on  the  suit,  the 
Enterprise  reported. 

-  TODD  SHIELDS 

GANNETT  C0.'S 
NEr  BEACON' 

Gannett  Co.  Inc. 

has  acquired 
the  Windsor  Beacon, 
a  3,000-circulation 
paid  weekly  in  north¬ 
ern  Colorado,  from 
Westward  Communi¬ 
cations  LLC,  which 
retains  its  Colorado 
Community  News¬ 
paper  group,  as  well 
as  papers  in  Austin, 
Houston,  and 
eastern  Texas. 

Dirks,  Van  Essen 
&  Murray,  the  Santa 
Fe,  N.M. -based 
newspaper  merger- 
and-acquistion  firm, 
represented  the 
Houston-based 
seller,  which  sold 
the  Beacon  because 
it  did  not  fit  the 
synergistic  mix  of 
its  other  Colorado 
weeklies. 

-  ELLEN  LIBURT 

AD  SPENDING 
DISES4.3% 

At  least  for  now, 
forget  the  slug¬ 
gish  economy.  News 


Newspaper  execs  share  a  sigh 
of  relief  over  postal  rate  hikes 

BY  TODD  SHIELDS 

WASHINGTON 

NDER  Montana’s  big  sky,  people  and 
goods  travel  far  for  even  routine  transactions. 
Each  week,  for  example,  the  Hungry  Horse 
News  and  its  sister  publications  traverse  thousands  of 
square  miles  to  reach  readers  — 
often  via  the  U.S.  Postal  Service. 

Little  wonder,  then,  that  Hun¬ 
gry  Horse  Publisher  Jim  Rick¬ 
man  braced  for  bad  news  as 
Washington  moved  to  increase 
postal  charges,  a  leading  cost  for 
his  Lee  Enterprises  publications. 

Yet  Rickman  and  other  news¬ 
paper  executives  expressed  relief 
when  the  presidentially  appoint¬ 
ed  Postal  Rate  Commission  slashed  the  hikes  sought 
by  the  Postal  Service.  The  decision  announced  last 
week  wall  boost  rates  for  in-county  newspapers  by 
6.8%  (compared  with  a  Postal  Service  request  for 
8.6%)  and  for  newspapers  that  cross  county  lines  by 
9.9%  (compared  with  a  requested  for  14.2%). 

Among  new'spapers,  the  changes  will  have  the 
greatest  impact  on  10,000  or  so  weekly  and  commu¬ 


nity  papers,  shoppers,  and  specialty  publications. 
Such  organs  rarely  can  afford  the  networks  of 
distributors  who  handle  metropolitan  dailies. 

Rickman,  who  oversees  seven  weeklies  and  a 
shopper  with  a  total  circulation  of  about  50,000, 
said  he  had  planned  for  the  worst  as  the  postal  rates 
evolved.  At  $150,000  to  $160,000  a  year,  postage 
ranks  as  the  second-  or  third-leading  expense  for  the 
Hungry  Horse  News  group,  behind  only  compen¬ 
sation  and  perhaps  newsprint.  “I  cringe  anjlime 
one  of  our  costs  goes  up  by 
almost  double-digits,”  Rickman 
said.  But,  he  added,  “The  Postal 
Service  is  still  the  most  cost- 
effective  alternative.” 

The  new  rates  are  to  take 
effect  in  January'  after  approval 
by  Postal  Service  governors. 

Senny  Boone,  an  officer  with 
the  National  Newspaper  Asso¬ 
ciation  that  represents  smaller- 
circulation  newspapers  in  Washington,  said  rates 
include  price  breaks  for  newspapers  that  thoroughly 
sort  their  press  run.  “If  they  don’t,”  said  Boone,  “it 
could  as  much  as  double  their  rates.” 

At  the  Hungry  Horse  News,  that  message  has 
resonance.  Rickman  said,  “We’re  going  to  have  to 
look  at  technology”  to  find  ways  to  sort  papers  and 
cut  postal  costs.  11 


Chicago-based  group  still  on  the  block 

‘Defender  saTe  stalTed  as  sides  squabble 

BY  MARK  FITZGERALD 


CHICAGO 

Is  THE  DEAL  TO  BUY 

the  historic  black 
daily  Chicago  De¬ 
fender  and  its  Seng- 
stacke  Enterprises  Inc. 
weekly  papers  dead? 
Sengstacke  Vice  Presi¬ 
dent  and  General  Coun¬ 
sel  Jerome  M.  Butler 
says  it  is  —  but  the  des¬ 
ignated  buyer,  the 
Chicago-based  African- 
American  investment 
group  PublicMedia- 
Works  Inc.,  insists  the 
troubled  transaction  is 
simply  undergoing  nor¬ 
mal  haggling  over  price. 


“I  can  tell  you  we  re¬ 
main  completely  and  to¬ 
tally  interested  in  buying 
Sengstacke  Enterprises,” 
PublicMediaWorks 
President  Kurt  R. 

Cherry  said  Thursday. 
‘This  is  the  normal 
and  customaiy-  stuff 
that  happens  when 
you  make  a  bid  and  do 
due  diligence. ...  I  can 
tell  you  we  will  proba¬ 
bly  come  back  with  a 
real  bid  if  we  can  get 
our  financial  guys  to 
agree  to  it.” 

Cherry  said  that,  in 
the  talks  with  Sen¬ 


gstacke,  his  group  had 
sought  “price  conces¬ 
sions”  on  the  sale.  Pub- 
licMediaWork’s  bid  had 

“We  remain 
completely 
and  totally 
interested 
in  [the  deal].” 

—  KURT  R.  CHERRY 

PublicMediaWorks  Inc. 

been  valued  at  $14  mil¬ 
lion  in  July  w'hen  a  Cook 
County,  Ill.,  Circuit 
Court  judge  gave  the 


group  the  exclusive  right 
to  bid  on  the  only  surviv¬ 
ing  black-interest  daily 
and  its  sibling  weeklies. 

But  Butler  said 
PublicMediaWorks 
no  longer  has  the  ex¬ 
clusive  right  to  buy 
the  company.  “The 
exclusive  agreement 
expired,”  Butler  said 
in  a  telephone  inter¬ 
view  Thursday,  “and 
the  board  of  Seng¬ 
stacke  Enterprises  did 
not  extend  that  agree¬ 
ment.  Consequently,  the 
company  is  open  to  bids 
from  any  entity.”  11 


\ 
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Wj  lake  th?  WTids 
grcalesi  pictures? 
Ytiur.. 


•  2.74  -  megapixel 

•  Superhigh-speed,  high-quality 
image  processing 

•  4.5  frames  per  second  shooting  speed 

•  3D  Digital  Matrix  Image  Control 

•  High-speed  AF  system  including  Dynamic  AF  operation 

•  3D  Multi-Sensor  Balanced  Fill-Flash  for  D 1 

•  Compatible  with  virtually  any  F-mount  Nikkor  lens 


Nikon 


The  Nikon  D1  Set  is  sold  in  the  United  States  by  Nikon  Inc. 
through  Authorized  Nikon  Professional  Digital  Products  Dealers 
and  Authorized  Value  Added  Retailers. 


'  H^D’Digilal 

SLR  Camera  Set*: 

m  i6  OvKk  Ch^,  Video  Ca 
Nikon  View  DX  Browser,  Niko 

'^deo  cabk  for  D1,D1  Neck  Str 

Inshyction  manual,  Nikon  UmHt 
One  Year  Warronty  Document 
-  'LENS  SOLD  SEPARATELY 


FOR  MORE  INFORMATION  AND  TO  ORDER  CALL 

1.800.223.7130 


•  Quality  Products 


NATIONAL 

Graphic  Supply 

•  Wide  Product  Selection 


•  Excellent  Service 


226  North  Allen  Street,  Albany,  New  York  12206 
Fax  800-832-2205  *  ww.ngscorp.com  •  E-mail:  mail@ngscorp.com 


THE  ONE-STOP  SOURCE  SINCE  1927  FOR  DIGITAL  CAMERAS,  COMPUTERS, 
PRINTERS,  ELECTRONIC  IMAGING  SUPPLIES  AND  MORE!  .  ' 


YOUR  OFFICIAL  NikOtt. 
PROFESSIONAL  DIGITAL 
SLR  D1  DEALER! 
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paper  cash  registers 
are  still  ringing. 

Newspaper  adver¬ 
tising  expenditures 
for  the  third  quarter 
totaled  $11.8  billion, 
an  increase  of  4.3% 
over  the  same  period 
last  year,  according  to 
the  Newspaper  Asso¬ 
ciation  of  America. 

The  third-quarter 
advance  was  led  by 
national  advertising, 
which  gained  14.5% 
to  reach  $1.9  billion. 
“National  continues 
to  be  our  star  per¬ 
former,”  said  NAA 
President  and  CEO 
John  F.  Sturm. 

The  classified  ad 
category  advanced 
4.8%  to  $4.8  billion. 

Newspapers 
weren’t  entirely 
immune  to  the 
economy’s  troubles. 
Retail  ad  spending 
rose  only  0.7%  to 
$5.1  billion,  reflect¬ 
ing  both  long-term 
retailer  consolidation 
and  recent  sluggish¬ 
ness  in  retail  sales. 

For  the  first  nine 
months  of  this  year, 
national  jumped 
15.8%  to  $5.7 
billion;  classified 
gained  5.6%  to 
$13.9  billion;  and 
retail  edged  forward 
an  anemic  2.2%  to 
$15.1  billion. 

-  JOE  NICHOLSON 

PULP  FRICTION 
FROM  CANADA 

Quebecor,  the 
biggest  share¬ 
holder  of  the  biggest 
newsprint  maker,  ob¬ 
jected  to  Abitibi-Con- 
solidated’s  exclusion 
of  Quebecor  represen¬ 
tatives  when  dis¬ 
cussing  “fundamental 
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Mayhem  and  media  in  the  Mideast 

Life,  limb,  &  a  deadline  to  meet 


Reporters  and  photographers  venture 
into  the  heart  of  the  conflict,  risking 
everything  for  the  sake  of  the  story 

BY  LEE  MICHAEL  KATZ 

UGH  DeLLIOS  took  THE  STANDARD  FOR- 
eign  correspondent’s  precautions  before 
interviewing  Palestinians  at  an  East 
Jerusalem  mosque  that  has  been  ground  zero  in  the 
explosion  of  Mideast  violence. 

The  Chicago  Tribune  correspondent  used  the  “bud¬ 
dy  system”  and  went  out  with  another  reporter.  He 
had  a  Palestinian  “fixer” 
to  translate  and  ease  the 
way.  But  things  quickly 
soured  as  Dellios  w'as 
interviewing  women 
gathering  stones  for 
clashes  with  Israelis. 

"When  they  found 
out  I  was  an  American, 
one  of  them  began 
shouting,  attracting  a 
crowd  of  youths,”  he 
recalled.  ‘They  kind 
of  swarmed  on  us, 
punching,  kicking,  and 
throwing  rocks.  A 
photographer  friend  ... 
saw  someone  whacking 
away  with  a  big  stick.  I 
ended  up  with  two 
black  eyes,  a  bloody  face,  and  a  broken  or  badly 
bruised  rib,”  the  correspondent  said  matter-of-factly. 

Journalists  such  as  Dellios  increasingly  are  caught 
in  the  dangerous  Mideast  crossfire  among  protest¬ 
ers,  police,  and  troops  as  they  cover  events  for  U.S. 
newspapers.  Photojournalists  and  correspondents 
are  regularly  roughed  up,  badly  beaten,  struck  by 
rubber  bullets,  and  even  shot  with  live  ammunition. 

“It’s  part  of  the  job  almost,”  said  Associated  Press 
spokesman  Jack  Stokes,  who  noted  that  unless 
there  is  almost  a  life-threatening  injury,  these  inci¬ 
dents  usually  aren’t  even  reported. 

Reporters  and  photographers  don’t  want  to  be¬ 
come  the  story.  And  they  are  concerned  about  in¬ 
flaming  passions  in  a  volatile  region  where  media 
conspiracy  stories  abound. 

When  an  AP  photographer  was  struck  in  the  head 
with  a  rubber  bullet,  the  injury  wasn’t  critical 
enough  to  report,  Stokes  said.  But  the  wires  did  note 
on  the  same  day  that  CNN  Bureau  Chief  Ben 


Wedeman  was  shot  through  a  crease  in  his  flak  jacket. 

“Things  are  getting  extremely  volatile,”  said  Ann  j ! 
Cooper,  director  of  the  Committee  to  Protect  Jour-  j 

nalists  (CPJ),  roiling  a  Mideast  already  “one  of  the  | 
most  dangerous  places  to  work.”  CPJ  is  investigat-  | 
ing  about  a  dozen  substantial  media  injuries  in  the  j 
I  current  crisis,  mainly  to  representatives  of  Western 
news  organizations.  ;  I 

Some  other  incidents  involve  fortunate  escapes.  \  j 

Mark  Matthews ,  a  correspondent  for  The  Sun  in  Bal-  j ! 

timore  “felt  relieved”  after  winding  up  with  only  a  |  j 
smashed  windshield.  “I  was  very  lucky,”  said 
Matthews.  Even  though  his  car  was  stoned,  he  was  i 
able  to  drive  away  from 
a  potentially  “hostile 
group  of  people.”  i  ^ 

Though  still  facing  |  j 

danger,  print  journal¬ 
ists  don’t  have  to  be  in  I 
the  midst  of  the  fighting 
to  observe  Palestinian- 
Israeli  clashes.  Photog¬ 
raphers  and  TV  crews,  [ 
though,  must  position 
themselves  for  action 
shots.  ‘They’re  putting 
their  lives  on  the  line,”  | 

Matthews  said  of  his  j 

“remarkably  coura-  j 

geous”  colleagues  be-  j 

hind  the  lens.  | 

Routinely,  journalists  | 
in  the  embattled  region  I 
don  protective  combat  helmets  and  flak  jackets  with 
ceramic  plates.  Doyle  McManus,  Los  Angeles  Times 
Washington  bureau  chief,  has  been  a  foreign  corre-  ^ 
spondent  in  various  danger  spots.  He  hails  the  fact 
that  protective  equipment  has  become  lighter  and 
more  popular.  “You  were  almost  a  sissy  in  Beirut  in  ’76  j 
if  you  wore  a  [bulletproof]  vest,”  he  said.  “That  was  j 
profoundly  stupid,  but  that  was  the  atmosphere.”  | 

Some  journalists  carry  gas  masks  to  protect  against  j  | 
tear  gas.  Their  cars  feature  big  signs  reading  “TV”  or  j  j 
“Press”  in  Arabic.  Some  put  a  keffiyah  (headdress)  in  j ; 
a  visible  spot  when  in  Palestinian  areas,  where  Israeli  |  j 
license  plates  can  mean  trouble.  Journalists  “spend  a  j 
lot  of  time  trying  to  decide  whether  to  take  our  cars  or 
Palestinian-plated  taxis,”  said  Dellios,  “based  on  the  j 
latest  reports  about  who  is  doing  the  rock  throwing.”  [ 
In  reporting,  “one  lesson  we  learned  was  not  to 
stay  too  long  in  a  dangerous  place  to  get  an  extra 
quote,”  Dellios  noted.  “Avoid  too  many  details  in 
identifying  yourself.  We  should  not  be  the  targets  for 


CNN  Bureau  Chief  Ben  Wedeman,  who  was  shot  in  the  back 
while  covering  a  Gaza  Strip  clash  between  Israelis  and  Pales¬ 
tinians,  speaks  Oct.  31  with  the  latter’s  leader,  Yasser  Arafat. 
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their  rage,  but  that  isn’t  always  obvious  to  the  youth 
in  the  streets.” 

The  deadly  bombing  of  a  popular  Jerusalem  mar¬ 
ket  dramatized  the  reality  that  danger  isn’t  confined 
to  clash  barricades.  Journalists  stationed  there 
must  worry  about  the  safety  of  their  families,  in 
light  of  U.S.  State  Department  warnings. 

One  U.S.  newspaper  correspondent  commented 
that  editors  back  home  don’t  seem  concerned  over 
personal  safety  as  long  as  “the  copy  keeps  flowing.” 

Wire  services  seemingly  provide  the  most  formal 
protection  for  Mideast  staffers.  Both  AP  and 
Reuters  send  journalists  to  a  training  program  run 
by  ex-British  commandos. 

“Nobody  goes  out  on  the  street  without  proper 
training  in  what  we  call  a  ‘hostile  environment’ 
course,”  said  Stephen  Jukes,  Reuters  head  of  global 
news.  ‘There’s  an  awful  lot  of  danger  at  the  moment.” 

AP  and  Reuters  are  still  feeling  the  shocks  from 
the  deaths  of  AP  cameraman  Miguel  Gil  Moreno  de 
Mora  and  Reuters  war  correspondent  Kurt  Schork 
in  the  same  ambush  in  Sierra  Leone  this  spring. 

AP  is  dispatching  more  correspondents  to  Eng¬ 
land’s  Centurion  Risk  Services  survival  school  and 
taking  what  International  Editor  Sally  Jacobsen 
terms  “extra  precautions.  We  have  upgraded  and 
replenished  our  supplies  of  flak  jackets,  helmets, 
and  gas  masks.” 

Jacobsen  said  the  streets  are  more  perilous  now 
than  during  the  Palestinian  uprising  a  decade  ago. 
“There  are  more  guns  on  the  Palestinian  side  and 
there  is  live  gunfire  on  the  Israeli  side,  which  means 
AP  staffers  can  get  caught  in  crossfires.” 

Phil  Bennett,  Washington  Post  assistant  managing 
editor  for  foreign  news,  said  that  while  he  worries 
about  the  situation,  he  is  fortunate  to  have  “very  cool” 
conflict-hardened  correspondents.  “People  who 
have  been  the  most  experienced  are  actually  cautious 
in  a  way”  that  less  experienced  reporters  “aren’t.” 

But  Bennett  also  noted  that  even  the  most  experi¬ 
enced  war  correspondent,  such  as  Schork,  can  simply 
wind  up  in  the  “wrong  place  and  at  the  wrong  time.” 

More  than  1,000  media  staffers  are  thought  to  be 
in  the  region.  This  sparks  fear  that  such  high- 
profile  coverage  makes  journalists  easy  targets. 

The  Foreign  Press  Association  recently  wrote  to 
Israeli  and  Palestinian  officials  emphasizing  that 
“we  must  be  free  to  do  our  jobs  without  threat  or 
intimidation.” 

“Israelis  and  Palestinians  are  fighting  over  imagerj' 
as  well  as  land,”  noted  a  CPJ  Report.  “The  weapons  in 
this  ...  war  are  not  just  stones  and  bullets,  but  also 
w'ords,  photographs,  and  video  footage. ...  And  since 
the  stakes  of  the  conflict  have  risen  dramatically  in  re¬ 
cent  weeks,  there  is  good  reason  to  fear  that  both  sides 
will  continue  to  target  journalists  in  the  future.”  11 

Katz,  former  international  editor  for  United  Press 
International  and  senior  diplomatic  correspondent 
for  USA  Today,  has  reported  from  more  than  60 
countries  and  is  based  in  Falls  Church,  Va. 


Start  meup ... 

Metro  International 
rolls  out  three  more 

Commuter  papers  no  mere  tokens 
for  Luxembourg  publisher 


BY  LUCIA  MOSES 

Luxembourg- 
based  transit 
publisher  Metro 
International  S.A.,  par¬ 
ent  of  Philadelphia’s 
quick-read  commuter 
newspaper  Metro,  con¬ 
tinues  at  full  throttle  to- 
w  ard  its  goal  of  getting 
a  paper  in  the  hands  of 
every  commuter. 

Over  the  past 
three  weeks,  the 
company 
launched  Metro 
newspapers  in 
Athens,  Greece; 

Milan,  Italy;  and 
Warsaw,  Poland. 

In  five  years,  the 
company  has 
grown  from  one 
to  18  newspapers 
worldwide,  including  11 
started  this  year  alone. 

That  rapid  expansion 
led  to  higher  losses  in 
the  first  nine  months  of 
the  year,  which  the 
company  said  was 
expected.  Operating 
losses  totaled  $36.5 
million,  up  from  $7.9 
million  in  the  year-ago 
period,  the  company 
reported  Nov.  8. 
Revenue  in  the  period 
advanced  60.8%  to 
$63  million,  of  which 
Philadelphia  con¬ 
tributed  more  than 
$2.3  million. 

Metro  International 
said  legal  troubles  de¬ 
layed  sales  growth  at 
the  Philadelphia  opera¬ 
tion,  its  first  and  only 
U.S.  paper.  A  group  of 


newspaper  companies 
filed  suit  over  Metro 
International’s  e.xclu- 
sive  distribution  rights 
in  the  transit  system. 

The  tabloid-size  pa¬ 
pers  are  advertiser-sup¬ 
ported  and  designed  to 
be  a  quick  read  for 
commuters.  The  com¬ 
pany  depends  on  cash 
flow  from  its  older 


papers  to  fund  its  start¬ 
ups,  which  it  said 
should  hit  a  profit  in 
one  to  three  years.  The 
eventual  plan  is  to  gain 
economies  of  scale  in 
purchasing  and  in  joint 
advertising  buys. 

Metro  International’s 
approach  has  been  to 
strike  deals  with  local 
authorities  to  distribute 
the  paper  in  transit  sys¬ 
tems.  In  the  United 
States,  some  major  tran¬ 
sit  systems  have  been 
cool  to  the  concept.  But 
failure  to  reach  agree¬ 
ments  here  hasn’t 
stopped  Metro  Interna¬ 
tional’s  expansion,  as  its 
last  three  launches  have 
relied  on  hand-delivery' 
in  city  centers  and  at  bus 
and  train  depots.  S 


The  tabloid-size 
newspapers  are 
advertiser- 
supported  and 
designed  to  be  a 
quick  read  for 
commuters. 


issues  of  corporate 
governance  and 
management." 

Quebecor  called  an 
Abitibi  committee 
created  to  deal  with 
its  disgruntled  1 1% 
shareholder  [E&P, 

Nov.  13,  p.  20),  a 
provocative  “parallel 
board”  that  is  a 
“blatant  attempt  at 
muzzling”  Quebecor 
directors. 

It  said  it  continues 
to  support  recently 
resigned  Abitibi  Chair¬ 
man  Michel  Desbiens’ 
direct  communication 
with  shareholders. 

Citing  its  perform¬ 
ance,  particularly  that 
of  Donohue  (which  it 
sold  to  Abitibi  last 
spring),  Quebecor 
said  it  “knows  what 
shareholder  value ... 
should  be.” 

-  JIM  ROSENBERG 

READEIinYES 
TO ‘REGISTER’ 

The  Orange  Coun¬ 
ty  (Calif.)  Regis¬ 
ter  has  enrolled  36 
potential  volunteers 
in  a  proofreading 
program  initiated  by 
ombudsman  Dennis 
Foley,  who  invited 
readers  recently  to 
“help  clean  things 
up”  by  combing  the 
paper  for  flaws. 

“They  expressed 
enthusiasm,  offered 
their  credentials  (one 
included  reference 
letters),  and  can’t 
wait  to  get  cracking,” 
Foley  noted  in  his 
Nov.  5  column. 

Foley  told  E&P  the 
Register’s  copy  has 
become  “a  little  dirti¬ 
er”  since  the  paper 
started  using  a  new 
word-processing  sys- 
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tern.  “There  were 
noticeably  more  er¬ 
rors  to  the  point  it 
was  really  annoying 
to  readers.”  The 
unpaid  proofreaders, 
many  of  them  retirees 
and  teachers,  will 
tour  the  Register  with 
Foley,  will  be  given 
Associated  Press 
style  manuals,  and 
will  proof  the  paper 
from  home. 

The  results  will 
periodically  be  posted 
in  Foley’s  column 
and  the  project  will 
continue  as  long  as  it 
is  warranted  and 
readers  are  interest¬ 
ed,  Foley  said. 

-  JOEL  DAVIS 


Following  the  fire  last  time 


IN  SHOOTING 

A  free-lance 
photographer 
on  assignment  for 
The  Associated  Press 
suffered  serious 
internal  injuries  after 
being  shot  Nov.  1 1 
during  a  confronta¬ 
tion  in  Bethlehem, 

AP  reported. 

Yola  Monakhov, 

26,  received  injuries 
to  her  bladder  and 
other  organs,  as  well 
as  multiple  pelvis 
fractures,  after  being 
hit  by  a  single  bullet 
fired  by  an  Israeli 
soldier.  AP  executives 
said  she  is  expected 
to  recover.  She 
continued  to  recuper¬ 
ate  last  week  at  a 
Jerusalem  hospital. 

-  JOE  STRUPP 

lEEOUYSINTO 


‘Star’  revisits  AiDS  in  priestiiood 


BY  MARK  FITZGERALD 


ee  Enterprises 
iinc.  of  Daven- 


Ten  months  af- 
ter  it  touched  off 
a  firestorm  of 
reaction  with  a  series 
asserting  that  Catholic 
priests  w'ere  dying  of 
AIDS  at  a  rate  four  times 
that  of  the  general  popu¬ 
lation,  The  Kansas  City 
(Mo.)  Star  has  taken  a 
new  look  at  the  issue  — 
and  concluded  the  rate 
is  even  higher. 

“The  latest  examina¬ 
tion  reveals  that  there  is 
no  longer  any  question 
that  hundreds  of  priests 
have  died  of  AIDS  and 
that  many  bishops  were 
aware  of  their 
plights,”  Star  re- 

Thomas  wrote 
in  the  Nov.  5  fol- 
lowTjp  to  her  '  ,^3 
“AIDS  in  the 
Priesthood”  se- 
ries  published 
last  January'  and 
February'. 

U.S.  Catholic  Church 
leaders  and  others  exco¬ 
riated  the  earlier  series 
for  its  reporting  meth¬ 
ods.  Most  of  the  material 
came  from  the  100-plus 
interviews  Thomas  con¬ 
ducted  with  priests  and 
others  and  from  a  statis¬ 
tical  analysis  from  the 
Centers  for  Disease  Con¬ 
trol.  Criticism  of  the  se¬ 
ries  focused  on  a  poll 
commissioned  by  the 
Star  that  asked  priests 
about  their  personal  ex¬ 
periences  with  AIDS  and 
the  HIV  v'irus.  Surveys 
were  sent  to  3,013  of  the 
nation’s  46,000  Roman 
Catholic  clergy  and  drew 
801  responses.  The  re¬ 


sults  were  “manipula¬ 
tive”  and  statistically  un¬ 
sound,  the  U.S.  Catholic 
Conference  said  then. 

This  time  around,  the 
newspaper  examined 
death  certificates  in  the 
14  states  that  do  not  seal 
death  records,  and  inter¬ 
viewed  clergy,  family 
members,  and  health¬ 
care  workers  to  track 
priests  who  had  died  of 
AIDS  in  other  states. 

Those  records  reveal 
that  more  than  300 
priests  have  died  of 
AIDS-related  causes 
since  1983.  That  indi¬ 
cates,  the  paper  said,  a 


Judy  L  Thomas 

Reporter 
“The  K.C.  Star” 


P  H  sources. 

rate  that  is  more  than 
tw'ice  the  death  rate 
among  adult  males  in 
the  14  states  —  and 
“more  than  six  times  that 
of  the  general  popula¬ 
tion  in  those  states.” 

Star  Editor  Mark  Zie- 
man  said  the  paper’s  re¬ 
porting  w'as  “right”  the 
first  time  and  that  the 
folloM'up  was  not  a  cor¬ 
rective  to  the  initial  se¬ 
ries.  “But  that  series  was 
so  controversial  the  first 
time,  and  the  attacks 
were  so  vociferous  from 
the  church  and  else¬ 
where,  that  if  people  had 
any  doubts,  we  wanted 
to  show  them  what  ex¬ 
perts  in  the  field  had 
found,  go  with  their  low¬ 


est  estimates,  and  back  it  the  fact  they  appeared 
up  w'ith  death  certifi-  just  as  the  presidential 
cates,”  Zieman  said.  i  election  overwhelmed 

To  ensure  _ _  every  other 

the  privacy  of  story, 

the  AIDS  vie-  Still,  the 

tims,  none  ^  Si  new  stories 

wereidenti-  ^  angered  the 

fied  in  the  sto-  U.S.  Catholic 

ry  without  gEF  Conference, 

their  families’  “The  Kansas 

permission.  City  Star, 'm 

To  ensure  Jyjjy  [_  TtlOmSS  attempt  to 

that  readers  Reporter  prove  itself 

could  have  “The  K.C.  Star”  ‘right’  on  the 

confidence  in  issue  of 

the  findings,  the  paper  HIV/AIDS  and  the 

showed  its  documenta-  priesthood,  has  system- 

tion  to  the  deans  of  two  atically  violated  the  pri- 

major  journalism  vacy  of  deceased  priests 

in  14  states.  If  any 
ike  to  use  organization  oth- 

.  er  than  a  joumal- 

•  sources  in  istic  one  tried  to 

I  in  effect  we  do  something  like 

this,  it  would 

LIS  UnonyniOUS  quickly  hear  from 

—  MARK  ZIEMAN  f"  outraged  pub- 

^r)iTOK,THEKANSAsCiTYSTAR  “c,  the  Confer¬ 
ence  said  in  a 

:hools.  Dean  Mills  at  statement.  It  accused  the 
le  University  of  Mis-  Star  of  trying  “to  stir  up 

)uri  and  James  K.  Gen-  the  appearance  of  a  cri- 
y  at  the  University  of  sis”  by  reporting  the  300 
ansas.  “We  had  a  prob-  deaths.  “But  there  is  no 
m:  We  don’t  like  to  use  indication  that  they 
lonymous  sources  in  have,  in  the  nation’s 
ories,  and  in  effect  we  nearly  200  individual 
ad  300-plus  anony-  dioceses,  been  so  numer- 
lous  sources,”  Zieman  ous  as  to  constitute  a  cri- 
lid.  Involving  the  deans  sis  situation,”  the 
as  the  paper’s  solution,  statement  said, 
e  said.  The  fad  that  only  a 

Reaction  to  the  fol-  small  percentage  of 
iwup  was  low-key,  elic-  priests  have  died  of 
ing  perhaps  30  AIDS  does  not  make  the 

;sponses,  Zieman  said,  story  insignificant.  Star 
jmpared  with  the  earli-  Editor  Zieman  said: 

■  series,  which  triggered  “Only  a  small  percentage 
3out  3,000.  Zieman  at-  of  people  die  in  car 

ibuted  the  muted  reac-  wrecks,  but  everybody 
on  to  the  “indisputable”  agrees  that  it’s  a  signifi- 
ocumentation  —  and  cant  story.”  11 


“We  don’t  like  to  use 
anonymous  sources  in 
stories,  and  in  effect  we 
had  300-plus  anonymous 


schools.  Dean  Mills  at 
the  University  of  Mis¬ 
souri  and  James  K.  Gen¬ 
try'  at  the  University  of 
Kansas.  “We  had  a  prob¬ 
lem:  We  don’t  like  to  use 
anonymous  sources  in 
stories,  and  in  effect  we 
had  300-plus  anony¬ 
mous  sources,”  Zieman 
said.  Involving  the  deans 
was  the  paper’s  solution, 
he  said. 

Reaction  to  the  fol¬ 
lowup  was  low-key,  elic¬ 
iting  perhaps  30 
responses,  Zieman  said, 
compared  with  the  earli¬ 
er  series,  which  triggered 
about  3,000.  Zieman  at¬ 
tributed  the  muted  reac¬ 
tion  to  the  “indisputable” 
documentation  —  and 


16  EDITOR&PUBI.ISHER  NOVEMBER  20,  2000 


www.editorandpublisher.com 


E  &  P  NEWS 


CALENDAR 


NOVEMBER 

on  _0J  WAN  Editor 
LU  and  Marketeer 
Conference  and  Expo, 

World  Association  of 
Newspapers, 

Kempinski  Hotel, 
Berlin 

DECEMBER 

n  in  IRE  Census 
U  I U  Workshop, 

Investigative  Reporters 
and  Editors,  Crowne 
Plaza  Hotel,  Columbia, 
Mo. 

MHow  to  Buy  & 
Sell  Web  Ads, 

Adweek  Conferences 
and  the  Laredo  Group, 
Hilton  Los  Angeles 
Airport  Hotel,  Los 
Angeles 

JANUARY 

7  10  NAA  Newspaper 
I  IL  Operations 


SuperConf  erence. 
Newspaper  Association 
of  America,  Hilton 
Walt  Disney  World, 
Orlando,  Fla. 

MMFCP  Winter 
Conference, 
Midwest  Free 
Community  Papers, 
Embassy  Suites,  Des 
Moines,  Iowa 

FEBRUARY 

1(1  II  33rd  Annual 
lU  It  Metro  Users 
Meeting,  Metro  Users 
Group,  Hilton  Clear¬ 
water  Beach  Resort, 
Clearwater,  Fla. 


In  on  Mid- Atlantic 
UlU  NAME  Winter 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Litchfield  Beach  and 


Golf  Resort,  Pawleys 
Island,  S.C. 

01  OJ  E&P  12th 
L  I  L4  Annual 
Interactive 
Newspapers 
Conference  &  Trade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 

on  0  AAAA  Media 
LU  L  Conference  and 
Trade  Show',  American 
Association  of  Adver¬ 
tising  Agencies,  Hilton 
New  Orleans  Riverside, 
New  Orleans 

MARCH 

In  Weekly  New's- 
U  paper  Publishers 
Conference,  Inland 
Press  Foundation,  Em¬ 
bassy  Suites  Hotel- 
North,  Phoenix 


711 NPPA  Northern  I 
I  1 1  Short  Course, 
National  Press  Photog¬ 
raphers  Association, 
Hartford,  Conn.  * 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America,  ■ 

Hilton  Clearwater 
Beach  Resort, 
Clearw-ater,  Fla. 


1  n  on  lAPA  Midyear 

ID  LU Meeting, 

Inter  American 
Press  Association, 
Hotel  Caesar  Park, 
Fortaleza,  Ceara, 

Brazil 

NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


Work  force  trimmed  hy  a  third 


AdStarcom  acts  to  cut  burn  rate 


BY  KARIM  MOSTAFA 


AdStar.com  re- 
ported  last  week 
that  it  laid  off  11 
people,  including  three 
senior  officers  in  prod¬ 
uct  development,  busi¬ 
ness  development,  and 
operations. 

The  Marina  del  Rev, 
Calif.-based  company 
also  let  a  couple  of  con¬ 
sultants  go,  reducing  its 
employed  and  contract 
work  force  by  30%. 
Thirty-five  employees 
remain  at  the  site, 
which  is  now  focused 
on  short-term  revenue 
gains,  said  Leslie  Bern- 

www.editorandpublisher.com 


hard,  the  company’s 
CEO  and  president. 

“Initially,  we  were 
focused  on  our  net¬ 
work,”  Bernhard  said. 
That  network,  Adver- 
tisel23.com,  consists 
of  an  online  market¬ 
place  for  classified 
advertisers  w'ho  can 
place  ads  in  140  news¬ 
papers  in  100  markets. 
“Now  we’re  going  to 
focus  on  private-label 
sites,”  she  said. 

These  private-label 
sites  are  the  co-branded 
pages  that  appear  in 
such  online  classified 


networks  as  AdOne 
LLC  and  PowerAdz- 
.com’s  AdQuest3D. 
Bernhard  said  that  it’s 
the  fees  they  charge 
these  sites  for  main¬ 
taining  the  co-branded 
pages  that  will  bring 
the  company  to  prof¬ 
itability  sooner. 

Chief  Financial  Offi¬ 
cer  B.J.  Douek  pointed 
out  that  AdStar  has  be¬ 
come  an  application 
service  provider  to  the 
classified  advertising 
industry.  “In  the  near 
term,  AdStar  will  shift 
its  focus  from  market¬ 


place  development  to 
expand  its  role  as  an 
ASP,”  he  said.  “This 
shift  enables  AdStar  to 
increase  revenues  while 
low'ering  overhead.” 

The  company  has  set 
goals  to  reduce  its  burn 
rate  (revenue  minus 
cash  expenditures), 
hoping  to  bring  it  down 
to  $150,000  a  month 
by  the  end  of  the  first 
quarter  of  2001. 

The  company  also  re¬ 
ported  its  third-quarter 
results.  Losses  were  at 
$999,000,  or  $0.34  a 
share.  @ 


port,  Iowa,  invested 
$1.5  million  last 
week  in  CityXpress, 
a  Vancouver,  British 
Columbia-based 
provider  of  e-com¬ 
merce  tools. 

Over  the  past  year, 
Lee’s  newspaper  Web 
sites  have  implement¬ 
ed  CityXpress  Special 
Sections  in  nine  mar¬ 
kets,  said  Gregory  P. 
Schermer,  Lee’s  vice 
president  for  interac¬ 
tive  media.  Covering 
topics  such  as  “Home 
&  Garden”  and 
“Travel  &  Leisure,” 
the  sections  integrate 
editorial  content 
with  business  direc¬ 
tory  listings,  elec¬ 
tronic  coupons, 
and  online  stores. 

CityXpress  Presi¬ 
dent  and  CEO  Phil 
Dubois  said  Lee’s 
investment  would 
allow  the  company 
to  market  its  services 
to  other  Web  sites. 

-  CARL  SULLIVAN 


IN  NEW  YORK 

Visitors  to  the  Big 
Apple  can  now 
safely  move  among 
the  natives,  armed 
with  the  insight  of 
“The  New  York 
Times  Guide  to 
New  York  City.” 

Part  tour  guide, 
part  history,  part  an¬ 
thropological  study, 
the  book,  available 
Nov.  27  for  $16.95, 
proves  a  trusty 
companion,  with 
Times  people  helping 
readers  navigate 
Gotham’s  attractions, 
be  they  restaurants, 
museums,  theatres, 
or  simply  Staten  Is¬ 
land.  -  JAMIE  SANTO 
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HAWAII 

Saundra  Keyes 

Saundra  Keyes,  managing  editor  of  the  Contra 
Costa  Times  in  Walnut  Creek,  Calif.,  has  been 
named  editor  of  The  Honolulu  Advertiser, 
effective  Dec.  1.  She  will  succeed  Jim  Gatti, 
editor  since  1995,  who  is  retiring.  Keyes  joins  the 
Gannett  Co.  Inc.  daily  after  holding  executive  positions  at  several 
Knight  Ridder  papers  besides  the  Times,  including  stints  as  man¬ 
aging  editor  of  The  Miami  Herald,  executive  editor  of  the  Long 
Beach,  Calif.  Press-Telegram  (now  owned  by  MediaNews  Group 
Inc.),  and  managing  editor  of  the  Philadelphia  Daily  News. 


Logan 

Herald-Obseiutr 
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MediaNews  Group,  Inc. 

has  sold 

Shenandoah  Valley  (I A)  News  Today 

(3,600  daily  circulation) 

and  5  weekly  newspapers  with  1  1.125  combined  circulation 

to 

Midlands  Newspapers,  Inc. 

a  wholly  owned  subsidiary  of  the  Omaha  World-Herald  Company 

We  are  pleased  to  have  represented 
MediaNews  Group,  Inc.,  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 
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CALIFORNIA 
Joseph  Tripp  to  the  newly  created  position 
of  new-media  sales  and  marketing  direc¬ 
tor  for  the  Los  Angeles  Newspaper  Group, 
which  includes  the  Los  Angeles  Daily 
Neu's,  from  vice  president  of  sales  and 
business  development  at  Interactive  Me¬ 
dia  Partners,  a  new-media  training  and 
consulting  firm  in  Fountain  Valley.  Tripp 
will  also  serve  as  chief  operating  officer  at 
Interactive  Media. 

Dana  Arvig  to  advertising  director  of  The 
Californian  in  Salinas  from  retail  advertis¬ 
ing  manager.  Arvig  succeeds  James  Lipson. 

DISTRICT  OF  COLUMBIA 
Liz  Spayd  to  assistant  managing  editor  for 
national  news  at  The  Washington  Post 
from  national  editor.  Spayd  succeeds 
Jackson  Diehl,  now  deputy  editor  of  the 
editorial  page. 

FLORIDA 

Larry  Liebert  to  executive  business  editor 
of  the  St.  Petersburg  Times  from  deputy 
business  editor. 

KANSAS 

Jeffery  A.  Burkhead  to  e.xecutive  director  of 
the  Kansas  Press  Association  in  Topeka 
from  executive  editor  of  The  Emporia 
Gazette,  effective  Jan.  2.  Burkhead  suc¬ 
ceeds  David  Furnas,  who  resigned  in  Au¬ 
gust  to  join  Amcn'can  Profile  magazine. 

MARYLAND 

Victor  Panichkul  to  assistant  managing 
editor  for  design  at  The  Sun  in  Baltimore 
from  design  director. 

NEW  MEXICO 

Ralph  Damiani  to  managing  editor  of  the 


FLORIDA 

Robert  W. 
Burdick 

to  executive  vice 
president  and 
general  manager 
of  the  Naples  Daily  News  from 
president  and  general  manager 
of  the  Denver  Rocky  Mountain 
News.  Both  papers  are  owned  by 
the  E.W.  Scripps  Co. 


18  E:DIT0R& PUBLISHER  NOVEMBER  20,  2000 


www.eclitorandpublisher.com 


Olympian,  Olympia,* 
Wash.;  staff,  The  Seattle 
Times.  The  Debby  Lo- 
man  Award  went  to  Eric 
Hoover  Barnett,  Richard 
Hill,  and  Joe  Rojas-Burke 
of  The  Oregonian. 


une-,  Tom  Hallman  Jr, 
The  Oregonian.  Investiga 
five:  Wayne  Hoffman, 
Idaho  Press-Tribune, 
Nampa;  Brett  Walth  and 
Alex  Pulaski,  The  Oregon¬ 
ian.  Diversity:  staff.  The 


Newspaper  Reporting, 
given  in  two  circulation 
divisions,  under  50,000 
(listed  first)  and  over 
50,000.  Deadline:  staff. 
The  Bellingham  (Wash.) 
Herald]  staff.  The  Oregon 


ian,  Portland.  Feature 
Writing:  John  Harris,  The 
Bellingham  Herald]  David 
Quigg, The  News  Tribune, 
Tacoma,  Wash.  Enter¬ 
prise:  Eric  Newhouse, 
Great  Falls  (Mont.)  Trib- 


The  Pacific  Northwest 
Newspaper  Association 
presented  the  C.B. 
Blethen  Memorial 
A\Wds  for  Distinguished 


OBITUARIES 


daily  Hobbs  News-Sun  from  editor  of  the 
weekly  San  Juan  Sun  in  Farmington. 


assistant  circulation  man¬ 
ager  in  1948,  just  two 
years  after  the  tabloid 
was  established.  He  was 
named  circulation  man¬ 
ager  the  following  year,  a 
position  he  held  until  be¬ 
ing  named  general  man¬ 
ager  in  1968.  He  was 
named  publisher  in 
1973.  Hoffman’s  name  re¬ 
mained  on  the  masthead, 
as  publisher  emeritus, 
following  his  retirement 
in  1989,  and  Trentonian 
Editor  Editor  Paul  Mickle 
said  it  will  remain  there. 


Charles  O. 
Bissell 

92,  Died  Nov.  10 

RETIRED  EDITORIAL  CARTOONIST 
FOR  THE  TENNESSEAN  IN  NASHVILLE 


SOUTH  DAKOTA 
Stewart  Huntington  to  publisher  of  the  daily 
Black  Hills  Pioneer  in  Spearfish  from 
managing  editor  of  the  Winfield  (Kan.) 
Daily  Courier.  Huntington  succeeds  Bill 
Masterson  Jr.,  now  publisher  of  The  Rapid 
City  Journal. 


A  CARTOONIST  WHO  JOUST-  H  ^ 

ed  with  politicians,  ffe-  ^  Ijfl 

quently  skewering  them,  on 
the  pages  of  The  Tennessean 
for  more  than  50  years, 

Charles  O.  Bissell  died  in  his  sleep  Nov.  10. 

A  cordial,  well-liked  man  around  Nashville  and 
the  newsroom,  Bissell  gave  no  quarter  in  his 
cartoons,  where  his  pointed  caricatures  often  ran 
under  the  headline  “Bissell’s  Brave  New  World.” 
Bissell’s  relentless  passion  for  justice  was  well 
founded.  By  the  time  he  began  his  54-year  tenure 
at  The  Tennessean  in  1942,  Bissell,  who  suffered 
nerve-induced  deafness  at  an  early  age,  had 
already  worked  as  a  commercial  artist  for  20  years 
after  dropping  out  of  school  at  14  to  support  his 
family.  Tennessean  Chairman  Emeritus  John 
Seigenthaler  remembered  Bissell  as  “a  fine 
political  cartoonist  with  a  hammer  in  one  hand 
and  a  stiletto  in  the  other.” 


VIRGINIA 

Louis  Hatter  to  managing  editor  of  The 
Daily  Progress  in  Charlottesville  from  city 
editor.  Hatter  succeeds  Wayne  Mogielnicki. 


WISCONSIN 

Jeannine  Duvall  to  advertising  director  of 
The  Post-Crescent  in  Appleton  from 
advertising  director  of  the  Green  Bay 
Press-Gazette.  Duvall  succeeds  Dan  Arnold. 


Audrey  Stubbart 

105,  Died  Nov.  13 
PROOFREADER  AT  THE  EXAMINER 
IN  INDEPENDENCE.  MO. 

STUBBART  BEGAN  HER 
40-year  newspaper 
career  at  an  early  age  — 
65,  joining  the  Examiner 
a  w  eek  after  mandatoiy 
retirement  forced  her 
from  a  proofreading  job  at 
a  publishing  house.  She 
wrote  a  general-interest 
column  and  w  orked  40 
hours  a  w  eek  as  a  copy  ed¬ 
itor  until  suffering  a  mi¬ 
nor  accident  this  June. 

She  officially  retired  Aug. 
20.  In  a  1995  E^P  article 
celebrating  her  100th 
birthday,  Stubbart  reflect¬ 
ed  on  how  the  language 
has  changed  over  time. 
Asked  if  she  had  prob¬ 
lems  working  with  re¬ 
porters,  often  70  years  her 
junior,  she  quipped:  “I 
didn’t  raise  a  family  of  five 
children  and  teach  school 
without  developing  a 
sense  of  patience.” 


CORRECTION 

In  E&P,  Nov.  13,  the  following  item  was 
rendered  incorrectly,  and  should  have  read: 
MINNESOTA 
Patricia  L.  Jones  to  senior  vice  president 
for  administration  at  the  Star  Tribune  in 
Minneapolis  from  vice  president  of 
operations  human  resources  for 
Northwest  Airlines  in  Minneapolis. 


Robert  Cormier 

75,  Died  Nov.  2 

RETIRED  NEWSPAPERMAN  AND 
AUTHOR  OF  YOUNG  ADULT  NOVELS 

CORMIER  STARTED  OUt 
as  a  scriptwriter  for  a 
radio  station  owned  by 
the  Worcester  (Mass.) 
Telegram  before  joining 
the  paper.  He  later  moved 
to  the  Fitchburg  (Mass.) 
Sentinel,  where  he  spent 
23  years  as  a  columnist 
and  editorial  writer, 
among  other  positions. 
While  at  the  Sentinel,  he 
penned  short  stories  and 
novels,  including  “The 
Chocolate  War,”  a  tale  of  a 
teen-ager  w'ho  refuses  to 


sell  chocolate  bars  for  a 
fund-raiser  at  an  all-boys 
school.  Published  in  1974, 
‘The  Chocolate  War,” 
though  a  critical  and  com¬ 
mercial  success,  was  often 
criticized  by  parents.  It 
ranked  fifth  on  a  list  of 
banned  books  in  the 
1990s,  according  to  Her¬ 
bert  Foerstel’s  book 
“Banned  in  the  USA.” 


Krumel 

fSB  to  editor  of  The 
1  Lima  News  from 
f  j  M  managing  edi¬ 

tor.  Krumel  succeeds  Ray  Sulli¬ 
van,  now  senior  publisher  of 
Freedom  Newspapers  of  New 
Mexico,  parent  of  the  Clovis 
News  Journal  and  the  Portales 


Edward  L. 
Hoffman 

86,  Died  Oct.  30 
PUBLISHER  EMERITUS  OF  THE 
TRENTONIAN  IN  NEW  JERSEY 


OFFMAN  JOINED 

The  Trentonian  as 


News-Tribune. 
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Rush  to  impose  new  ergonomic  rules  after  bait-and-switch 
process  doesn’t  augur  very  well  for  fair  regulation 


O 


PERATIONS  EXECUTIVES 
chuckled  last  January’  at  the 
Newspaper  Association  of 
America  (NAA)  SuperCon- 
ference  when  David  Cochran,  the  chief 
ergonomics  rule-vvTiter  for  the  federal 
Occupational  Safety  and  Health  Adminis¬ 
tration  (OSHA),  said  that  by  December  the 
agency’  would  issue  sweeping  regulations 
covering  businesses,  such  as  newspapers, 
where  workers  stack  insert  bundles,  lock  in 
printing  plates,  and  spend  hours  at  com¬ 
puters.  After  all,  OSHA  had  been  kicking 
this  rule  around  since  1990. 

In  any  case,  most  papers 
were  not  too  bent  out  of 
shape  about  the  regulations 
because  they  already  had 
ergonomic  programs  that 
were  reducing  workplace 
injuries  and  seemed  to 
comply  easily  w'ith  the 
initial  OSHA  rules. 

Well,  here  it  is  not  yet 
Thanksgiv'ing  and  not  only  has  the  Clin¬ 
ton  administration  rushed  the  new  stan¬ 
dards  into  being  —  but  the  regulations 
appear  considerably  more  onerous  than 
they  did  just  a  year  ago. 

Back  then,  the  rules  would  have  applied 
only  to  the  production  areas  of  newspa¬ 
pers.  Now,  any  paper  with  a  copy  editor  is 
fair  game  for  OSHA:  Among  the  many 
identified  “risk  factors”  covered  by  the 
new  regulations  is  the  “use  of  a  keyboard 
and/or  mouse  in  a  steady  manner  for 
more  than  four  hours  total  in  a  vvcrkday.” 
A  year  ago,  OSHA  portrayed  itself  as  a 
“common  sense”  regulator  that  would 
take  industry  concerns  seriously  —  but 
the  final  ergonomic  rules  reflect  the 
agency’s  older  tradition  of  overregulating. 


OSHA,  for  example,  is  keeping  its  bad 
idea  of  requiring  a  business  to  adopt  a  cost¬ 
ly,  bureaucrat-fnendly  ergonomic  program 
if  a  single  so-called  “trigger  action”  occurs 
at  the  workplace.  The  final  rules  com¬ 
pound  this  ludicrously  low  threshold  by 
defining  this  trigger  action  not  as  a  single 
real  injury  —  but  simply  a  single  complaint 
that  an  employee  has  the  “signs  and  symp¬ 
toms  of  an  MSD  (musculoskeletal  disor¬ 
der).”  These  regulations  themselves  show 
the  signs  and  symptoms  of  overreaching. 


The  final 
ergonomic 
rules  reflect  the 
agency’s  older 
tradition  of 
overregnlating. 


No  RUBBER  STAMP 
Even  as  OSHA  was  giv¬ 
ing  publishers  agita,  the 
Postal  Rate  Commission 
(PRC)  was  giv’ing  them 
reasons  to  smile.  For  the 
first  time  in  many  years, 
the  PRC  said  no  to  the  U.S. 
Postal  Serv'ice’s  perennial 
attempts  to  subsidize  snail- 
mail  spam  by  cutting 
postage  rates  for  junk  mail  and  making  up 
for  it  W'ith  big  increases  in  the  cost  of  mail¬ 
ing  letters,  newspapers,  and  magazines. 

To  be  sure,  the  cost  of  mailing  newspa¬ 
pers  w'ill  go  up,  but  not  nearly  as  much  as 
the  Postal  Service  wanted.  In  addition, 
the  PRC  is  offering  a  heft>'  discount  for 
small-circulation  newspapers  that  bring 
their  copies  to  out-of-tow  n  post  offices  for 
faster  service.  As  the  only  newspaper 
member  of  the  Periodicals  Coalition,  the 
National  New'spaper  Association  deserves 
special  credit  for  this  w’elcome  decision. 
The  coalition  identified  some  $100  mil¬ 
lion  in  savings  that  the  PRC  was  able  to 
use  to  whittle  dowm  to  reasonable  size  the 
rate  requests  the  Postal  Service  tried  to 
get  through. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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KRT  is  There 


ilizit Photo  Service 

Need  D.C.  photography?  Call  the 
KRT  Photo  Desk  at  202-383-6099. 
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From  Kankakee  to  Miami,  entries  flowed,  and 
we  picked  one  winner  -  plus  20  that  came  close 

IT  ONLY  TOOK  ll6  YEARS  TO  HOLD  A  PhOTO  OF  THE  YeAR  CONTEST,  BUT 

were  delighted  that  we  did.  More  than  200  newspapers,  and  at  least  one 
famed  photo  agency,  responded  to  our  call  for  entries,  and  we  stopped 
counting  when  the  number  of  photos  topped  1,000.  While  we  were 
surprised  and  gratified  by  this  interest,  you  can  be  sure  that  next  year  we 
won’t  accept  submissions  electronically!  So  save  those  hard  copies  of  your  pictures. 

On  the  following  pages,  we  present  a  gallery  of  the  best  of  the  year,  with  one 
Photo  of  the  Year,  four  runners-up  by  circulation  class,  and  16  other  honorees. 
As  you  will  see,  fire  was  a  popular  theme  this  year  (as  it  is,  perhaps,  every  year). 
Believing  that  a  great  photo  is  a  great  photo,  we  did  not  divide  entries  by  subject 

matter  —  although  next  year,  who  knows?  The  only  require¬ 
ment  was  that  they  were  published  (in  print  or  online) 
between  Nov.  1,  1999,  and  Nov.  1,  2000.  The  competition 
was  judged  by  E&P  editors  and  our  art/design  director. 

A  special  tip  of  the  hat  goes  to  the  Lafayette,  Ind.,  Journal 
and  Courier,  the  only  newspaper  to  provide  us  with  two 
honored  pictures. 

On  the  facing  page,  we  present  our  first  annual  Photo  of 
the  Year,  the  work  of  Kevin  L.  Hoffman,  who  takes  home  a 
$500  award.  Hoffman,  4,3,  has  been  shooting  pictures  full 
time  at  The  Mercury  (daily  circulation  25,350)  in  Pottstown, 
Pa.,  since  1989,  when  he  landed  his  first  job  in  journalism 
there.  And  he  has  lived  in  the  Pottstown  area  (midway 
between  Philadelphia  and  Reading)  all  his  life. 

Hoffman  got  into  photography  only  after  taking  a  ski  trip 
to  Austria  —  his  photos,  taken  with  a  pocket  camera,  were 
compared  unfavorably  with  a  friend’s  35  mm  prints.  “I 
never  had  any  real  training,”  he  tells  us,  “except  on  the  job. ... 
This  is  the  only  real  job  I’ve  ever  known.”  He  adds,  “I’m  just 
out  there  running  and  gunning  every  day.” 

The  photographer  snapped  his  winning  shot  with  a  Canon  F-1,  using  a  28  mm  wide-angle  lens  and  Fuji 
Super  G-400  negative  film.  Originally  published  March  31, 1999,  it  became  eligible  for  our  contest  when  it 
was  republished  in  his  paper  last  December  and  then  again  last  April.  As  he  tells  us  (see  Photo  of  the  Year 
caption),  this  image  arrives  courtesy  of  a  photographer’s  best  friend  —  not  always  his  “eye,”  or  his  camera, 
but  his  instincts.  —  Greg  Mitchell 


After  a  ski  trip  to  Austria,  Kevin  Hoffman  has  been 
“running  and  gunning"  in  Pottstown  ever  since. 
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Kevin  L.  Hoffman 
The  Mercury,  Pottstown,  Pa. 


Hoffman  was  covering  a  high-school  sports  event  when  he  noticed  a  thick  column  of  smoke  rising  in  the  distance.  Running  to  his  car, 
he  heard  no  alerts  on  his  fire  scanner,  but  “my  instincts  told  me  to  follow  the  trail  of  smoke.”  Arriving  at  the  scene,  he  raced  around  a 
corner  and  saw  a  small,  terrified  woman  running  from  a  raging  garage  fire,  carrying  a  five-gallon  can  of  flammable  kerosene.  The 
woman.  Soon  Ea  Endy,  ran  past  him,  as  he  took  three  frames  with  a  28  mm  wide-angle  lens.  He  thought  she  might  be  an  arsonist 
(but  later  found  out  she  had  been  cooking  fish  in  her  garage,  causing  the  fire).  Then  Hoffman  put  down  his  camera  and  helped 
firefighters  drag  hoses  off  their  truck.  No  one  was  injured  in  the  blaze  —  and  Hoffman’s  photo  appeared  on  Page  One  the  next  day. 
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A  forester  named  Steve  Nicholson  strolls  into 
the  dense  smoke  of  a  forest  fire  outside  Smith  River 
in  California,  followed  by  his  faithful  dog  Mick. 
An  Oregon  lumber  company  was  conducting  an 
18-acre  “slash  burn”  in  late  October  to  clear  ground 
for  other  uses.  Joked  Nicholson,  “Think  this  will 
contribute  to  global  warming?" 


JENNIFER  RoTENIZER 

The  Sun  News, 

Myrtle  Beach,  S.C. 


Eddie  Williams,  who  lives  in  rural  Horry 
County,  S.C.,  seeks  rest  (or  solace)  from 
the  ravages  of  cancer  of  the  mouth  and 
esophagus.  A  hospice  nurse.  Sherry 
Zlinsky  (not  pictured),  visits  him  once 
a  week,  helping  him  and  many  others 
prepare  for  the  inevitable. 


Runnet^'Up 


Under  10,000 

Stephen  Corley 
The  Daily  Triplicate, 
Crescent  City,  Calif. 
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50,000  -  200,000 

Troy  Wayrynen 
The  Columbian, 
Vancouver,  Wash. 

Third-grade  students  at  Felida 
Elementary  School  (from  left,  Brienne  Zilke, 
Brooke  Bardin,  Lauren  Cannon,  and  Sierra 
Gernhart)  catch  snowflakes  at  recess.  "It’s 
really  pretty,”  said  Lauren.  Pretty  flaky? 


Over  200,000 

Robert  McLeroy 

San  Antonio  Express-News 

Practicing  “good  ball  movement”  and  "hitting  the 
open  man,”  apprentice  linemen  pass  basketballs 
as  part  of  agility  training  at  City  Public  Service 
training  grounds  in  San  Antonio  in  February.  But  if 
you  miss  the  ball,  do  you  have  to  climb  down  and 
retrieve  it?  One  of  the  country’s  largest  municipal 
utilities.  City  Public  Service  provides  gas  and 
electricity  to  local  residents. 


www.editorandpublisher.com 


NOVEMBER  20,  2000  EDITOR  &  PUBLISHER  25 


John  Luke 

The  Times,  Munster,  Ind. 


Matt  Rainey 

The  Star-Ledger,  Newark,  N.J. 


Alvaro  Llanos  (above)  recovered  from  burns  in  his 
room  at  St.  Barnabas  Medical  Center  in  Livingston, 
N.J.,  following  a  Seton  Hall  University  dormitory  fire 
that  killed  three  students  Jan.  19. 


Bob  Freitag 
Griffin  (Ga.)  Daily  News 


Knight  and  the  Iguana:  A  morning  fire  in  downtown  Lowell,  Ind., 
destroyed  six  businesses,  including  Global  Reptiles,  which  lost  much 
of  its  inventory  in  the  blaze.  Here,  however,  Lowell  firefighter  Todd 
Konradie  carries  a  live  —  and  no  doubt  baffled  —  iguana  to  safety. 


On  July  17,  Curtis  Thomas,  39, 
wanted  on  a  parole  violation,  walked 
into  a  convenience  store  in  Griffin, 
Ga.,  ordered  everyone  out,  then 
soaked  himself  with  gasoline.  After 
talking  with  officials  for  an  hour,  he  set 
himself  on  fire,  stumbled  out  of  the 
store,  and  fell  to  the  pavement. 
Onlookers  quickly  put  out  the  fire,  and 
he  was  transported  to  a  local  hospital 
with  second-degree  burns. 
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Michael  Laughlin 
South  Florida 
Sun-  Sentinel, 
Fort  Lauderdale,  Fla. 


It  was  one  of  the  news  stories  of 
the  year,  as  the  iconic  boy  from 
Cuba,  Elian  Gonzalez,  was 
seized  from  a  haven  in  Miami’s 
Little  Havana  in  a  predawn  raid, 
on  April  22.  Here  he  is  being 
rushed  to  a  car  by  police  and 
federal  officials.  Later,  he  was 
reunited  with  his  father  and 
returned  to  Cuba. 


Alexander  Nemenov 

Agence  France-Presse 
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A  Chechen  woman  from  Grozny  looks  through  a  bus  window  on 
Jan.  10  while  crossing  the  Chechen-Ingush  border,  near  the  village 
of  Sleptsovskaya.  Fierce  battles  raged  across  Chechnya  as  Russia 
resumed  its  full-scale  offensive  against  guerrillas. 
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Andre  Ranieri 

Tri-City  Herald,  Kennewick,  Wash. 


There’s  nothing  staged  about  this  wrestling  encounter  —  not  even  the  photograph.  Two  high-school 
wrestlers  in  Washington,  Chris  Wentworth  (left)  and  Ryan  VanDoren,  meet  in  a  state  regional 
championship  match  (171-pound  class)  in  Southridge.  Wentworth  went  on  to  win  on  points,  9-4. 


Frank  Oliver 

Jotirnal  and  Courier,  Lafayette,  Ind. 

Sharks  in  the  water,  everybody  run!  Actually,  there’s  little  reason  for  alarm.  These  goggled  girls  and  boys  are 
members  of  the  White  Sharks  Swim  Team  in  West  Lafayette,  Ind.,  and  they’re  merely  flipping  around  in  a  local 
high-school  pool.  That’s  Tommy  Crecelius  upside  down  and  Cristine  Inman  at  right. 
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Steve  Levin 
Green  Bay  (Wis.)  Press-Gazette 


Oscar  Salinas 

The  Daily  Journal,  Kankakee,  Ill. 


Sledders  in  Kankakee  disappear  in  a  cloud  of  snow 
dust.  And  it  was  all  downhill  from  there. 
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To  each  his  own:  It’s  New  Year’s  Eve,  with  2000  on 
tap,  and  Pat  Cavins  of  Green  Bay  marks  the  moment 
by  going  fishing  through  eight-inch-thick  ice  on  the 
Suamico  River.  Let’s  hope  he  caught  the  first  fish  of 
the  year.  His  competition  was  probably  doing 
something  else  with  ice  that  evening. 


The  kick  is  up  and  it’s  ...  not  good,  since  this  is  baseball,  not 
football.  Home  plate  umpire  Roger  Atkins  gets  an  earful  from  the 
Pineview,  S.C.,  All  Stars  manager  whose  name,  no  kidding,  is  Wally 
Sox.  A  coach  expresses  his  own  feelings  at  left.  The  ump  had  just 
awarded  a  run  to  Blythewood  in  a  Dixie  Youth  tournament  game. 


Renee  Ittner-McManus 
The  State,  Columbia,  S.C. 


Which  one  doesn't  look  good 
enough  to  eat?  Raymond 
Douglas,  43,  owner  of  King 
Sailfish  Mounts,  explains  why 
he  turned  to  taxidermy  and 
painting  fish  instead  of  catching 
them:  “Driving  by  sports-fisher¬ 
men  places  and  seeing  sharks 
hanging  there  that  had  been 
killed  really  bothered  me.” 


John  Johnston 

Westxeord,  Denver 


30  EDITOR& PUBLISHER  NOVEMBER  20,  2000 


www.editorandpubllsher.com 


Ted  Fitzgerald 

Boston  Herald 


If  you've  been  living  on 
Mars,  or  something,  you 
may  not  be  aware  that 
there  are  “hearse  clubs” 
all  over  the  country, 
featuring  enthusiasts  who 
wouldn't  be  caught  dead 
driving  anything  else. 
Here's  Zachary  Helm  at  a 
Denver  Hearse  Association 
meet  in  October. 


Tattoo  much?  Mik  Miller,  owner  of  Body 
Xtremes  in  Quincy,  Mass.,  said  that  he 
hopes  that  court  decisions  ruling  out 
discrimination  against  tattoo-wearers 
will  be  good  for  his  business.  Clearly, 
he  likes  his  own  work. 


m 


’Mgr;® 


Michael  Heinz 
Journal  and  Courier, 
Lafayette,  Ind. 


Is  this  a  football  front  line  built  for  Speedo? 

Linemen  for  the  Purdue  University  team 
donned  Speedos  and  pads  for  Media  Day  in 
August,  then  dubbed  themselves  “The 
Lifeguards.”  Well,  it  could  have  been  worse. 
They  could  have  set  out  to  be  “The  Jocks.” 


Don  Fisher 

The  Morning  Call,  AllentowTi,  Pa. 


She  seems  to  have  stepped  out  of  a  Renoir  or  an  orchard  from 
another  century,  where  a  Mac  has  nothing  to  do  with  a  mouse  pad 
or  monitor.  Rebecca  Newswanger,  age  11,  unloads  a  dressful  of 
fresh-picked  Macintosh  apples  in  August  at  her  family’s  farm  in 
Maxatawny  Township,  Pa.  The  collection  is  bound  for  her 
Mennonite  parents’  roadside  stand  and  cider  mill. 


Scott  Osborne 

Chillicothe  (Ohio)  Gazette 


Two  Mennonite  boys,  Gerald  Martin 
and  Barry  Weaver,  pick  strawberries  in 
the  mid-afternoon  June  heat  at  Hirsch’s 
Fruit  Farm  near  Chillicothe,  Ohio. 


www.editorandpublisher.com 


NOVEMBER  20,  2000  EDITOR  &  PUBLISHER  31 


The  study  defined  marketing  spending 
as  cash  expenditures  made  outside  the 
newspaper  columns  and  didn’t  count 
in-newspaper  advertising  and  staff  salaries. 

The  survey,  published  in  September,  has 
a  relatively  high  margin  of  error:  Of  6l6 
sur\"eys  sent  to  INMA  members  in  May 

were  from  North 

INMA  believes  the 
suiv’ey  presents  a 

qualitv'  picture  of  ^ 

market- 


Study  finds  marketing  budgets  at  U.S.  newspapers  far  behind 
papers  elsewhere;  brand  building  and  utility  must  be  blended 


newspapers 
ing  spending  and  wall 
provide  a  starting 
point  for  the  future. 

Similar  findings  come  from  “Advertising 
Ratios  &  Budgets,”  an  annual  report  by 
Riverwoods,  Ill.-based  market  researcher 
Schonfeld  &  Associates  Inc.,  which  put  the 
industry’s  advertising-to-sales  figure  at 
2.2%.  By  comparison,  the  book  publishing 
and  printing  industry  spends  8.5%  of  its 
sales  on  advertising;  radio  broadcasting, 
6.3%;  and  TV  broadcasting,  5.6%, 
according  to  the  Schonfeld  report. 

Jim  Diaz,  who  worked  for  10 
years  in  TV  in  Los  Angeles  before 
becoming  senior  vice  president  of 
advertising  and  marketing  at  The 
Arizona  Republic  in  Phoenix,  said 
broadcast  media  are  under  con¬ 
stant  ratings  pressure,  which  may 
account  for  their  more  aggressive 
marketing.  Papers  in  competitive 
markets  tend  to  be  more  aggressive 
in  promoting  themselves,  he  said. 

The  INMA  study  has  some  good 
news  for  the  future  of  newspapers 
marketing  themselves.  According 
to  the  survey,  62%  of  North 
American  respondents  increased 
the  percentage  of  revenue 
dedicated  to  marketing  in  the 
previous  12  months. 

While  it’s  true  that  some 
newspapers  are  getting  pushier 
about  promotions,  it’s  also  true 
that  business  has  been  good. 
Historically,  marketing  has  been  viewed 
not  as  an  investment  but  as  an  e.xpense. 
What  happens  to  marketing  departments 
during  a  slowdown  will  be  an  indicator  of 
how  much  has  really  changed. 

Observed  Wilkinson:  “I'm  really  sitting 
back  to  see  if  marketing  w  ill  be  the  first 
thing  cut  in  an  industrv’  recession.”  11 


Barbara  G.  Cohen 

K.XNNON 

Consulting 


BY  LUCIA  MOSES 

Each  day,  the  Houston  Chronicle  runs  a  radio 
spot  previewing  the  next  day’s  headlines.  The  ads  end 
with  a  call  to  action:  an  offer  for  a  10-day  free  sample 
of  the  paper. 

The  goal  of  the  campaign  is  to  convince  listeners  of 
the  paper’s  importance,  and  it  is  working.  Over  the  past  year,  one- 
fourth  of  those  who  tried  free  samples  offered  by  the  paper  became 
subscribers,  said  Joycelyn  Marek,  vice  president  of  marketing  and 

electronic  products,  who  added  the  sam¬ 
ples  also  were  promoted  by  direet  mail, 
on  TV,  and  via  distributor  solieitations. 

For  decades,  newspapers  have  chastised 
themselves  for  not  promoting  themselves 
more  —  odd,  for  an  industry'  that  derives 
most  of  its  revenue  from  advertising. 

But  with  a  few  exceptions  such  as  the 
Chronicle,  it  looks  like  they  haven’t 
learned  much. 

Barbara  G.  Cohen,  president  of  Chicago- 
based  Kannon  Consulting,  sees  several 
newspapers  putting  more  resources  toward 
marketing,  but  with  a  big  emphasis  on 
branding.  She’d  rather  see  more  call-to- 
action  advertising  that  promotes  the 
paper's  utility,  as  well  as  more  targeted 
direct  marketing.  “We  should  be  great  at 
that  —  and  we’re  terrible,”  she  said. 

A  recent  study  confirms  the  long-held 
eriticisms  of  the  industry.  In  what  it 
believes  is  the  first  serious  examination 
of  newspaper  marketing  spending,  the 
International  Newspaper  Marketing 
Association  found  that  member  papers  in 
North  America  spend  1.6%  of  their 
revenue  on  marketing,  compared  with 
3.5%  spent  by  newspapers  elsewhere. 

“We  have  a  very  low  energy  level  as  it 
relates  to  marketing  e.xpenditures, 
eompared  to  other  industries,”  INMA 
Exeeutive  Director  Earl  J.  Wilkinson  said. 


Source:  INMA 

%  OF  Total  Revenue  Spent  on 
Marketing  Expenditures  (Median) 


In  North  America,  the  biggest  part  of  the 
average  newspaper’s  marketing  budget  — 
43%  —  went  to  circulation  promotion,  the 
study  found.  Advertising  promotion  was 
the  next-biggest  category,  at  25%,  followed 
by  image/brand  promotion,  17%.  The 
smallest  pieces  went  to  publie  relations, 
10%,  and  new  media,  5%. 
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Medicine  men  dispense  Vitamin  C  —  as  in  ‘Cash' 

Targeted  ads  for  new  drugs  a  shot  in  the  arm 

Newspapers  seek  a  stimulant 
as  TV  gets  big  dose  of  dollars 


mote  with  local  retail  out- 

tor  of  The  Plain  Dealer  in 
^ijEiiKlgW  mature  readers  is  a  big 

vkbcx  advertising  is  gone 

in  a  minute,  w'hile  print  is 

_ _  there  for  as  long  as  the 

su  ir  r:i  reader  wants.  It  has 

'1’  i  ^  staving  pow'er,”  said 

Sharon  DeBacco,  senior 
.  promotion  manager  at 
AstraZeneca,  the  Wilming¬ 
ton,  Del.,  manufacturer  of 
Prilosec,  one  of  the  most  heavily  advertised 
drugs.  Unlike  many  other  drugs,  Prilosec 
has  relied  heavily  on  print,  with  nearly  50% 
of  the  budget  going  there,  she  said.  But  that 
is  changing,  DeBacco  said,  with  less  print 
being  used  in  the  fourth  quarter.  D 


BY  KEN  LIEBESKIND  I 

Turn  on  the  TV  and  you  will 

frequently  see  pharmaceutical  ads. 
Open  your  daily  newspaper  and 
you  might  see  one. 

That’s  the  way  it  is  with  direct  to  con¬ 
sumer  (d-to-c)  pharmaceutical  advertis¬ 
ing,  as  companies  spend  the  bulk  of  their 
budgets  on  TV  ever  since  the  Food  and 
Drug  Administration  rela.xed  restrictions 
on  TV  advertising  in  1.997. 

The  numbers  are  glaring,  with  more  than 
$300  million  spent  on  all  forms  of  TV  for 
the  first  half  of 2000  —  and  only  $4.7  mil¬ 
lion  spent  on  newspapers,  according  to 
Competitive  Media  Reporting  (CMR).  The 
National  Institute  for  Health  Care  Manage¬ 
ment  (NIHCM)  in  Washington  reports  that 
$1.8  billion  was  spent  on  d-to-c  pharma¬ 
ceutical  advertising  last  year,  with  $1.1  bil¬ 
lion  on  TV.  Less  than  $7  million  was  spent 
last  year  on  newspapers,  said  CMR. 

Despite  the  large  deficit,  some  newspa¬ 
pers  e.xpress  hope  for  the  category’. 

“We  compete  heavily  against  broadcast, 
and  we’ve  had  some  success,”  said  Gordon 
Prouty,  director  of  national  advertising 
at  The  Philadelphia  Inquirer.  “Revenue 
in  the  medical  category  is  nearly  double 
from  a  year  ago.” 

Newspapers  are  benefiting  from  the  glut 
of  pharmaceutical  advertising  now  taking 
place.  “So  many  new  drugs  are  coming  out, 
[and]  newspapers  are  a  natural  place  to 
go,”  said  Mary  Dowling,  v’ice  president  and 
sales  director  at  the  Newspaper  National 
Network,  which  places  pharmaceutical 
advertising  in  newspapers.  More  than 
$200  million  was  spent  in  the  first  four 
months  of  this  year  to  advertise  six  new’ 
drugs,  according  to  NIHCM.  A  full-page  ad 
for  one  of  the  drugs,  Vioxx,  appeared  in  the 
Inquirer  recently,  Prouty  said. 

Many  say  newspapers  share  in  the  boun¬ 
ty  at  two  different  times:  when  new  drugs 
are  launched  and  when  they’re  about  to  lose 
their  patents.  At  both  times,  companies  are 
trying  to  build  brand  loyalty’  and  may  use 
newspapers  in  addition  to  other  media. 

Also,  some  say  newspapers  continue  to 
play  a  vital  role  in  pharmaceutical  advertis¬ 
ing.  “Newspapers  are  a  veiy’  important 


Papers  are  important  outlets  for 


drug  ads,  despite  TV’s  big  role, 
medium  for  immediacy’  and  for  reach,”  said 
Frank  Hone,  an  executive  vice  president  at 
Bates  HeaJthworld,  a  div’ision  of  Bates 
Worldwide.  “They’re  important  for  geo¬ 
graphic  targeted  messages  and  to  co-pro- 


You  ensure  readership  by  delivering 
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RETAIL  ROP  ADVERTISING  INDEX 


NATIONAL  ROP  ADVERTISING  INDEX 


PREPRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


cording  to  ad  linage  totals  in 
the  exclusive  EC^P/Competi- 
tive  Media  Reporting  monthly 
newspaper  ad  indices. 


In  year-to-date  totals,  clas- 
I  sified  climbed  7%  and  inserts 
1  rose  6%;  national  was  flat; 
and  retail  declined  4%. 


inserts  declined  3%  and  retail 
ROP  ads  dropped  6%  in  Sep¬ 
tember  compared  with  the 
same  month  a  year  earlier,  ac¬ 


CLASSIFIED  ADS  ROSE 

11%  and  national  run- 
of-press  (ROP)  ads  in¬ 
creased  4%,  while  preprinted 


THE  SEPTEMBER  E&P/CMR  NEWSPAPER  ADVERTISING  INDICES 


JAN  FEB  MAR  APR  MAY  JUN  JVL  AUG  SEP  OCT  NOV  DEC 

1 100.00  100.07  107.14  10S.13  121.38  105.18  101.83  107.18  114.48  125.95  142.45  179.32 

93.19  97.52  105.37  105.30  112.43  105.54  90.08  99.77  107.14 

AIL  CATEGORIES  |YTD  SEP 

Overall,  Retail  ROP  categories 
continued  to  decrease  in 
September,  and  the  advertising 
linage  was  significantly  lower 
than  the  same  month  last  year. 
The  Office  Supply  Stores, 

Drug  Stores,  and  Food  Stores 
categories  declined  for  the  month 
and  remained  low  for  the  year. 
However,  the  Computer  Stores 
category  is  still  one  of  the  few 
that  has  increased  steadily  on  a 
month-to-month  basis. 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 

1999  100.00  102  24  117  95  107.07  117.22  109.26  96.03  100.37  102.58  12180  123.31  126.59 

•  2000  10437  9908  11295  11060  111.23  10723  9699  10165  107  15 

NATIONAL  CATEGORIES  YTD  SEP 

The  Computers  &  Software 
and  Auto  Dealer  Associations 
categories  in  the  National  ROP 
Index  increased  significantly  in 
September,  compared  with  the 
same  month  last  year.  However, 
the  Insurance,  Government/Politi¬ 
cal,  and  Mall  Order  categories  all 
declined  for  the  month.  Overall, 
the  National  ROP  Index  showed  a 
slight  increase  for  the  month,  but 
continued  to  remain  fiat  for  the 
year  to  date. 


Airlines 

Auto  Dealer  Associations 

Banks/Credit  Cards 

Computers  &  Software 

Corporate/Office/Other 

Factory  Automotive 

Food  &  Household 

Government/Political 

Hotels  &  Resorts 

Insurance 

Investments 

Mail  Order 

Motion  Pictures 

Travel  &  Tourism 

Utilities  &  Communications 


BuiidOTg 


Preprinted  Insert  Index 
YTD  6%  SEP  -3% 

Preprinted  Insert  Index  advertising 
linage  for  September  decreased 
slightly  compared  with  the  same  month 
last  year.  Despite  the  overall  decrease, 
the  Furniture  &  Accessories,  Other  Inserts, 
and  Consumer  Electronics  categories 
increased  significantly  for  the  month. 
However,  despite  the  overall  decrease 
for  the  month,  the  Preprinted  Insert 
Index  remained  strong  for  the  year. 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL 

•  1999  100.00  97  42  119.73  101.17  140  31  111.61  81  55 

1  20  00  105.92  10642  11838  142.51  12695  12165  112.37 


VUG  SEP  OCT  NOV  DEC 

139.53  121.51  140.04  171.79  161.74 

125.02  117.90 


Display  Classified  ROP 
Index  YTD  7%  SEP  11% 

Every  category  in  the  Display  Classified 
ROP  Index  increased  substantially  in 
September,  compared  with  the  same  month 
last  year.  The  Recruitment  and  Automotive 
categories  showed  strong  volume  gains  for 
the  month.  Overall,  the  index  remains 
strong  for  the  year  to  date. 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 

.1999  lOO.M  89.95  95.31  93  75  108  68  96.13  101.36  102  74  98.01  110.91  91.60  80.61 

-■s«U05  70  9  7  88  104  18  11173  102  98  10410  109  65  100  15  109  64 _ 
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Canon’s  new  D30  digital  camera  aims  for  broad  market; 
CMOS  sensor  keeps  price  competitive 


BY  ROBERT  J.  SALGADO 


Besides  new  office  copiers  that  were  stars  of  the 
recent  Canon  Expo  2000  at  New  York’s  Javits  Center, 
there  were  a  few  things  of  interest  to  photographers, 
including  a  new  EOS  digital  single-lens  reflex  (SLR) 
camera,  to  be  available  this  fall  at  under  $3,500. 

The  EOS  D30  departs  from  reliance  on  the  charge  coupled  de¬ 
vices  (CCDs)  used  as  sensors  in  most  other  high-end  digital  cam¬ 
eras,  including  Canon’s  own  EOS  D2000.  Instead  the  D30  uses  a 


complementary  | 

metal  oxide  semi¬ 
conductor  (CMOS) 
sensor  to  capture 
images. 

Until  recently, 

CMOS  sensors  were 
considered  more 
suited  to  cheaper 
consumer  digital 
cameras.  Andrew 
Rodney  explained 
why  in  the  January 
1998  issue  of  the 
Professional  Photog¬ 
raphers  Associa¬ 
tion’s  Photo 
Electronic  Imaging: 

“CMOS  manufac¬ 
turing  uses  the  same 

standardized  chip-  Prototype  of  Canon  EF 
making  techniques  USM  lens  (top)  is  shov 
used  in  90%  of  other  nini  F4  IS  USM  lens  v 
semiconductors,  but  CCDs  require  a  very 
specialized ...  process,  resulting  in  far 
higher  manufacturing  costs.” 

Later  in  the  article,  he  added  that  anoth¬ 
er  advantage  of  CMOS  sensors  is  their 
modest  power  consumption  —  as  little  as 
1%  that  of  CCDs.  This  means  smaller,  less- 
often-replaced  batteries  consuming  less 
power  between  charges.  “This  lower  power 


Prototype  of  Canon  EF  400  mm  F4  DO  IS 
USM  lens  (top)  is  shown  with  mockup  of  400 
mm  F4  IS  USM  lens  without  DO  technology. 


consumption  is  possi¬ 
ble,”  wrote  Rodney, 
“because  each  pixel  in 
a  CMOS  sensor  has 
its  own  photodetec¬ 
tor,  and  the  amplifier 
and  transistor  circuit¬ 
ry  is  built  directly  into 
the  CMOS  chip. 
CCDs,  on  the  other 
hand,  transfer  their 
electrical  charges 
through  neighboring 
pixels  in  the  sensor, 
j  which  requires  addi¬ 
tional  circuits.” 

He  went  on  to  list 
the  disadvantages  of 
CMOS  sensors  two 
years  ago,  including 
0  mm  F4  DO  IS  ^o^er  dynamic  range 
vith  mockup  of  400  and  sensitivity,  as 
Dut  DO  technology.  well  as  limitations  on 
the  size  of  sensors  inherent  in  the  standard 
manufacturing  process. 

Using  a  CMOS  sensor  of  its  ovm  design 
and  manufacture  in  the  D30,  Canon  may 
have  eliminated  some  or  all  these  disadvan¬ 
tages.  Judging  Irom  the  computer  screen 
images  produced  by  the  D30,  they  may 
have,  but  photographers  will  only  be 
convinced  by  the  result  on  a  printed  page. 


Canon  is  ready  to  sell  it  now,  but  the 
market  for  it  is  murky  so  far.  Newspapers 
are  a  natural  target,  with  the  current  EOS 
D2000  selling  for  around  $7,500,  but  the 
D30  is  a  lighter,  more  consumer-fnendly 
camera  than  the  Canon-Kodak  hybrid  in 
now’  use  by  many  newspapers.  (Kodak  calls 
its  version  the  DCS520.) 

The  D30’s  flash  is  built-in,  a  giveaway 
that  it’s  not  a  pro-only  camera  body,  and  it 
lacks  the  D2000’s  Vs-oco-second  shutter 
speed.  It  also  is  a  little  slov’er  in  continuous 
shooting,  at  3  frames  per  second  to  the 
D2000’s  3V2  frames.  This  is  already  slow 
for  deadline  sport  shooters,  who  are  prime 
users  of  digital  cameras  on  newspapers. 

A  brief  survey  of  newspaper  photo  de¬ 
partments  known  to  favor  Canon  equip¬ 
ment  met  with  some  skepticism.  Roger 
Strong,  a  picture  editor  at  The  New  York 
Times,  said  staffers  there  had  been  shown 
the  camera,  but  didn’t  have  a  chance  to 
shoot  with  it.  Rich  Gigli,  director  of  photog¬ 
raphy  at  The  Record,  Hackensack,  N  J.,  said 
he  went  back  to  Nikon  after  the  Dl  became 
available  and  that  he  wasn’t  interested.  The 
Record  switched  from  Nikon  to  Canon 
when  it  went  digital.  It  still  has  four  of  its 
12  photographers  using  the  Canon  D2000 
(or  its  Kodak  sibling). 

USA  Today  tested  a  D30  at  the  Olympics 
in  Sydney,  Australia.  Frank  Folwell,  the  pa¬ 
per’s  photo  chief  and  longtime  Canon  EOS 
user,  said  he  was  most  impressed  with  the 
resulting  image  quality,  but  found  the  cam¬ 
era  itself  “has  its  limitations”  —  among 
them  slower  autofocus  than  the  D2000  and 
few  er  frames  in  sequence  ( ‘It  w’ould  do 
three  and  then  stop,”  he  said).  He  doesn’t 
consider  the  D30  a  “professional  camera,” 
but  said  it  w  ould  be  good  as  a  second 
camera  body  for  a  digital  photographer. 

Further  in  the  future.  Canon  promises  a 
new’  EF  400  mm  F4  DO  IS  USM  lens  that 
uses  a  “multilayer  diffractive  optical 
element”  to  radically  reduce  the  length  of 
such  a  lens.  With  the  company’s  image- 
stabilization  technology,  this  makes  for 
handheld  use  even  for  relatively  slow’  expo¬ 
sures  in  indoor  available-light  situations. 

Dave  Metz,  Canon’s  Professional  Mar¬ 
kets  Dh'ision  national  manager,  said  this 
lens  could  be  available  next  year,  but  he 
wouldn’t  hazard  a  guess  on  price.  Because 
it’s  a  full  stop  slower,  however,  it  may  be 
less  than  the  $13,000  charged  for  a  Canon 
F2.8  400  mm  Image  Stabilization  lens. 
Canon  introduced  its  image-stabilization 
technology’  in  its  lower-speed  lenses  before 
it  produced  F2.8  glass  w’ith  this  technology’. 
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The  prototypical  digital  Micro  Bubble  Jet  Camera  prints  its  own 
pictures  using  ink  and  paper  stored  within. 


For  the  real  futurists  among  us, 

Canon  displayed  a  Micro  Bubble  Jet 
Camera,  which  if  it  hadn’t  been 
tethered  to  some  unseen  computer 
would  blow  everyone’s  minds.  This 
prototype  in  untethered  form  would 
capture  images  digitally  and  then 
offer  the  option  of  prints  from  a 
self-contained  printer  —  all  this  in  a 
package  no  bigger  than  the  smaller 
digital  cameras  on  the  market  now’. 

A  demonstration  by  Edw'ard 
LaManna,  a  product  marketing 
specialist  in  Canon  USA’s  New' 

Business  Div'ision,  show  ed  that  the 
tethered  version  could  indeed  capture 
an  image  and  later  output  a  3'V«-by-2V8- 
inch  plastic  print.  Show'ing  the  bubble-jet 
module,  he  said  it  contained  the  paper 
and  ink  used. 


The  module  fit  inside  the  camera  nicely. 
None  of  the  journalists  or  others  who  wit¬ 
nessed  the  demonstration  was  allow'ed  to 
keep  the  print  LaManna  produced  in  their 
presence.  Instead,  all  received  small  prints 


that,  he  said,  were  produced  by 
similar  cameras. 

Neither  LaManna  nor  other 
Canon  sources  would  comment  on 
when,  if  ever,  this  little  camera 
w'ould  come  to  market.  This  is  not 
without  precedent.  At  a  similar  expo 
seven  years  ago.  Canon  showed  a 
digital  camera  of  its  own  design  that 
accepted  EOS.  And  although  visitors 
could  walk  away  with  pictures  of 
themselves  taken  with  the  camera, 
the  camera  never  came  to  market. 

When  a  digital  camera  for  the 
EOS  system  was  introduced,  it  was 
in  collaboration  with  Kodak,  which  also 
provided  the  EOS  D2000’s  electronics.  11 

Salgado  is  a  xvriter  and  photographer  in 
New  Hope,  Pa. 


Production  training  center  set  to  open  in  Pa. 


Courses  at  c-m-y-k  University 

To  TEACH  THE  SKILLS  NEEDED  FOR 
quality  production,  c-m-y-k  Uni¬ 
versity  is  ready  to  enroll  newspaper 
employees,  beginning  early  ne.xt  year,  at  a 
facility  made  available  by  press  maker 
Dauphin  Graphic  Machines  in  Millers- 
burg.  Pa.,  just  north  of  Harrisburg. 
Courses  include:  beginning  and  ad- 


Pitman  Photo  Supply 
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•  Nationwide  Supplier 

•  Rush  and  Overnight 
Delivery  Our  Speciality 
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FAX  ^  1-800-835-3995 
MIAMI  305-256-9558 

8650  S.  I/I/.  132nd  Street 
Miami,  FL  33156-6507 
www.pitmanphotosupply.  com 


vanced  press  operation  (each  five  days), 
double-w'idth  operation  (two  days),  execu¬ 
tive  training  (tw’o  days),  press  quality  (five 
days)  and  maintenance  (two  days),  basic 
and  advanced  Photo¬ 
shop  for  new’spapers 
(each  two  days),  and 
specific  classes  that  can 
be  tailored  for  group 
and  inditydual  needs. 

Beginner  press  opera¬ 
tor  classes  are  expected 
to  begin  in  January’. 

Advanced  and  e.xecutive 
courses  will  run  by 
request  through  mid- 
2001;  a  schedule  w'ill  be 
announced  thereafter. 

Executive  training 
W’ill  prepare  publishers, 
advertising  staffers,  editors,  and  human- 
resources  administrators  to  identify  and 
relate  to  specific  production  functions. 

All  courses  feature  hands-on  training.  In 
prepress,  students  gain  a  better  understand¬ 
ing  of  how’  color  and  black-and-white  pho¬ 
tos  and  graphics  can  be  created,  enhanced, 
and  delivered  to  the  press  by  w’orking  at 
their  own  workstations  with  instruction 
according  to  various  levels  of  e.xperience. 

Tom  Shafer  administers  the  learning 
center’s  school  of  press  operation.  The  30- 
year  veteran  of  newspaper  operations  and 
founding  v’ice  president  of  USA  Today  has 
served  as  a  Thomson  New’spapers  corpo¬ 
rate  director,  publisher  of  a  major  statew’ide 


daily,  editor,  production  manager,  and  jour- 
nev'man  press  operator. 

Photoshop  for  newspapers  classes  were 
developed  and  will  be  taught  by  Russell 
Leseberg,  president  of 
Avail  Technologies.  Lese¬ 
berg  has  w'orked  w'ith  the 
Los  Angeles  Times  and 
such  groups  as  Thomson, 
Cox,  Gannett,  Landmark, 
and  MediaNews. 

Instructors  include 
press  operator  specialists, 
and  the  center  draw  s  on 
the  mechanical  and 
engineering  expertise 
of  Dauphin  Graphic 
Machines,  based  nearby. 

Other  vendors  lend¬ 
ing  support  for  the 
school  are  Anitec,  Burgess  Industries, 
Fincor  Electronics,  Gammerler,  Graphic 
Microsystems,  Jardis  Industries,  NuArc, 
Quad  Tech,  Ryco  Graphic  Manufacturing, 
Ternes  Register  Systems,  and  US  Ink. 

Some  suppliers  are  developing  programs  to 
train  users  on  their  products  at  the  facility’. 

Shafer  reported  that  a  newsprint  supply- 
partner  is  still  being  sought. 

Press  operator  courses  are  $1,250  per 
student  (yvith  group  discounts).  Executive 
training  is  $850.  Lodging  and  transporta¬ 
tion  discounts  are  available.  For  more 
information,  click  on  the  c-m-y-k  University 
icon  on  Shafer’s  consultancy’  W'eb  site 
(http://yvyvw.opsfusion.com).  1! 


Dauphin  press  at  c-m-y-k  University 
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Syndicated  columnists  have  tons  to  write  about  in  the  aftermath 
of  the  agonizingly  close  presidential  election  of  2000 

BY  DAVE  ASTOR 

AS  THE  U.S.  PRESIDENTIAL  RACE  ENDED  IN  A  VIRTUAL 

tie,  syndicated  columnists  tied  into  the  story  with 
reams  of  commentary.  Here  are  some  samples: 

E.  J.  Dionne,  Washington  Post  Writers  Group 
(WPWG);  “No  matter  who  takes  office  as  president 
next  January,  the  legitimacy  of  his  election  will  be  in  doubt.  A  na¬ 
tion  that  is  split  into  almost  perfectly  symmetrical  political  halves 
will  spend  four  years  preparing  for  the  struggle  of  2004  in  which 

each  will  seek  to  avenge  the  wTong  done  it 


by  a  flawed  system.” 

Maureen  Dowd, 
New’  York  Times 
New's  Service 
(NYTNS):  “The 
most  banal  race  in 
history  has  produced 
the  most  electrifying 
election  in  history.” 


Maureen  Dowd 


Ellen  Goodman,  WPWG:  “Tr>’  these 
figures.  Families  that  earn  less  than 
$15,000  a  year  voted  for  [Al]  Gore  57  to 
37.  Families  that  earn  more  than 
$100,000  voted  for  [George  W.]  Bush  54 
to  43.  Married?  Nine  points  more  for 
Bush.  Single?  Nineteen  points  for  Gore. 
Black?  90%  for  Gore.  WTiite?  54%  for 
Bush.  Live  in  a  big  city?  Three  to  one 
Gore.  Live  in  a  small  town  or  rural  area? 
Five  to  three  Bush.  Anybody  call  this  the 
United  States?” 

Sandy  Grady,  Knight  Ridder/ 
Tribune  News  Service:  “For  one 
shining,  fragile  moment.  Gore  had  the 
presidency  in  his  fist.  Then  it  was  blown 
away  by  fickle  networks  and  a  Florida 
hurricane.” 


Bob  Herbert,  NYTNS:  “Is  there  a  Re¬ 
publican  otficial  anywhere  in  the  country 
who’s  concerned  about  the  fact  that  many 
thousands  of  honest  voters  in  Florida 
have  apparently  been  thwarted  in  their  ef¬ 
forts  to  vote  for  the  candidate  of  their 
choice?” 

Arianna  Hufiington, 

Tribune  Media  Services  (TMS):  “This 
is  indeed  a  political  crisis.  But  it’s  also  a 
huge  opportunity  to  begin  cleaning  out 
the  Aegean  stables  —  where  I’m  sure  we’ll 
find  some  ballots  that  will 
retroactively  put  Tilden  over  the 
top.  Staggering  though  it  may 
be,  we  have  accepted  the  fact 
that  in  this  greatest  democracy 
on  earth,  at  least  1%  of  ballots 
cast  is  routinely  discarded.” 


Enterprise  Association:  “If  these  two 
worlds  —  the  bicoastal  nation  of  pro- 
choice,  somewhat  hip,  ethnically  diverse 
Democrats  and  the  inland  nation  of 
culturally  conserva¬ 
tive  Republicans  — 
are  to  live  and  act  as 
one,  it  will  take  a 
leader  who  matches 
his  strength  with 
humility.  He  will 
need  to  convince 
both  followers  and 
opponents  that  his 
first  and  foremost  interests  lie  in  meeting 
the  needs  of  both.” 


William  Raspberry 


Charles  Krauthammer, 

WPWG:  “By  what  principle  of 
equity  should  49.99%  of  the  population 
yield  to  the  will  of  the  50.01%?  ...  The 
simple  answer,  of  course,  is  that ... 
democracy  [is]  the  worst  form  of 
government  apart  from  all  the  others.” 

Christopher  Matthews,  Newspaper 


Ellen  Goodman 


Mary  McGrory,  Universal  Press 
Syndicate:  “The  country’s  verdict ...  was 
an  assertion  of  a  political  truth  we  have 
known  for  some  time  —  that  the  choice 
between  Gore  and  Bush  was  not  just 
difficult,  it  was  impossible.” 

Lars-Erik  Nelson,  TMS:  “In  other 
countries,  [the]  cliflhanger  election 
would  have  produced  a  national  unity 
government,  a  coalition  of  leading 
figures  from  the  top  two  parties.” 

Robert  Novak,  Creators  Syndicate: 
“Gore  loyalists  have  been  hoping  he 
would  follow  [Richard]  NLxon’s  example 
[not  to  contest  the  results  of  the  I960 
election]  in  order  to  preserve  himself  for 
another  try  in  2004.  His  hard-nosed 
team  intends  to  make  self-sacrifice 
unnecessary.” 

Bill  Press,  TMS:  “The  only  way  to 
resolve  the  uncertainty  and  determine 
the  next  president  of  the  United  States  is 
to  order  a  new  election  for  Palm  Beach 
County,  Fla.” 


William  Raspberry, 
WPWG:  “Why  not  ditch  the 
Electoral  College  system 
altogether  and  go  to  direct 
elections?” 


Richard  Reeves,  Universal: 
“Al  Gore  and  George  W.  Bush 
must  decide  how  far  they  will  go  in 
fighting  for  the  last  vote.  Declarations 
of  victory,  demonstrations,  and  lawsuits 
could  backfire  —  big  time.” 

William  Safire,  NYTNS:  “[Gore’s] 
political  future  depends  on  his  not  being 
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the  ‘sore  winner’  of  the  majori¬ 
ty  of  96  million  national  votes.” 

Norman  Solomon, 
Creators:  “Far  from  just 
telling  us  what’s  happening, 
the  biggest-name  journalists  — 
the  ones  holding  forth  on  the 
networks  throughout  election 
night  —  are  always  shaping  the 


Cal  Thomas 


media  terrain  through  which 
politicians  walk.” 

Cal  Thomas,  TMS:  The 
temptation  for  Bush,  should  he 
be  declared  the  victor,  will  be  to 
demonstrate  his  ‘bipartisanship’ 
by  extending  his  hand  to 
Democrats.  He  should  resist 
that  temptation.  His  father 


tried  extending  his  hand,  and  the  Demo¬ 
crats  cut  it  off.” 

George  Will,  WPWG:  “Replacing  the 
Electoral  College  ...  with  direct  election  of 
presidents  by  popular  votes  ...  would  be 
an  incentive  for  minor  parties  to  splinter 
the  electorate,  producing  muddy  man¬ 
dates  rendered  in  a  raspy  and  uncertain 
national  voice.”  11 


In  brief 

Population 
citations  for 
two  creators 

Two  SYNDICATED  CREATORS  ARE 

among  the  winners  of  Population 
Institute  awards  that  will  be 
presented  Dec.  4  in  the  Philippines 
presidential  palace. 

Ellen  Goodman  of  The  Boston  Globe  and 
Washington  Post  Writers  Group  was  cited 


et  cetera  . . . 

Andrews  mcmeel  publishing  has 

released  several  comic  collections,  in¬ 
cluding:  “Duke  2000:  Whatever  It  Takes" 
by  “Doonesbury”  creator  Garry  Trudeau  of 
Universal  Press  Syndicate;  “The  Big  5-0” 
by  “For  Better  or  For  Worse"  creator  Lynn 
Johnston  of  United  Feature  Syndicate; 
“Don’t  Roll  Your  Eyes  at  Me,  Young  Man!” 
by  “Zits”  co-creators  Jerry  Scott  and  Jim 
Borgman  of  King  Features  Syndicate;  “Close 
to  Home  Uncut”  by  John  McPherson  of  Uni¬ 
versal;  and  “An  Illustrated  Guide  to  Shark 
Etiquette”  by  “Sherman’s  Lagoon”  creator 
Jim  Toomey  of  King.  ...  Jud  Block  has  been 
named  book  review  editor  of  King  Features 
Weekly  Service.  ...  Nicaraguan  editorial  car¬ 
toonist  and  Op-Ed  illustrator  Pedro  Molina 
has  a  new  Web  site  at  http://www.pxmolina 
.com.  His  work  has  been  distributed  by 
NewsArt.com  and  the  Cartoonists  &  Writ¬ 
ers  Syndicate.  ...  Clickability  (http://www 
.clickability.com),  which  is  involved  in  Web 
syndication,  has  a  new  version  of  its  “Save 
This”  tool.  It  allows  users  to  search  through 
saved  links,  view  listings  of  most-popular 
links  that  are  saved  and  e-mailed  by  other 
“Save  This”  users,  and  establish  e-mail  ad¬ 
dress  books  for  sharing  saved  Web  content. 


Gary  Markstein's  winning  editorial  cartoon. 

for  best  column  and  Gaiy  Markstein  of  the 
Milwaukee  Journal  Sentinel  and  Copley 
News  Service  for  best  editorial  cartoon. 

Paper  edited  ‘Doonesbury’ 
STRIP  ON  Bush  and  cocaine 

The  Detroit  Free  Press  altered  a 
“Doonesbury”  cartoon  that  referred  to 
George  W.  Bush’s  alleged  past  use  of 
cocaine,  according  to  a  story  in  the  Metro 
Times  of  Detroit.  Garry  Trudeau’s  Nov.  1 
comic  quoted  the  Duke  character  as  say¬ 
ing  Bush  has  “got  a  history  of  alcohol 
abuse  and  cocaine.”  The  Free  Press 
deleted  all  the  words  after  “history.” 

The  paper  said  it  has  the  right  to  edit  the 
content  it  publishes.  But  Trudeau,  speaking 
through  Universal  Press  SvTidicate,  said 
“Doonesbury”  clients  should  drop,  not 
change,  strips  they’re  uncomfortable  with. 

At  least  two  papers,  the  St.  Paul  (Minn.) 
Pioneer  Press  and  San  Antonio  Express- 
News,  did  pull  the  Nov.  1  comic.  The  Metro 
Times  reported  that  The  News  Observer 
of  Raleigh,  N.C.,  also  changed  the  strip, 
but  posted  an  adjacent  note  informing 
readers  that  it  had  done  so. 

‘Do  It  Yourself  Weekly’ 

IS  OFFERED  TO  NEWSPAPERS 
“Do  It  Yourself  Weekly”  has  been  intro¬ 
duced  by  DIY  Source  Inc. 

The  feature  —  provided  free  to  news¬ 


papers  and  magazines  in  the  United 
States  and  Canada  —  offers  instruc¬ 
tional  plans  and  books  that  help 
readers  do  home-improvement  jobs, 
woodworking  projects,  and  auto 
repairs. 

Readers  order  the  how-to  products 
by  phone,  fax,  or  e-mail.  Newspapers 
using  the  feature  in  print  or  online 
earn  a  25%  commission  on  these 
orders,  according  to  DIY  President 
Marsha  Sidmore. 

The  year-old  DW  (630-208-0491) 
is  based  in  Geneva,  Ill. 

‘Retirement’  writer  goes 

TO  WORK  SELF-SYNDICATING 

Stephen  Butler  is  self-svTidicating 
“Retirement  Planner,”  a  column  that 
appears  in  the  Contra  Costa  Times  of 
Walnut  Creek,  Calif  The  w  eekly  feature 
discusses  401(k)s,  IRAs,  and  other  topics. 

Butler  (mr40lk(gpensiondv’namics 
.com)  is  the  author  of  two  books. 
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AnyWho  -  AT&T  Corp.’s  online  directory  -  may  be  the  real  deal 
for  those  looking  to  find  addresses  and  telephone  numbers 


BY  CHARLES  BOWEN 


Good,  dependable  online  telephone  directo- 
ries  have  been  surprisingly  slow  to  come  to  cyber¬ 
space.  Sure,  electronic  white  pages  and  yellow  pages 
have  been  online  since  the  mid-1990s.  However, 
most  of  these  early  efforts  seemed  more  interested  in 
the  promise  of  the  technology  than  in  the  follow-through.  Often 
there  have  been  huge  gaps  in  the  coverage  —  entire  states  missing  or 
at  least  only  sparsely  represented  in  the  databases  —  and  too  fre¬ 
quently  the  listings  were  [□  v»ww.anywho:com 

badly  out-of-date. 

Some  directory  servic-  AnyWhJ  B  iit»itemtio«M  |  ||B.iitci»«»iKi*ioB|  ^Mortw  1^;;^ 

es  tried  to  make  up  for  _ 

their  shortcomings  by  HjjjjjlllllllllllllllllllPwZrniir^QlQiyi^^l^^Q^Q^y^QQQ 

adding  interesting  ex-  h~i  pwh.  »k)  u.«.  «.<i  _ 

tras.  Links  to  maps  and  ^ 

directions  have  been 

common,  along  with  I?.™!'.*"" 

®  »P*  •>  Dir*eti®f.»  j  j  8tI»ct*TtpC»mory 

icons  to  let  you  automat-  ".“iw''*'  ■ 

ically  dial  a  number  you  ?.'*,•  ; 

found  or  to  send  that  - *1 

person  a  card  or  ilowers.  ^ 

I  Find  I  I  Find  I 

Many  have  expanded  ESHEEB®  Advjftctj  Stttclj  AJvtftctd 

their  offerings  to  includ- _ 

ing  e-mail  addresses  and 

Web  page  directories,  too.  tiple  directories  to  find  traditional  and 

While  these  fun  add-ons  have  been  enhanced  business  listing  information, 

great,  the  basic  information  —  telephone  All  contact  information  is  combined  into 
numbers  and  addresses  for  the  nation  —  a  single  listing. 

too  often  was  not  reliable  enough  for  •  Lets  you  search  by  various  criteria, 

working  journalists  to  count  on.  That  including  business  category,  name,  city, 

could  be  changing.  and  state. 

Despite  its  flippant  name,  AT&T  •  Has  a  powerful  reverse  lookup 

Corp.’s  AnyWho  may  be  the  online  direc-  option  to  find  people  and  business 
tory  we’ve  been  looking  for.  AnyWho:  based  on  a  phone  number  or  even  a 

•  Connects  with  more  than  90  million  partial  phone  number, 
consumer  listings  and  some  10  million  Listings  also  promise  to  be  a  little  more 

businesses.  reliable.  Toll-free  change  authentication 

•  Doesn’t  force  us,  like  some  other  di-  is  meant  to  £issure  businesses  that  only 
rectories,  to  perform  searches  across  mul-  i  they  can  change  their  online  listing  data. 


www.anywho.com 


[BaMConfolidAiOR  Mortgage 


tiple  directories  to  find  traditional  and 
enhanced  business  listing  information. 

All  contact  information  is  combined  into 
a  single  listing. 

•  Lets  you  search  by  various  criteria, 
including  business  category,  name,  city, 
and  state. 

•  Has  a  powerful  reverse  lookup 
option  to  find  people  and  business 
based  on  a  phone  number  or  even  a 
partial  phone  number. 

Listings  also  promise  to  be  a  little  more 
reliable.  Toll-free  change  authentication 
is  meant  to  £issure  businesses  that  only 
they  can  change  their  online  listing  data. 


Business  listings  can  be  enhanced  with 
Web  site  URLs  (uniform  resource 
locators),  e-mail  addresses,  facsimile 
and  toll-free  phone  numbers. 

To  use  the  service,  visit  the  site  at 
http://www.anywho.com,  where  a  form 
on  the  introductory  page  gets  right 
down  to  business,  letting  you  search  for 
either  a  person  or  a  company  by  filling  in 
all  or  some  of  the  blanks.  For  more 
searching  power,  click  the  “Advanced 
Search”  link  at  the  bottom  of  either  the 
“Find  a  Person”  or  “Find  a  Business” 
form.  The  next  screen  expands  the  search 
forms,  giving  you  options  such  as  “Sounds 
Like”  and  “Begins  With”  to  enhance  the 
terms  you  enter. 

“Advanced  Search”  also  enables  you  to 
broaden  the  hunt  for  the  person  or  busi¬ 
ness  to  as  much  as  a  10-mile  radius  of  the 
address  or  ZIP  code  you  enter.  A  tab  on 
top  of  the  directory  site  enables  you  to 
search  yellow  pages,  the  best  way  to  find  a 
business  when  you  don’t  have  a  particular 
company  in  mind.  It  is  set  up  in  a  hierar¬ 
chy  that  gets  more  specific  as  you  click  on 
each  link.  Other  tabs  along  the  top  of  the 
display  let  you  search  toll-free  numbers, 
e-mail  addresses,  Web  sites,  and  even  a 
local  events  calendar. 

Other  considerations 
in  using  AnyWho 
for  your  writing  and 
IHIIIflllflll  editing: 

'g  In  searching  the 
■  X  directory  of  busi- 

_ nesses,  remember 

^  words  like  “service,”  “of- 

if.am. «.  fice,”  “department,”  and 

MNi*  ^  wlW  hlitonr  n  /\  1 

center  often  are  ab- 
■wurlc—ifcrariiitov  breviated.  If  you  spell 

out  the  word,  your 
search  won’t  match  the 
abbreviated  entries. 
Consider  leaving  these 
words  out  when  entering  keyw'ords. 

2  If  you’re  having  trouble  locating  an 
entry  using  only  a  street  name,  try 
looking  by  name  for  a  person  you  know 
to  be  on  the  same  street.  If  you  can  find 
something  else  on  that  street,  you  then 
can  click  the  hyperlinked  street  name  in 
the  output  to  display  other  entries  on 
that  street. 

3  You  also  can  search  in  the  telephone 
number  field  for  “vanity  numbers,” 
such  as  1-800-EAT-SMRT.  Any  letters 
you  specify  in  the  field  are  converted  into 
their  dial-pad  numeric  counterparts,  so  a 
Q  becomes  7,  a  Z  becomes  9,  etc.  II 
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PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

BE  YOUR  OWN  BOSS.  For  Sale  -  Estab¬ 
lished,  awarding-winning  paid  weekly 
newspaper  in  Central  Massachusetts 
near  culture  and  country  living.  Rea¬ 
sonably  priced.  Owner  is  retiring. 

Box  01395,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


Advertisers  call  Michele  Golden  at  (6461654-5304 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  . . . 
www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 

NEW  ENGLAND:  Monthly  healthcare 
newspaper;  FLORIDA:  Monthly  maga¬ 
zine,  g.'owing  island  community.  Mayo 
Communications,  (813)  971-2061. 

PUBLICATIONS  FOR  SALE 

FREE  LISTING  in  nation’s  marketplace 
for  buying  and  selling  publications. 

www.publicationsforsale.com 


PUBLICATIONS  WANTED 


PUBLICATION  WANTED 

Mature  newspaper  couple  want  to  buy 
weekly  within  500  miles  of  Kansas  City. 
Excellent  references  and  credit  history. 
Presently  employed,  but  ready  for 
opportunity.  Will  honor  confidentiality. 
Email  tO:  lands99@hotmail.com 

NEWSPAPER  APPRAISERS 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)372-0372 

MAILROOM 

BIG  STUFF  SOLUTIONS 

Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at; 
www.bigstuff-stepper.com 
(913)  782-2584 

BUY/SELLJALL  MAILROOM  EQUIPMEN' 

Muller  Martini/Rima/Quipp 

r 

Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 
•Spare  Parts  ^Training  •  Installation 
•Mailroom  Systems  •Inserter  Controls 
•Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW.  newstec .  com 

PRE  OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


GOSS  URBANITE  MOTORS  FOR  SALE 
Four  (4)  100  horsepower  Drive  Motors 
Recent  Rebuild  on  Two  Motors.  Call  for 
details  at  (601)  584-3044. 

NEWSPAPER  APPRAISERS 


Confidential  Appraisal  :  Bolitho-Cribb  ..  . 
for  Estate,  ESOP,  &  Associates  CriDD.COm 

Partners,  Bank,  Tax,  Publication  Brokerage  ,  Confidential  •  Convenient 

Stock,  Assets  &  Appraisals  est1923  i  24  hours  s  day,  r  days  a  week 

- - Over  2000  papers  sold  i _ 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Boxeman.  MT  59715 
Jcribb9imt.net 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82834 
Jfhicks9trlb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  34105 
tokis9  mindspring.com 


www.editorandpublrsher.com 


For  a  listing  of  publications  for  sale,  go  to  www.cr1bb.com 


NOVEMBER  20,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


Phone:  1-888-825-9149  ~  JLmiFIED  ADVERTISINe_  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


--HELP  WANTED-  • 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED;  HARRIS  V25  V22 
V15AV15Dor845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel;  (913)648-2000 
Fax:  (913)  648-7750 

INTER-CONTINENTIAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentialgraphics.com 

INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


WANTED  TO  BUY 


WANTED:  Presses  -  inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


Po^T-ii^ tioTe.  Advertising  by 

NoteAds.com 

NoteAd8.com.  Inc.  Is  your  source  for  the 
priming  and  placentent  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  pnnt  media  advertising. 

•  ^thonzed  distnbutor  of  3M. 

1-877-668-3231  7 

www.nolead8.coni  Not«« 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metri)  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


AVAILABLE  IMMEDIATELY! 

275  Prime  E.S.T.  Zone  Sales  Hours. 
Short  or  Long  Term. 
Commission  Based,  Projects  Preferred. 

Northwest  Circulation  Sales,  Inc. 
(877)  540-8754 


-INDUSTRY  SERVICES-. 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  scheduling 
&  circulation.  Fake  Brains,(303)  791-3301 
www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 

NOVEMBER  20,  2000 


ACADEMIC 


ASSISTANT  PROF.  OF  JOURNALISM 
Entry-level  probationary,  (t-track)  Assis¬ 
tant  Professor  of  Journalism.  Minimum: 
Doctorate  in  journalism  or  other  related 
field  preferred. 

For  a  complete  job  description  see: 
www.winona.msus.edu/humanresources 
Or  call:  (507)457-5639.  AA/EOE 


MEDIA  RELATIONS  SPECIALIST 
Washington  State  University,  Puget 
Sound  Area,  WA.  Full-time  Ad¬ 
ministrative  Professional. 

Required:  Bachelors  degree  in  journal¬ 
ism,  or  a  bachelor’s  degree  in  another 
field  with  four  years  of  experience  work¬ 
ing  in  mass  media  journalism;  demo¬ 
nstrated  ability  to  translate  scientific 
information  into  popular,  non-technical 
language;  communicate  effectively  in 
both  oral  and  written  form;  experience 
using  word  processing,  e-mail  and  World 
Wide  Web  computer  software. 

Desired:  Master's;  experience  working  in 
or  with  newspapers,  broadcast,  or  public 
relations;  experience  in  analyzing  and  com¬ 
municating  about  issues  related  to  food 
safety  and  systems;  ability  to  work  under 
deadline  pressure.  For  complete 
responsibilities,  requirements  and 
qualifications,  see  WWW  posting  at 
http://cahenews.wsu.edu/safefood.htm. 
Application  Screening,  December  11, 
2000  until  filled. 

Send  letter  of  application,  resume, 
transcript  for  terminal  degree,  three 
reference  letters,  and  writing  or  audio/ 
video  tape  samples  of  work  illustrating 
writing  or  broadcast  skills  to: 

Terence  L.  Day 
WSU  POB  646244 
Pullman,  WA  99164 
Phone;  (509)  335-2806 
Fax;  (509)  335-2863 
E-Mail:terence@wsu.edu 
E0E7AA/ADA 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 

Editor  &  Publisher 


visit  our  website  ad 
www.editorandpiiblisher.com 


_ ACADEMIC _ 

THE  AMERICAN  UNIVERSITY  IN  CAIRO 
(AUC)  has  one  or  more  openings  in  the 
Department  of  Journalism  and  Mass 
Communication.  Successful  candidates 
will  teach  undergraduate  and  graduate 
courses  in  two  or  more  of  the  following 
areas:  new  media  technologies;  print  and 
broadcast  writing  and  reporting;  editing 
and  production;  graphic  design;  digital 
photography;  mass  media  and  interna¬ 
tional  communication;  advertising  and 
public  relations  as  integrated  marketing 
communications.  Ph.D.  is  preferred  and 
M.A.  is  accepted.  The  successful  candi¬ 
date  will  have  a  strong  professional  back¬ 
ground  and/or  substantial  experience  in 
university  teaching.  Workload  is  9  credit 
hours  per  semester,  with  commitments 
to  department  service  and  scholarship  or 
creative  endeavor.  English  is  the  lan¬ 
guage  of  instruction.  In  view  of  the  AUC’s 
protocol  agreement  with  the  Egyptian 
Government  which  requires  specific  pro¬ 
portions  of  Egyptian,  U.S.,  and  third- 
country  citizen  faculty,  at  this  time  pre¬ 
ference  will  be  given  to  qualified  appli¬ 
cants  who  are  U.S.  citizens.  Two-year 
appointment  would  begin  in  September 
2001.  Rank  open,  placement  and  salary 
based  on  qualifications  and  experience. 
For  re-located  hires,  housing,  annual 
home  leave  and  schooling  tor  two  chil¬ 
dren  are  included.  Send  letter  of  applica¬ 
tion  specifying  Job  #  JMC-1/2  with  C.V. 
and  names  and  addresses  of  three 
references  tO: 

Dr.  Earl  (Tim)  Sullivan,  Provost 
The  American  University  in  Cairo 
420  Fifth  Avenue,  FI.  3EP 
New  York,  N.Y.  10018-2729 
ore-mail  mrussell@aucnyo.edu 
before  November  23,  2000.  AUC  is  an 
Equal  Opportunity  Employer 


ADMINISTIL\TIVE 


GROUP  PUBLISHER:  California  Weekly 
group  seeks  publisher  w/  proven  group 
sales  and  leadership  abilities.  Full  finan¬ 
cial  and  operational  responsibility  for 
$5MM-I-  company.  Must  be  able  to  grow 
and  define  a  successful  operation  in  top  com¬ 
munities  of  world’s  technology  capital; 
develop  and  motivate  strong  team  of 
skilled  managers.  Competitive  salary  and 
equity.  Contact: 

David  Cohen 

Silicon  Valley  Community  Newspapers, 
RO.  Box  28,  San  Jose  CA  95103 
Or  E-mail:publisher@svcn.com 
No  phone  calls,  please 


PUBLISHER 

You’ll  lead  two  strong  community 
weeklies  with  a  combined  circulation  of 
12,570,  and  live  in  Satford,  Ariz.  The 
Eastern  Arizona  Courier,  of  Satford, 
Ariz.,  and  The  Copper  Era,  of  Clifton, 
Ariz.,  have  respected  news  content  and 
growing  ad  bases  (see:  eacourier.com). 
Apply  to: 

Tom  Lee 

Wick  Communications 
RO.  Box  27087 
Tucson,  AZ  85726-7087 
E-mail:tlee@azbiz.com 

www.edltorandpublisher.com 


C2  EDITOR& PUBLISHER  CLASSIFIEDS 


/ 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING 


PUBLISHER 

Publisher  needed  for  high  quality  daily 
newspaper  in  Lamar,  CO.  Great  small  town 
offers  fine  country  living.  Part  of  the  Denver 
Post  newspaper  group.  Accelerated  career 
opportunity  for  individual  with  ability  and 
ambition.  Fine  opportunity  for  person  with 
newspaper  background  seeking  publisher 
position.  Excellent  compensation  program 
and  full  benefits  plus  the  professional 
rewards  of  running  your  own  newspaper  and 
the  personal  satisfaction  from  achieving  suc¬ 
cess.  Respond  to: 

David  McClain 

Fax:  (970)-522-2320  or  E-mail  tO: 
mcclains@ria.net 


PUBLISHER 

The  Folsom  Telegraph,  an  award¬ 
winning  6,000-circulation  paid  weekly 
supported  by  a  strong  TMC  publication, 
located  in  a  beautiful  and  historic  sec¬ 
tion  of  Northern  California,  seeks  a  pro¬ 
ven  individual  to  provide  hands-on  lead¬ 
ership  for  our  sales,  news  and  produc¬ 
tion  personnel. 

We'll  provide  you  with  a  unique 
opportunity  in  one  of  California’s  hottest 
markets.  We  offer  a  competitive  pay 
and  benefits  package,  plus  good  poten¬ 
tial  for  advancement. 

Tell  us  what  you’ve  accomplished  in  the 
past,  your  salary  history,  and  very  impor¬ 
tantly — what  would  motivate  you  to  join 
us  today. 

See  www.BrehmCommunications.com 
for  more  information.  Send  resume  to: 
Gloria  Thomas,  Publisher 
The  Roseville  Press-Tribune 
188  Cirby  Way,  Roseville,  CA  95678 
Or  Fax  to:  (916)783-1183 


ADVERTISING 


ACCOUNT  MANAGER/INTERNET 
ADVERTISING  SALES 
NJ’s  most  prestigious  and  established 
chain  of  community  newspapers  and 
home  of  Packet  Online  is  looking  for  an 
organized  self-starter  to  help  us  take  our 
new  media  projects  to  the  next  level. 
The  ideal  candidate  will  thrive  in  a  fast- 
paced,  creative,  congenial,  and  team- 
oriented  environment  and  possess  strong 
communication,  teamwork  and  follow-up 
skills.  Create  and  implement  sales  cam¬ 
paigns,  train  reps  to  sell  online  advertis¬ 
ing,  plan  promotions  for  our  websites. 
Comoetitive  salary,  commission,  and 
benefits  package.  Internet  experience 
preferred.  For  consideration,  send  cover 
letter,  resume,  salary  history  and  require¬ 
ments  to: 

The  Princeton  Packet,  Inc. 

Attn:  HR  Dept. 

PO  Box  350 
Princeton,  NJ  08542 
Fax;  609-921-8648 
E-mail:  hr@pacpub.com 
Visit  our  web  site  at  www.pacpub.com 
EOE 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 
www.editorandpublisher.com 


I  ADVERTISING  DIRECTOR 

;  The  Mercury,  a  7  day  daily  newspaper  in 
I  the  suburban  Philadelphia  area  has  an 
I  immediate  opening  for  an  experienced 
I  Ad  Director  to  lead  our  talented  advertis- 
j  ing  staffs.  Successful  candidate  will 
possess  a  proven  track  record  in  sales 
1  management,  be  well  acquainted  with 
j  budgeting/forecasting  and  able  to  develop 
I  creative  sale  strategies  and  features  to 
I  grow  revenue.  We  are  looking  for  a  strong 
lead  by  example  manager  to  build  upon 
the  successes  already  in  place. 

This  is  a  challenging  opportunity  in  a 
nice  suburban  community.  We  offer  a  com¬ 
petitive  salai-y,  fringe  benefits,  401(k) 
and  bonus  plan. 

Send  or  fax  your  resume  to: 

Dennis  F^eiffer,  Publisher 
;  The  Mercury 

j  24  North  Hanover  Street 

Pottstown,  PA  19464 
Fax:(610)327-1931 


ADVERTISING  DIRECTOR 
Top-ranked  suburban  daily  seeks  an 
aggressive  leader  to  energize  staff  and 
revitalize  sales.  Dynamic  major  college 
town  of  lOOK.  Individual  who  can 
motivate  &  develop  new  programs  will 
find  a  prime  opportunity.  Send  resume  & 
salary  desired  to: 

David  Stringer 
The  Norman  Transcript 
RO.  Box  1058,  Norman,  OK  73070 
Or  E-mail; 

publisher@normantranscript.com 


ADVERTISING  DIRECTOR 
Join  an  award  winning  sales  staff  at  the 
Herald-Journal  in  Spartansburg,  South 
Carolina.  This  is  a  New  York  Times 
owned  paper.  We  are  looking  for  a  high 
energy  individual  who  will  motivate  our 
sales  team.  Increasing  sales  and  revenue 
is  a  top  priority.  If  you  have  advertising 
experience  in  sales  and  strategies  and 
would  like  to  be  a  part  of  a  great  team, 
please  send  resume  to; 

Sheri  Yoder-PHR 
Human  Resource  Director 
Herald-Journal 
RO.  Box  1657 
Spartansburg,  SC  29304 
Or  E-mail  tO:sheri.yoder@shj.com 
An  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
The  Lahontan  Valley  News,  a  6-day,  5,500 
circulation  newspaper  located  near  Reno 
and  Lake  Tahoe,  is  looking  for  an  Advertis¬ 
ing  Director  with  prior  management  experi¬ 
ence  in  retail  and  classified  sales.  Great 
opportunity  in  growing  market  in  friendly, 
progressive  community.  Excellent  salary, 
benefits. 

Fax:  (775)  423-0474 
Or  E-mail;  lvnfes@oasisol.com 
or  send  resume  to; 

Lahontan  Valley  News 
RO.  Box  1297 
Fallon,  NV  89407 
Attn:  Anne  Pershing 


I  INSIDE  SALES  MANAGER  -  Landmark 
i  Newspapers  is  seeking  a  multi  task 
i  oriented  leader  to  develop  a  new  inside 
\  sales  team  at  our  division  headquarters 
j  in  Shelbyville,  KY,  Initially  70%  of  the 
!  time  will  be  spent  on  the  phone  selling 
I  and  30%  managing.  Candidate  must 
;  have  at  least  two  years  of  advertising 
I  inside  sales  management  experience. 
Yellow  page  experience  a  plus.  Fax 
resume  tO;  (502)  633-4447  attn:  Steve 
EOE 


SALES  MANAGER /ENTREPRENEUR 
Incredible  adventure  for  entrepreneurs 
and  sales  sharks  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet  &  San 
Mateo  Daily  Journal,  is  looking  for  high- 
energy  Sales  Managers  to  build  and  lead 
teams  at  small,  start-up  California  daily 
newspapers.  Absolutely  must  love  sales 
and  entrepreneurship!  Competitive  com¬ 
pensation  -1-  stock  options  for  aggressive 
leaders  (we  are  venture  capital-backed). 
Not  for  the  faint-hearted:  strong,  entre¬ 
preneurial  work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history; 
hr@berkeleydailyplanet.net;  or 
Fax:  (510)  841-5695 


ADVERTISING  DIRECTOR  WANTED  for 
The  Daily  Telegram,  a  16,000  circula¬ 
tion  daily  newspaper  in  Adrian, 
Michigan.  If  you  have  the  experience 
and  the  skill  to  run  the  ad  department  of 
a  seven-day  daily,  telephone  me  for 
information  and  the  requirements  for  the 
position: 

Reg  Durant,  Publisher,  (517)  265-5111 


ADMINISTRATIVE 


ADVERTISING 


I  ADVERTISING/MARKETING  DIRECTOR 
Clarksburg  Publishing  Company,  a  well 
established  privately  owned  newspaper 
located  in  Northcentral  West  Virginia, 
i  has  a  need  for  a  Advert'sing/Marketing 
;  Director  to  coach  sales  representatives 
:  and  integrate  creative  marketing 
i  strategies.  This  position  is  part  of  a  team 
!  that  operates  an  18.000  combined  daily 
and  22.000  Sunday  newspaper  with 
other  products.  The  successful  individual 
will  possess  strong  organizational  skills, 
creative  revenue  generating  ideas  and  a 
proven  track  record  of  meeting  revenue 
goals.  Candidates  must  have  a  record  of 
creating  value  for  the  customer  and 
enabling  continuous  revenue  growth. 

We  offer  an  excellent  benefits  package 
including  major  medical,  short  and  long 
j  term  disability  and  401K  plan.  Please 
I  send  resume  and  cover  letter  including 
salary  to: 

Steve  Morris 

Clarksburg  Publishing  Company 
RO.  Box  2000 

Clarksburg,  WV  26302-2000 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^^ 
place. 

886.825.9149 


-VDMINISTRATTVE 


PUBLISHER 

PitchWeekly 
Kansas  City,  Missouri 

New  Times,  Inc.,  headquartered  in  Phoenix,  Arizona,  is  the  country's  largest  pub¬ 
lisher  of  newsweeklies  having  twelve  newsweeklies  in  major  cites  throughout  the 
United  States.  New  Times  also  owns  an  advertising  placement  agency  with  satellite 
offices  in  Chicago  and  New  York  representing  27  additional  newsweeklies.  New 
Times'  papers  have  earned  hundreds  of  local  and  national  awards  for  their 
investigative  reporting,  feature  writing  and  commentary  and  comprehensive  cov¬ 
erage  of  entertainment  and  the  arts. 

New  Times  Publishers'  have  responsibility  for  all  business  aspects  of  their 
respective  paper.  Including  managing  Retail  and  Classified  Sales,  Circulation,  Busi¬ 
ness  and  Production  departments.  We  are  looking  for  a  dynamic,  sales-driven 
leader,  to  manage  our  Kansas  City  paper  -  PitchWeekly,  with  a  proven  record  of 
performance  who  has  also  been  directly  responsible  for  hiring,  training,  motivation 
and  setting  the  direction  of  a  sales  staff  as  well  as  all  day-to-day  operations. 

The  ideal  candidate  must  have  a  minimum  of  6-7  years  experience  in  a  sales 
environment  with  3  years  in  management. 

We're  looking  for  a  hands-on  leader  who  has  an  entrepreneurial  spirit  and  an  urgent 
sense  for  results.  New  Times  offers  a  comprehensive  benefits  package,  paid  vaca¬ 
tion  and  401(k).  If  you  meet  the  above  qualifications  and  are  seeking  an 
opportunity  to  affect  change  and  be  a  part  of  an  aggressive  and  growing  company, 
please  e-mail  your  resume  and  cover  letter,  including  salary  requirements  to: 

Diana  Fraser,  Director  of  Human  Resources 
at  diana.fraser@newtimes.com 
or  fax  it  to  602-253-4884 

Please  visit  our  website  at  www.NewTimes.com  for  more  information  about  our 
company.  Candidate  MUST  be  authorized  to  work  in  this  country  for  any  employer. 
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-HELP  WANTED- 


ART/EDITORIAL 


PAGE  DESIGNER 

Are  you  a  quiet,  plodding,  uninvolved 
sports  fan  who'd  like  a  newspaper  job? 
Sorry!  This  one’s  not  for  you.  We  seek  a 
computer  whiz  with  a  yen  to  design  the 
most  compelling,  complete,  dynamic 
newspaper  sports  section  in  the 
Midwest.  Can  you  create  pages  that 
readers  in  a  sports-loving  community 
will  love?  This  couid  be  the  place  you’ve 
always  wanted  to  be. 

The  Post-Tribune,  Northwest  Indiana’s 
best  daily  newspaper,  is  building  the 
region’s  top  staff  at  its  new  editorial 
headquarters  in  suburban  Lake  County. 
We  seek  an  impact  player  to  join  our 
award-winning  team  and  be  comfortable 
working  on  the  industry’s  most  advanced 
Mac/Quark  pagination  and  design 
system.  We  need  a  designer  with  a 
sophisticated  graphic  and  visual  sense 
and  the  technical  skill  to  pull  it  off  on 
deadline.  The  Post-Tribune  is  an  equal 
opportunity  employer. 

Please  send  your  resume  and  clips  to: 

David  Rutter,  Managing  Editor 
The  Post-Tribune 
1433  E.  83rd  Avenue 
Merrilville,  IN  46410 


_ ART/EDITORIAL _ 

SENIOR  LAYOUT  EDITOR 
The  Florida  Catholic,  the  nations  largest 
circ  Catholic  weekly  newspaper,  seeks  a 
creative  individual.  The  successful  can¬ 
didate  will  be  a  team  player  and  have  a 
degree  in  journalism  as  well  as  five  years 
experience. 

Responsibilities  will  include  organizing 
material  for  two  dioceses  as  well  as  com¬ 
mon  pages  on  a  weekly  basis.  Must  be 
proficient  in  Pagemaker  and  have  a 
knowledge  of  Photoshop  as  well  as 
newspaper  style.  Good  benefits  including 
health/dental/vac.  Send  resume  and  five 
samples  to: 

Steve  Paradis,  Editor/General  Manager 
RO.  Box  609512 
Orlando,  FL  32860  9512 


ART/GRAPHICS 


ART  DIRECTOR 

Art  Director  needed  for  elite  publications. 
Excellent  design  and  management  skills 
necessary.  Great  benefits.  Reply  to: 
Human  Resources 
RO.  Box  2734 
Palm  Springs,  CA.  92263 


ART/GRAPHICS 


GRAPHIC  DESIGNER:  The  Flint 
Michigan  Journal,  a  90,000  p.m.  daily, 
is  looking  for  a  designer/graphic  artist. 
Applicants  should  have  a  journalism 
background,  be  creative  and  motivated 
to  produce  great  news  and  feature 
pages,  producing  illustrations  and 
informational  graphics.  Two  years  of 
newspaper  experience  preferred. 
Applicants  should  send  a  resume,  cover 
letter  and  examples  of  their  work  to: 

Michael  Robb,  Presentation  Editor 
The  Flint  Journal,  200  E.  First  Street 
Flint,  Ml  48502 


CIRCULATION 


AREA  MANAGER 
Home  Delivery 

Southeastern  metro  daily  seeks  experi¬ 
enced  district  manager  or  zone  manager 
to  head  up  a  team  of  home  delivery 
personnel  in  one  of  our  market  areas. 
We  are  in  the  process  of  setting  up  dis¬ 
tribution  centers,  so  experience  in  this 
area  will  be  helpful  (but  not  required). 

We  are  looking  for  a  hands-on  manager 
who  can  help  train  and  nurture  our 
entry-level  staff  in  the  circulation  busi¬ 
ness.  Candidate  should  have  a  minimum 
5  years’  experience,  with  some  man¬ 
agement  training  in  your  background, 
with  a  proven  track  record  (backed  by 
references)  of  excellent  service  and 
circulation  growth. 

In  turn,  we  offer  a  competitive  salary/ 
bonus  package  (to  mid  $40’s.depending 
on  experience).  We  also  offer:  several 
medical  insurance  options,  company- 
paid  pension  plan,  401(k),  paid  vaca¬ 
tion,  and  reimbursement  for  business 
mileage  in  personal  vehicle.  We  are 
located  in  a  region  with  a  high  quality- 
of-life  factor  and  great  weather,  and  we 
are  looking  for  an  aggressive,  progressive 
person  who  will  make  a  difference. 

To  apply,  please  submit  resume  to: 

Box  01396,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CENTRAL  FLORIDA  DAILY  with  shop¬ 
pers  seeks  experienced  circulation 
director.  Reply:  News  Chief,  RO.  Box 
1440,  Winter  Haven,  FL  33882 
or  email:  publisher@newschief.com 


HOME  DELIVERY  MANAGER 
The  Lincoln  Journal  Star,  a  property  of 
Lee  Enterprises,  is  seeking  an  experi¬ 
enced  Home  Delivery  Manager.  This  posi¬ 
tion  is  responsible  for  all  home  delivery 
inside  our  newspaper  designated 
market,  as  well  as  our  EMC  product. 
Candidate  must  have  the  ability  to 
manage  and  direct  both  district  man¬ 
agers  and  contracted  carriers  toward 
achieving  both  sales  and  service  goals. 
Candidate  should  have  excellent  written 
and  oral  communication  skills,  at  least  3 
years  circulation  management  experi¬ 
ence  and  basic  accounting  and  computer 
skills. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Please  send 
resume  to: 

Lincoln  Journal  Star 
Attn:  Human  Resources 
926  P  Street,  Lincoln,  NE  68508 


CIRCULA-nON 


CIRCULATION  DIRECTOR 
The  Daily  Inter  Lake,  Northwest  Mon¬ 
tana’s  leading  daily  newspaper,  circula¬ 
tion  16,000,  is  in  search  of  a  Circulation 
Director  to  join  our  management  team. 
Responsibilities  include  planning  and 
directing  daily  operations  in  the  Circula¬ 
tion  Department,  including  sales,  ser¬ 
vice,  collections,  budget  preparation,  as 
well  as  leading  and  motivating  staff. 
Qualified  candidates  will  possess  a  min¬ 
imum  of  3  years  supervisory  experience 
in  circulation  and  demonstrate  a  strong 
background  in  sales.  Preference  will  be 
given  to  results  oriented  professionals. 

An  exceptional  compensation  package 
is  being  offered  including:  60-75K 
salary  commensurate  with  experience, 
401(k)  retirement  plan, medical  and  life 
insurance,  paid  holidays  and  vacations. 
The  Daily  Interlake  is  located  in 
Kalispell,  MT,  a  rapidly  growing  com¬ 
munity  located  at  the  entrance  to  Glacier 
National  Park.  The  area  boasts  two  ski 
areas,  superb  fishing,  a  thriving  arts 
scene,  and  much  more. 

Please  reply  with  resume,  salary  history 
and  references  to: 

Tom  Kurdy,  Publisher 
The  Daily  Inter  Lake 
RO.  Box  7610,  Kalispell,  MT  59904 
Fax  (406)752-6114 
E-Mail:  kurdy@hagadone.com 
The  Daily  Inter  Lake  is  an  EOE 


HOME  DELIVERY  MANAGER 
Seeking  Home  Delivery  Manager  to 
supervise  and  lead  a  group  of  Distribu¬ 
tion  Center  Managers,  manage  on-time 
delivery,  increase  circulation  by  achiev¬ 
ing  service  goals  and  insuring  proper 
management  of  independent  contractors, 
plus  other  duties  assigned  to  make  our 
circulation  soar!  Requires  excellent 
communication,  organizational,  and  peo¬ 
ple  skills,  and  a  minimum  of  five  years 
in  the  newspaper  industry.  Basic  com¬ 
puter  skills  a  plus. 

We  offer  excellent  pay  and  a  full  benefits 
package. 

Send  resume  with  cover  letter  to: 
Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road 
RO.  Box  7,  Springdale,  AR  72765 
E-mail:jeaston@nwaonline.net 
Fax:  (501)872-5006 
Drug  Screen  Required 
EOE 


CIRCULATION  DISTRICT  MANAGERS 
The  Tampa  Tribune(Tampa,FL.)  is  in  the 
process  of  building  a  new  circulation  team 
and  you  could  be  a  strong  part  of  that 
foundation.  We  are  seeking  experienced  dis¬ 
trict  managers  who  are  obsessed  with 
customer  satisfaction  and  committed  to 
success.  We’ve  got  an  outstanding  news¬ 
paper,  a  terrific  market  and  a  competitive 
compensation  package  include  salary  and 
monthly  bonuses.  If  you’re  ready  to  pack 
your  tools  and  help  us  build,  send  your 
resume  to: 

rbeaty@tampatrib.com 


ADVERTISING 


ADVERTISING 


RETAIL  &  CLASSIFIED  ADVERTISING  SALES  DIRECTORS 

The  alternative  newsweekly  industry  is  the  one  of  the  fastest  growing  segments  of 
print  media,  billing  over  $500  million  nationally.  This  growth  stems  from  a  feisty 
and  irreverent  editorial  approach  that  has  lured  young  readers  away  from  daily 
newspapers. 

New  Times,  Inc.  is  the  nation’s  largest  publisher  of  alternative  newsweeklies  with 
papers  in  twelve  major  markets.  We  are  currently  seeking  candidates  for  a  limited 
number  of  Retail  &  Classified  Advertising  Sales  Director  positions. 

The  New  Times  papers  are: 

•  Phoenix,  Arizona  Phoenix  New  Times 

•  Denver,  Colorado  Westword 

•  Miami,  Florida  Miami  New  Times 

•  Dallas,  Texas  Dallas  Observer 

•  Houston,  Texas  Houston  Press 

•  San  Francisco,  California  SF  Weekly 

•  Los  Angeles,  California  LA  New  Times 

•  Broward,  Florida  New  Times  Broward/Palm  Beach 

•  Cleveland,  Ohio  Scene 

•  St.  Louis,  Missouri  Riverfront  Times 

•  Kansas  City,  Missouri  PitchWeekly 

•  Fort  Worth,  Texas  FW  Weekly 

Applicants  should  have  1-2  years  of  sales  management  experience  and  at  least 
two  years  of  media  sales  experience.  Online  and  event  marketing  experience  is  a 
plus.  Experience  in  Employment,  Real  Estate  Rentals  ana  Service  a  plus. 
Responsibilities  include  motivating  and  managing  saiespeople,  setting  and  achiev- 
irig  sales  projections,  and  developing  key  local  accounts. 

We  offer  a  competitive  salary,  excellent  benefits,  and  a  chance  to  work  for  an 
industry  leader.  Candidates  MUST  be  willing  to  relocate  for  future  promotional 
opportunities. 

If  you  meet  the  qualification  listed  above  and  want  to  become  a  part  of  our 
dynamic  team,  submit  your  resume,  cover  letter  listing  the  specific  position  and 
city(s)  of  interest  IMMEDIATELY  to: 

Diana  L.  Fraser,  Director  Human  Resources 
at  diana.fraser@newtimes.com  or 
FAX  to  602-253-4884 
NO  PHONE  CALLS  PLEASE 

Candidate  must  be  authorized  to  work  in  this  country  for  any  employe 


It’s  a  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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-HELP  WANTED- 


CIRCULATION 


HOME  DELIVERY  ZONE  MANAGER 
The  San  Mateo  County  Times,  a 
MediaNews  Group  subsidiary,  located  on 
the  Peninsula  in  California's  booming 
Bay  Area  Market,  is  seeking  a  well 
organized,  highly  motivated  individual  to 
manage  four  to  eight  independent  con¬ 
tractors  in  our  newspaper  home  delivery 
operation.  You  will  guide  cur  contractors 
to  success  by  providing  the  highest  qual¬ 
ity  service  to  our  customers,  ensuring 
that  their  newspapers  arrive  on  time, 
everyday. 

However,  applicants  should  have  a  min¬ 
imum  of  2  years  management  experi¬ 
ence  in  a  service-oriented  industry.  Be  a 
part  of  the  fastest  growing  newspaper 
group  in  California’s  Bay  Area.  To  apply, 
send  a  cover  letter  and  resume  to; 

San  Mateo  County  Times 
Attn:  Human  Resources 
RO.  Box  28884,  Oakland,  CA  94604 
Or  Fax:  (510)  293-2725 


SALES  &  MARKETING  MANAGER 
The  Fayetteville  (NC)  Observer  seeks 
Sales  and  Marketing  Manager.  Excellent 
opportunity  for  an  experienced  sales 
manager  who  would  like  to  grow  their 
career  at  a  family-owned,  progressive 
newspaper. 

Responsibilities  include:  telemarketing 
contractors,  in-house  retention,  NIE 
sponsorship,  direct  mail,  single  copy 
inserts,  kiosk  sales,  carrier  and  dealer 
newsletters,  contests  and  special  event 
selling. 

The  ideal  candidate  has  a  minimum  of 
five  years  of  previous  circulation  man¬ 
agement  experience,  with  a  concentra¬ 
tion  in  sales.  We  offer  a  competitive 
salary  and  commission  plan,  401(k) 
with  generous  employer  match,  paid 
vacation,  medical  and  dental  insurance 
as  well  as  a  wonderful  climate. 

For  consideration,  please  send  a  cover 
letter  and  resume  with  salary  history  to. 

Norrell  S.  Nelson,  Circulation  Director 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
Phone  (910)  486-3506 
Fax:  (910)  486-5340 
E-mail:nelsonns@fayettevillenc.com 


CIRCULATION  MANAGER 
Due  to  a  corporate  promotion  our  top 
single  copy  position  is  open.  Located  in 
the  Philadelphia  suburbs,  we  are  a 
50,000  circulation  7-day  morning 
newspaper  with  half  of  our  circulation  in 
single  copy.  Our  numbers  are  on  the  rise 
and  we  need  someone  who  will  keep  the 
momentum  going.  Only  candidates  with 
prior  single  copy  experience  will  be  con¬ 
sidered.  We  offer  a  good  starting  salary, 
bonus,  benefits  and  the  chance  to  be 
part  of  a  winning  team.  Send  your 
resume  and  salary  requirements  tO; 

Mike  Murray,  Circulation  Director 
The  Daily  Times 
Primes,  PA  19108 ore-mail  at 
circ@op.net.  No  phone  calls  please 


CIRCULA'nON 


SINGLE  COPY  SALES  MANAGER 
The  Asheville  Citizen-Times,  located  in 
the  mountains  of  western  North  Caro¬ 
lina,  has  a  great  opportunity  for  an  expe¬ 
rienced  Single  Copy  Sales  Manager  to 
direct  the  sales  and  marketing  of  single 
copy  and  Newspaper  in  Education  (NIE) 
program.  This  position  will  also  assist  in 
the  planning  and  implementation  of 
aggressive  sales  initiatives  to  increase 
revenues  and  market  share. 

The  ideal  candidate  will  possess  strong 
sales  and  interpersonal  skills,  and  must 
be  willing  to  lead  by  example  to  achieve 
and  surpass  goals.  Qualified  applicants 
will  have  2+  years  of  successful  sales 
management  experience,  a  degree  in 
Marketing  and/or  Business  is  preferred, 
excellent  organization  and  communica¬ 
tion  skills,  and  proficiency  in  Microsoft 
Office  including  Word  and  Excel. 
Competitive  salary,  incentive  and  com¬ 
prehensive  benefits  package  offered. 
Send  cover  letter,  resume  and  salary 
requirements  to: 

Asheville  Citizen-Times 
Attn:  Human  Resources 
RO.  Box  2090 
Asheville,  NC  28802 


CIRCULATION  MANAGER 
Suburban  daily  needs  leader/manager  to 
continue  growth  program  -  up  15%  last 
24  months.  Circulation  focus  last  two 
years  fueled  growth.  Predecessor  pro¬ 
moted.  Need  aggressive  ieader  to  con¬ 
tinue  and  expand  efforts.  Send  resume 
and  salary  requirements  to: 

David  Stringer,  Publisher 
Norman  Transcript 

RO.  Box  1058;  Norman,  OK;  73070  or 
Email:publisher@:normantranscript.com 


EDITORIAL 


ASSISTANT  LOCAL  NEWS  EDITOR 
The  Daily  Camera,  a  Scripps  paper  in 
beautiful  Boulder,  CO.,  needs  an  assis¬ 
tant  local  news  editor  or  it's  county 
bureau  and  to  assist  the  local  news 
editor.  Experience  as  assignment  and 
line  editor  preferred,  but  a  reporter 
interested  in  becoming  an  editor  may 
qualify. 

Competitive  pay  and  benefits.  Medical/ 
dental  plan,  401(k)  with  match.  Send 
cover  letter,  resume  and  clips  to: 

Kevin  Kaufman,  Local  News  Editor 
RO.  Box  4579,  Boulder,  CO.  80306 
EOE 


BILLBOARD  MAGAZINE  IS  seeking  two 
experienced  news-feature  writer/editors 
for  its  New  York  office.  Both  are 
expected  to  have  three-to-five  years’ 
experience  reporting  and  writing  in- 
depth  articles  on  business.  Knowledge  of 
the  entertainment  industry,  and  particu¬ 
larly  the  music  business,  is  a  plus.  The 
positions  are  Business  Editor,  who  will 
report  on  trends  in  the  music  industry 
and  edit  news  stories  by  other  reporters, 
and  Technology  Editor,  who  will  cover 
new  media.  Send  resume,  cover  letter, 
two  writing  samples,  and  salary  history 
to  Managing  Editor,  Billboard,  770 
Broadway,  New  York,  N.Y.  10003. 


EDITORIAL 

EDITORIAL 

r 

\\  YOUR  newspaper 
bound  with  Staples? 


A  large  Los  Angeles 
newspaper  with  a 
fading  reputation 
recently  bid  adieu  to 
its  publisher  and  editor 
after  they  traded 
glowing  coverage  of  a 
local  sports  arena  for 
a  cut  of  advertising 
profits.  You  might 
have  heard  about  it. 

Rick  Barrs,  New  Times  Los  Angeles 

In  fact,  you  probably  heard  about  it  because  of 
New  Times  Los  Angeles  Editor  Rick  Barrs. 

He  was  the  first  journalist  to  report  on  the  cozy 
profit-sharing  deal  between  the  Los  Angeles 
Times  and  the  Staples  Center. 

Call  us  old  fashioned,  but  at  New  Times  we  still 
believe  editorial  columns  are  for  news.  Not  free 
advertising.  That's  why  Barrs  still  has  a  job,  and 
certain  others  don't. 

With  12  newspapers  and  more  than  a  million 
readers.  New  Times  Inc.  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Ti.mes  •  San  Francisco  Weekly  • 
Los  Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  West  word  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas  City 
Pitch  Weekly  •  St.  Louis  Riverfront  Times  •  FW  Weekly 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at: 

.www.newtimes.cpm 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


The  Sun,  a  fast-paced,  expanding 
85,000-circulation  daily  in  the  highly 
competitive  Southern  California  market, 
needs  an  experienced  pro  who  hates 
being  beaten  on  a  story  and  under¬ 
stands  the  challenges  of  putting  out 
multiple  zoned  editions.  A  great 
opportunity  to  lead,  inspire  and  train  an 
eager,  young  staff.  Samples,  resume 
and  references  tO: 

Joe  Happ,  Editor 
The  Sun 
399N.DSt. 

San  Bernardino,  CA  92401 
No  phone  calls,  please. 

The  Sun  is  a  drug-free  workplace.  EOE 


BUSINESS  EDITOR 

The  Charleston  (WV)  Gazette  is  looking 
for  a  business  editor/writer  to  lead  its  cov¬ 
erage  of  local  and  statewide  economic 
and  business  issues.  Qualified  candi¬ 
dates  should  have  experience  as  a  busi¬ 
ness  writer,  and  be  able  to  generate 
interesting  enterprise  stories  as  well  as 
report  on  breaking  business  stories.  The 
award  winning  Gazette  is  West  Virginia’s 
largest  newspaper  with  a  52,000  daily 
and  100,000  Sunday  circulation.  We're 
a  morning  newspaper  in  the  state  capi¬ 
tal,  close  to  many  outdoor  recreation 
opportunities  from  Whitewater  rafting  to 
skiing.  Send  your  resume  and  clips  to 
Rosalie  Earle,  managing  editor.  The 
Charleston  Gazette,  1001  Virginia  Street 
East,  Charleston,  V/V  25301. 

An  Equal  Opportunity  Employer 


BUSINESS  JOURNAL  EDITOR 
Live  and  work  in  one  of  the  best-kept 
secrets  in  Florida  —  Florida’s  Treasure 
Coast!  Scripps  Treasure  Coast  Newspa¬ 
per  Group  is  looking  for  an  independent, 
forward-thinking  editor  to  dig  in  and 
grow  an  established  and  successful 
monthly  business  publication  to  the  next 
level.  From  Stuart  to  Vero  Beach,  this 
east  coast  Florida  beach  area  boasts  a 
diversified  business  base  that  includes 
agriculture,  technology,  tourism  and 
health  care.  The  perfect  candidate  will 
have  a  strong  business  background,  be  a 
strategic  thinker,  have  experience  in 
independent  publishing,  a  strong  work 
ethic,  and  the  willingness  and  drive  to 
work  hard  for  a  great  sense  of  achieve¬ 
ment.  We  offer  competitive  pay,  excel- 
cellent  benefits,  sun  in  your  face  and  the 
smell  of  salt  in  the  air.  Send  resume  to: 

Larry  Reisman,  Treasure  Coast  Business  Journal 
RO.  Box  1268,  Vero  Beach,  Fla.  32961 


BUSINESS  REPORTER 
San  Fernando  Valley  Business  Journal 
seeks  a  business  reporter  to  cover  Los 
Angeles’  San  Fernando  Valley.  Appli¬ 
cants  should  be  skilled  in  both  breaking 
news  and  in-depth  reporting  some  busi¬ 
ness  writing  experience  is  preferred. 
Send  resumes  and  clips  tO: 

pmatsuda@sfvbj.com  or  by  mail  to: 

Michael  Hart,  Editor 
S.F.  Valley  Business  Journal 
21300  Victory  Blvd,  Suite  205 
Woodland  Hills,  CA  91367 


BUSINESS  REPORTER:  Join  our  award¬ 
winning  business  team.  The  Flint 
(Michigan)  Journal,  a  90,000  p.m.  daily 
is  looking  for  an  enterprising  reporter 
who  can  focus  on  commercial  and  resi¬ 
dential  growth,  as  well  as  consumer 
trends  and  issues.  Business  reporting 
experience  a  plus,  but  not  a  require¬ 
ment.  Apply  to:  Brooke  Rausch,  Manag¬ 
ing  Editor,  The  Flint  Journal,  200  E. 
First  Street.,  Flint,  Ml  48502 


COME  WORK  IN  PARADISE 
The  Reporter,  a  Knight  Ridder  weekly 
newspaper  in  the  Florida  Keys,  seeks  a 
general  assignment  reporter.  Full  bene¬ 
fits  begin  first  day  of  work.  Send  resume, 
5-8  writing  samples,  references  to 
Jackie  Harder,  Associate  Publisher 
The  Reporter 

RO.  Box  1 197,  Tavernier  FL  33070 


CONSERVATION  INTERNATIONAL 
Editorial  Coordinator 

Rapidly  expanding  international  conserva¬ 
tion  organization  seeks  crackerjack  editor 
to  join  publications  team.  Qualifications: 
related  degree  and  5-7  years  experience  in 
quickly  converting  draft  text  from  a  variety 
of  sources  into  finely  honed  prose,  pre¬ 
ferably  in  a  scientific  environment.  Work¬ 
ing  with  internal/external  design  teams, 
position  will  produce  from  start  to  finish 
brochures,  newsletters,  reports  and  other 
materials,  ensuring  consistency  with 
graphic  and  editorial  guidelines.  Demo¬ 
nstrated  ability  to  understand  and  restate 
complex  scientific  information  into  simple 
and  compelling  language  a  must. 
Customer  service  orientation  needed,  as 
well  as  ability  to  respond  rapidly  to 
requests  and  juggle  multiple  projects. 
Desktop  publishing  experience  preferred; 
knowledge  of  global  conservation  issues  a 
big  plus.  Email  cover  letter,  resume, 
references  and  salary  expectations  to: 
hr@conservation.org 
Fax:  202-933-9537 
URL:  www.conservation.org 
An  Equal  Opportunity  Employer 


COPY  EDITOR 

30,000  circulation  daily  seeks  copy 
editor  for  its  4  weekly  newspaper  as  well 
as  the  daily  paper.  This  is  a  good 
opportunity  to  learn  editing  and  pagina¬ 
tion  skills.  Send  resume  and  samples  of 
work  to: 

Mark  Mann,  Managing  Editor 
Butler  Eagle 

RO.  Box  271,  Butler,  PA  16003 
or  fax:  (724)  282-4180 


COPY  EDITOR 

Good  little  daily  tucked  in  the  Sierras 
between  Tahoe  and  San  Francisco  seeks 
a  copy  editor  to  join  our  three-person 
desk.  Entry  level  considered. 

Send  resume,  clips  to: 

John  Seelmeyer,  Editor 
The  Union 
11464  Sutton  Way 
Grass  Valley,  CA  95945 
E-mail:johns@theunion.com 

NOVEMBER  20,  2000 


COPY  EDITOR 

Strong  language  and  page  design  skills 
required.  Experience  with  Quark  program 
helpful  Send  resume  and  page  layout 
samples  tO:  Glenn  Gilbert,  Executive 
Editor,  The  News-Herald  7085  Mentor 
Ave.,  Willoughby,  Ohio  44094, 


COPY  EDITOR 

The  Quad  City  Times,  a  division  of  Lee 
Enterprises  located  on  the  mighty 
Mississippi  in  the  heart  of  the  mid-west, 
has  an  opening  for  a  Copy  Editor  with  a 
flair  for  design  and  presentation.  Must 
possess  the  ability  to  edit  stories,  write 
compelling,  accurate  headlines,  paginate 
and  adhere  to  deadlines  while  designing 
pages  that  have  high  impact  on  our 
readers.  Quark  Xpress  preferred. 

College  degree  in  journalism  or 
equivalent  experience  necessary.  Page 
one  and  experience  in  designing  graph¬ 
ics  would  be  considered  a  plus. 

To  find  out  more  about  the  Quad-  City 
Times  and  where  we’re  located,  please 
visit  our  website  at:  qctimes.com. 

Please  submit  a  resume/cover  letter  and 
work  samples  to: 

Quad  City  Times 
Human  Resources  Department 
Attn:  Copy  Editor 
500  E.  Third  Street 
Davenport,  lA  52801 
Or  jdekeyser@qctimes.com 
EOE 

The  Quad  City  Times  is  a  drug  free 
employer.  To  see  all  the  positions  we 
currently  have  open,  please  visit  our 
website:  www.qctimes.com 


CORRESPONDENTS 
Asian  and  European  correspondents  for 
fastener  (screws, bolts, nuts,rivets)  indus¬ 
try  newsletter.  Develop  news  coverage 
for  entire  continent.  Part-time. E-mail 
to:editor@fastenernews.com 


EDITOR 

Here’s  a  career  opportunity:independent- 
ly-owned,  14,50(3  six-day  community 
paper(PM  with  Saturday  AM)  in  Western 
Washington  seeks  assertive  manager  for 
news  staff  of  22.  Lively,  local  news 
emphasis  in  non-metro,  conservative 
market.  Must  be  well-organized  self¬ 
starter  who  is  passionate  about  their 
business,  motivates  and  leads  by  exam¬ 
ple,  can  recruit  talent  and  test  new 
ideas.  Will  be  supported  by  strong  man¬ 
agers  having  fun  and  dedicated  to 
growth  with  award-winning  community 
journalism.  Choice  1-5  recreational  loca¬ 
tion.  90  minutes  from  Seattle,  Portland, 
mountains  and  ocean.  Competitive  com¬ 
pensation,  good  benefits  including  profit 
sharing  and  401(k).  All  applications  con¬ 
fidential.  Send  letter,  resume,  salary  his¬ 
tory  tO: 

Dennis  R.  Waller,  Publisher 
The  Chronicle 

RO.  Box  580,  Centralia,  WA  98531 
E-mail:drwaller@chronline.com 
Fax:  (360)  807-8253 


THE  OGDEN  NEWSPAPER  IS  LOOKING 
for  talented  people  for  current  openings. 
Check  out  our  Career  Opportunities  page 
at  http://www.ogdennews.com/opportunities 


EDITORIAL  POSITIONS 
Yuma  Daily  Sun,  daily  serving  sunny 
southwest  Arizona,  seeks  reporter  and 
sports  editor.  Spanish  skills  helpful.  Also 
accepting  applications  for  copy  desk  pos¬ 
tions.  Contact: 

City  Editor  John  Vaughn 
520-539-6850,  or  E-mail  to 
jvaughn@yumasun.com 
Or  clips,  resume  to: 

RO.  Box  271,  Yuma,  AZ  85366 


EDITOR 

TRI-WEEKLY  IN  beautiful  foothills  of 
North  Carolina  needs  progressive  editor 
to  lead  staff  of  5.  contact  Rebel  Good, 
Publisher:  rgood@elkintribune.com  or 
call  (336)  835-1513 


EDITOR 

The  Roswell(N.M)  Daily  Record,  an 
award-winning  15,000  a.m.  daily  and 
among  the  fastest  growing  newspapers 
in  the  area,  is  looking  for  an  editor  to 
help  lead  it  to  record  circulation  heights 
and  to  establish  it  as  the  dominate 
newspaper  in  southern  New  Mexico. 

Editor  should  have  strong  journalism/ 
marketing  background  and  experience, 
work  ethic  and  people  skills.  Editor 
should  be  a  community-minded  person. 
Excellent  career  opportunity  for  the  right 
person.  Send  cover  letter,  resume  and 
references  to: 

Cory  Beck,  Publisher 
Roswell  Daily  Record 
RO.  Box  1897,  Roswell,  NM  88202 


FREELANCE  RREP  SRORTSWRITER 
wanted  in  Milwaukee,  Grand  Rapids, 
Detroit,  Chicago,  Cincy,  Columbus  and 
Indy.  Rhoto  skills  helpful.  To  apply  send 
letter  and  resume  to:  TMCool@aol.com 


MANAGING  EDITOR  WANTED  for  grow¬ 
ing  AM  in  Sanford,  N.C.,  half-hour  south 
of  Raleigh.  Supervise  night  desk.  Write 
to  Editor  Jay  Thwaite,  Sanford  Herald, 
RO.  Box  100,  Sanford  NC  27331 
or  email  tO:  editor@sanfordherald.com 


C6  EDITOR& PUBLISHER  CLASSIFIEDS 
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FEATURES  COPY  EDITOR 
The  News  &  Observer,  one  of  the 
nation’s  most  ambitious  and  best 
regional  newspapers,  seeks  a  creative, 
experienced  copy  editor  for  our  award¬ 
winning  features  department.  The  ideal 
candidate  has  at  least  5  years  daily 
experience,  an  appreciation  for  storytell¬ 
ing,  an  exceptional  command  of  gram¬ 
mar,  style  and  punctuation  and  a  gift  for 
writing  great  features  headlines.  The 
N&O  (170,000  daily/210,000  Sunday) 
values  features,  and  our  Raleigh- 
Durham-Chapel  Hill  region  is  a  great 
place  to  live  and  work.  To  apply,  send 
cover  letter,  resume  that  includes 
references  and  your  10  all-time  best 
headlines  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


FULL-TIME  COPYEDITOR  to  work  on¬ 
site  at  national  headquarters  of  the  Cato 
Institute,  a  classical-liberal  think  tank 
that  evaluates  government  policies  and 
offers  proposals  for  reform.  Responsible 
for  copyediting  and  proofreading  op-eds, 
conference  brochures,  and  policy  papers 
and  for  some  production  editing  of 
books. 

The  successful  candidate  will  be 
intimately  familiar  with  University  of 
Chicago  Press  style,  have  at  least  five 
years'  experience  in  professional 
copyediting,  and  be  a  “self-starter”  able 
to  juggle  multiple  assignments  at  once. 
Interest  in  domestic  and  foreign  policy  a 
plus.  Familiarity  with  Microsoft  Word 
and  Excel  desirable. 

Mail  your  letter  of  application  and  a  copy 
of  your  resume  to  Elizabeth  Kaplan,  Cato 
Institute,  1000  Massachusetts  Ave., 
N.W.,  Washington,  D  C.  20001,  or  e- 
mail  to  ekaplan@cato.org. 

Candidates  who  make  the  first  cut  will 
be  asked  to  take  a  copyediting  test. 
Salary  in  the  mid-30s.  The  Cato  Institute 
is  an  equal  opportunity  employer. 


SPORTS  WRITER 

The  Centre  Daily  Times,  an  APSE  Col¬ 
lege,  PA,  seeks  an  experienced 
sportswriter  to  cover  Penn  State  football 
and  other  Big  Ten  sports.  Applicants 
must  have  a  bachelor’s  degree  and  min¬ 
imum  of  three  years’  experience  covering 
a  major  college  football  program.  As  a 
Knight  Ridder  newspaper,  the  CDT  offers 
excellent  compensation  and  a  full  range 
of  employee  benefits.  Send  resume, 
cover  letter  &  clips  to; 

Kim  Bird,  Centre  Daily  Times 
RO.  Box  89 

State  College,  PA  16801 


THE  MOTION  PICTURE  EDITORS 
GUILD  is  seeking  an  editor  for  our  bi¬ 
monthly  magazine  &  web  site.  Good 
technical  writing  skills  are  critical  for  this 
LA-based,  halftime  job  covering  the 
intersection  of  art  &  digital  media.  See: 

www.editorsguild.com/news.html 
Contact:  stevecohen@mediaone.net 


EDITORIAL 


MANAGING  EDITOR 

The  Arizona  News  Service’s  5000- 
weekly  public-policy  newspaper,  Arizona 
Capitol  Times,  seeks  a  managing  editor 
with  solid  writing,  editing  and  manage¬ 
ment  skill  and  deep  interest  in  politics, 
policy  and  state  government  to  supervise 
news  operation,  write  and  edit  copy  and 
move  the  paper  and  its  website  to  a  new 
level  of  public  presence.  $50K  plus 
benefits  and  opportunity  to  advance  in 
this  company,  the  No.  1  private  source 
of  information  on  Arizona  state  gov¬ 
ernment,  publishing  newsletters  since 
1906,  the  Capitol  Times  since  1946 
and  on-line  information  since  1985. 

Reply  to: 

Publisher:  Arizona  Capitol  Times 
RO.  Box  2260,  Phoenix,  AZ  85002 
E-mail:ncreighton@azcapitoltimes.com 


MANAGING  EDITOR 

As  Parlo’s  world-class  Managing  Editor, 
you  will  help  build  the  leading  interna¬ 
tional  brand  for  language  and  culture  e- 
learning.  You  will  establish  an  editorial 
strategy  and  voice  that  will  attract  and 
serve  users  around  the  world.  You  will 
supervise  reporters  and  editors  and 
report  directly  to  Parlo’s  Executive  Pro¬ 
ducer. 

•  Minimum  of  five  years  of  journalism 
experience,  preferably  in  business 
and/or  travel  media. 

•  Web,  multimedia  and  broadcast  expe¬ 
rience  and  familiarity  with  Internet 
business  development  and  syndication 
models  are  needed. 

•  It  is  necessary  to  have  at  least  a  work¬ 
ing  knowledge  of  one  or  more  foreign 
languages. 

Attn:  Human  Resources 
Fax:  (212)204-6501  or  email 
iobs@parlo.com 


MANAGING  EDITOR 

The  Huntsville  Item,  an  award-winning 
daily  newspaper  has  an  immediate  open¬ 
ing  for  a  professional,  experienced 
managing  editor.  Outstanding  work 
environment  and  extremely  competitive 
salary  for  a  dedicated  individual  who  is 
proficient  with  QuarkXPress  and  is  an 
excellent  copy  editor.  Huntsville,  often  at 
the  center  of  national  and  international 
news,  is  located  60  miles  north  of  Hous¬ 
ton  and  is  the  home  of  Sam  Houston 
State  University.  Qualified  candidates 
should  send  a  cover  letter,  resume  and 
clips  to: 

The  Huntsville  Item 
David  Lyons,  Publisher 
RO.  Box  539 
Huntsville,  TX  77342 
Or  E-mail  to:  dlyons@itemonline.com 


NEWS  WRITER/EDITOR  WANTED 
For  community  newspaper  group  in  Tampa, 
FL.  Full-time  managing  or  associate  editor. 
Experience  preferred,  but  will  consider  new 
college  graduated.  Call  (813)  910-2575  or 
e-mail:  neighborhoodnews@msn.com 


MANAGING  EDITOR 

Chatsworth  based  publishing  company 
seeks  qualified  Managing  Editor  for  fast 
growing  adult  industry  trade  Internet 
publication.  This  candidate  must  be 
highly  accomplished  and  a  creative  com¬ 
municator  capable  of  commanding  the 
respect  of  the  staff  and  leading  them 
into  the  future  of  e-commerce. 

Should  also  possess  strong  communica¬ 
tion  skills,  and  a  thorough  foundation  in 
journalistic  ethics  and  news  values. 
Responsibilites  include  creating  and 
assigning  story  assignments,  proofread¬ 
ing  all  copy,  maintaining  department 
budget.  Previous  magazine  experience 
and  strong  understanding  of  the  Internet 
preferred. 

Competitive  salary  full  benefits  including 
401(k)  plan.  Casual  atmosphere  and 
dress.  Fax  resume  attention  Darren  to: 

(818)718-5795 


MANAGING  EDITOR  FOR  independent 
daily  plus  Sunday  in  central  New 
Hampshire.  We  are  looking  tor  a  proven 
leader  who  can  energize  our  news  staff 
and  aggressively  serve  our  readers. 
Excellent  salary,  full  benefit  package  and 
the  freedom  and  the  budget  to  create  a 
great  newspaper.  If  you  can  make  a  dif¬ 
ference  in  the  communities  we  serve, 
please  send  your  resume  to: 

Ed  Shepardson,  The  Eagles  Times 
RFD  2,  Box  301 
Claremont,  N.H.  03743 
Fax:  (603)  542-9705  e-mail, 
etadv@cyberportal .  net 


EDITORIAL 


MANAGING  EDITOR 

The  Bond  Buyer,  the  daily  newspaper  cov¬ 
ering  the  $1.5  billion  market  for  public 
finance  in  health  care,  housing,  trans¬ 
portation  and  other  infrastructure,  seeks 
a  skilled  Managing  Editor. 

You  will  be  responsible  for  coordinating 
the  contributions  from  25  Reporters  in  5 
bureaus  and  a  New  York  office,  as  well 
as  overseeing  the  daily  copy  flow  and 
production  for  a  paper  covering  the 
intersection  of  Wall  Street  and  Main 
Street.  Successful  candidates  will  have 
at  least  3  years  of  newsroom  manage¬ 
ment  experience,  preferably  meeting 
daily  deadlines  and  a  strong  knowledge 
of  the  financial  markets.  Please  send 
resume  with  clips  and/or  samples  tO: 

Amy  Resnick,  Editor  in  Chief 
The  Bond  Buyer,  1  State  Street  Plaza 
New  York,  NY  10004 
E-mail:  amy.resnick@tfn.com 
No  Calls  Please! 

EOE  M/F/D/V 


NIGHT  LOCAL  NEWS  EDITOR:  call  the 
shots  weekday  evenings  in  busy 
newsroom  of  90,000  p.m.  daily.  Direct 
coverage  of  breaking  news,  work  with 
reporters  and  prep  stories  for  next  day’s 
paper.  Ideal  job  for  experienced  reporter 
of  copy  editor  looking  to  move  into  man¬ 
agement  of  manager  of  a  smaller 
newsroom.  Must  have  editing  skills, 
solid  news  judgement  and  ability  to  work 
independently.  Apply  to: 

Brook  Rausch,  Managing  Editor 
The  Flint  Journal,  200  E.  First  Street 
Flint  Ml  48502 


EDITORIAL 


EDITORIAL 


Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  stor>'  by 
story,  with  reporting  that  has  earned  the 
paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
"  for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Tioies,  visit  our  website  at  www.newtimes.com. 
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NOVEMBER  20,  2000  EDITOR& PUBLISHER  CLASSIFIEDS  C7 


Phone:1-888-825-9149  -  GLASSIFiED  ADVERTISING,  ^  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELPWANTED-  * 


EDITORIAL 


MANAGING  EDITORS 
Seeking  sharp,  creative  Managing 
Editors  for  our  print  and  online  products. 
Direct  the  content  of  international  news¬ 
paper  covering  events,  policies  and  pro¬ 
grams  specific  to  the  four  branches  of 
the  U.S.  Armed  Forces.  Develop  editorial 
content,  mentor  and  manage  editors  and 
staff  writers.  Projects  include  planning 
and  performing  administrative  type 
responsibilities  such  as  budgets,  reviews 
and  story  contests. 

Candidates  must  have  six  years  of  strong 
editorial  background.  Ability  to  handle  a 
fast  paced  environment  with  changing 
priorities.  Must  be  able  to  work  well 
under  pressure  and  handle  weekly  and 
monthly  deadlines  with  multiple  pro¬ 
jects.  Gannett  owned,  we  offer  an 
excellent  benefits  package,  which 
includes  health,  dental,  and  401k  with 
match  and  much  more.  Send  resume 
and  salary  requirements  to: 

Army  Times  Publishing  Co. 

Attn:  T.  DeSadier/HR  Dept. 

6883  Commercial  Drive 
Springfield,  VA  22159 
Email:  tdesadier@atpco.com 
or  fax  to:  703-750-8129.  M/F,'D/V 


NO  WINTER!  Experienced  reporters  and 
copy  editors.  Immediate  openings  on 
growing  daily  in  growing  city.  Contact: 

Tom  Miller,  Managing  Editor 
Today’s  News-Herald 
2225  W.  Acoma  Blvd. 

Lake  Havasu  City,  AZ  86404 


OUR  JOURNALISTS 
ARE  GOING  PLACES... 


During  the  last  12  months,  Fresno 
Bee  writers  have  reported  from  China, 
Australia,  Armenia,  Canada  and  Mex¬ 
ico.  Their  work  has  helped  attract 
attention  to  and  distinguish  our 
newspaper. 

Unfortunately,  the  big  dogs  also  like 
what  they  see.  In  the  past  year,  we’ve 
lost  four  journalists  to  the  L.A.  Times 
and  a  half  dozen  more  to  larger 
newspapers  in  Seattle,  San  Jose, 
Denver  and  Orange  County. 

As  a  result,  we’re  interested  in  talking 
to  top-notch  writers,  photographers, 
graphic  artists  and  editors  in  all  sec¬ 
tions.  If  you  do  first-rate  work  and 
want  it  noticed,  write  to: 

Rich  Marshall,  Senior  Editor 
The  Fresno  Bee 
1626  E  Street 
Fresno,  CA.  93786-0001 
Equal  Opportunity  Employer 


PHOTO  EDITOR 

Weekly,  four-color  business  publication. 
High  volume  operation.  Emphasis  on 
quality.  We  encourage  applications  from 
minority  candidates.  Please  send  resume 
and  cover  letter  with  salary  request  to: 
Reiko  Matsuo,  Art/Design  Director 
Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 
Or  E-Mail: 

rmatsuo@editorandpublisher.com 


EDITORIAL 


POLITICAL  REPORTER 
The  Eagle  Tribune,  a  family-  owned, 
60,000  daily  on  the  Mass.-NH.  border, 
seeks  ambitious,  competitive  reporter  to 
cover  New  Hampshire  politics,  including 
the  NH.  Presidential  Primary.  High  pro¬ 
file  position  requires  at  least  3  years 
experience,  proven  ability  to  succeed  in 
highly  competitive  beat,  ability  to  explain 
and  humanize  complex  issues.  Pulitzer 
prize  winning  newspaper.  Resumes, 
clips  to: 

Steve  Billingham,  Associate  Editor 
The  Eagle-Tribune 

RO.  Box  100,  Lawrence,  MA  01842 


RELIGION  REPORTER 
We’re  seeking  a  seasoned  full-time 
religion  writer  with  daily  newspaper 
experience.  Strong  reporting  and  writing 
skills  a  must.  Excellent  grammar, 
punctuation  and  spelling  skills  required. 
Great  benefits  in  a  university  town  in 
southwestern  Michigan.  Daily  circula¬ 
tion,  60,000;  Sunday  circulation, 
78,500.  Equal  Opportunity/Affirmative 
Action  employer.  Send  resume  with 
cover  letter  and  clips  to: 

Malcolm  McBryde,  Family  Editor 
Kalamazoo  Gazette,  401  S.  Burdick 
St.,  Kalamazoo,  Ml  49007 


REPORTER:  BUSY  SUBURBAN  beat  at 
90,000  daily  needs  ambitious  reporter 
to  find  the  news  beyond  the  meetings. 
Land  use  issues,  political  battles  and 
educational  concerns  are  just  a  few  of 
the  subjects  that  will  land  you  on  Page 
One.  Send  clips  that  demonstrate  expe¬ 
rience  and  enterprise  to: 

Brooke  Rausch,  Managing  Editor 
The  Flint  Journal,  200  East  First  Street 
Flint,  Ml  48502 


REPORTER 

Adweek  is  expanding  its  editorial  staff. 
We’re  looking  for  a  highly  motivated 
reporter  for  a  key  post  in  the  L.A. 
bureau.  Background  covering  advertising 
and  marketing  a  major  plus.  We  need  a 
strong  writer  and  team  player  who  can 
break  news  and  work  on  tight  deadlines. 
Excellent  work  environment,  great  bene¬ 
fits.  Send  resume  and  clips  to: 

Editor,  Adweek 
5055  Wilshire  Blvd. 

Los  Angeles,  CA  90036 
Equal  opportunity  employer. 
(Absolutely  NO  phone  calls) 


REPORTER 

General  assignment  reporter  wanted  for 
a  small,  but  lively,  daily  in  beautiful 
west-central  Michigan.  We’re  an  award¬ 
winning  paper  that  does  many  things 
small  dailies  seldom  do.  We  value 
creativity,  initiative  and  good  writing. 
Some  experience  preferred,  but  will  con¬ 
sider  a  recent  or  December  graduate.  Con¬ 
tact: 

David  L.  Felts,  Editor 
The  Daily  News 
109  N.  Lafayette 
Greenville,  Ml  48838  or  call 
(616)754-9303  ext.  3032 
Equal  Opportunity  Employer  M/F/V/H 


EDITORIAL 


REPORTER 

Kings  Publishing’s  Award-winning 
defense  week,  the  newsletter  that  is 
ahead  of  the  pack  in  covering  the 
politics  and  business  of  us  national 
security  is  looking  for  an  enterprising 
reporter  to  join  its  team  in  the  Washing¬ 
ton  Press  Corps.  Please  send  a  resume 
and  three  clips  to: 

Editor,  Defense  Week 
627  National  Press  Building 
Washington,  DC  20045 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  the  Vindicator,  an  award-winning 
daily  in  northeastern  Ohio.  If  you’re  a 
versatile  writer  and  reporter  and  want  to 
improve  your  skills,  drop  us  a  line.  Send 
cover  letter,  resume  and  clips  to: 

Anthony  G.  Paglia 
Senior  Regional  Editor 
RO.  Box  780 
Youngstown,  OH  44501 


Reporter:  who  can  spot  and  get  a  story 
with  minimum  supervision  needed  for 
bureau  of  the  Burlington  (NC)  Times- 
News,  a  28,000-circulation  AM  nation¬ 
ally  recognized  for  its  commitment  to  com¬ 
munity  journalism.  We  offer  good  pay 
and  plenty  of  training  in  a  fun  place  to 
live.  Send  resume  and  clips  to:  Editor, 
Times-News,  707  S.  Main  St.,  Burl¬ 
ington,  NC  27215;  or  by  e-mail  to: 
pch@thetimesnews.com. 

To  get  a  feel  for  our  content  and  our 
area,  go  to  www.thetimesnews.com. 

SRORTS  EDITOR  needed  for  seven-day 
paper  in  beautiful  western  Wisconsin 
Need  leadership  skills  and  five  years  of 
experience  on  daily  paper.  Send  resume 
and  work  samples  to: 

Doug  Mell,  Managing  Editor 
Leader-Telegram 
Box  570,  Eau  Claire,  Wi  54702 
Deadline  Dec.  1 


The  Ratriot  Ledger,  a  70,000-circulation 
afternoon  paper  just  outside  of  Boston, 
is  in  need  of  copy  editors  for  the  news 
copy  desk.  We  are  looking  for  people 
who  can  do  it  all  -  solid  editing,  first-rate 
headlines  and  layout  that  catches  the 
eye  and  directs  the  reader.  We  have  a 
14-person  copy  desk  that  runs  16  hours 
a  day,  including  an  overnight  shift, 
which  is  where  people  usually  start.  Top 
scale  is  $948  weekly  (with  5  years 
experience),  plus  differentials.  We 
recently  moved  to  a  new  pagination 
system.  Rrior  newspaper  experience  is  a 
must,  and  a  sense  of  humor  certainly 
helps  on  any  copy  desk.  The  paper  is 
published  in  Quincy,  Mass.,  immediately 
south  of  Boston,  and  the  circulation  area 
stretches  from  Boston  to  Cape  Cod. 

Send  cover  letter,  resume  and  samples 
of  your  work  to: 

Joe  Brosseau,  News  Editor 
The  Ratriot  Ledger 
400  Crown  Colony  Drive 
Quincy,  MA  02269 

The  e-mail  address  isjbross@ledger.com, 
which  is  a  fine  way  to  start  the  conversation. 


EDITORIAL 


THE  WALL  STREET  JOURNAL 
The  Wall  Street  Journal,  a  Dow  Jones 
publication,  seeks  experienced  copy 
editors  for  a  new  desk  that  will  handle 
copy  for  its  international  publications. 
We’re  looking  for  ambitious  candidates 
with  a  solid  background  in  newspaper 
editing,  who  are  willing  to  work  hard 
and  are  eager  to  take  part  in  the  rapid 
growth  of  two  respected  daily  newspa¬ 
pers.  Positions  are  based  in  Hong  Kong, 
so  Asia  experience  is  preferred,  though 
not  required.  Please  send  resumes  and 
clips  to  Kate  Pound  Dawson,  The  Asian 
Wall  Street  Journal,  G.P.O.  Box  9825 
Hong  Kong.  Fax:  852-2834-5291.  Or  e- 
mail  to  kate.dawson@dowjones.com. 
Tel:  852-2834-2331.  Or  send  them  to: 
Howard  Hoffman,  managing  editor, 
international.  The  Asian  Wall  Street 
Journal/The  Wall  Street  Journal  Europe, 
200  Liberty  Street,  New  York,  NY 
10281;  Howard.Hoffman@wsj.com; 
Telephone:  212-416-  2808. 


GENERAL  ASSIGNMENT  REPORTERS 
The  Watertown  (NY)  Daily  Times, 
34,000-circulation  newspaper,  has 
three  openings  for  reporters: 

1)  A  general  assignment  positions  that 
primarily  reports  on  business; 

2)  A  bureau  position  that  includes  cov¬ 
erage  of  county  government,  education 
and  features; 

3)  A  general  assignment  reporting  posi¬ 
tion  that  includes  coverage  of  Fort  Drum. 
Some  overseas  travel  is  required. 

All  positions  require  a  B.A.  degree. 
Internships  preferred.  Salary  is  between 
$21,800  and  $26,000  depending  on 
experience. 

Send  resume,  clips,  references,  etc.  to: 

Bob  Gorman,  AME 
Watertown  Daily  Times 
260  Washington  St. 
Watertown,  N.Y.  13601 


STATE  GOVERNMENT  REPORTER 
A  group  of  seven  affiliated  newspapers  in 
Wisconsin  is  seeking  a  reporter  based  in 
Madison  to  cover  state  government.  The 
reporter  will  cover  the  Legislature,  state 
agencies  and  occasionally  higher  courts 
with  an  emphasis  on  local  issues. 

The  reporter  will  join  a  team  of  two  peo¬ 
ple  working  at  the  Capitol  bureau  of  the 
Wisconsin  State  Journal,  a  newspaper 
with  circulation  of  90,000  daily  and 
160,000  on  Sundays.  Candidates 
should  have  at  least  four  years  experi¬ 
ence,  state  government  coverage  is  a 
plus. 

Send  cover  letter,  resume  and  five  clips 
by  November  29th  to: 

Teryl  Franklin-HRES 
State  Editor 

Wisconsin  State  Journal 
RO,  Box  8058 
Madison,  WI  53708 
Fax:  (608)  252-6082 
E-mail  :jobs@madison. com 


“1  love  free  speeehl" 

-Pi  Ciore,  L^S.  vice  piesklent,  1999 
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EDITORIAL 


STAFF  WRITERS 

New  Times,  the  nation’s  leading  pub¬ 
lisher  of  alternative  newsweeklies,  is 
searching  for  news  and  feature  writers 
for  our  newest  acquisition,  FW  Weekly, 
in  Fort  Worth.  We  want  journalists  who 
understand  the  difference  between  mag¬ 
azine-style  reporting  and  the  hurried 
fact-finding  of  daily  papers.  Qualified 
applicants  will  be  able  to  create  well- 
crafted,  compelling  stories  that  explore 
the  issues,  events  and  personalities  of 
their  community.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  tO: 

David  Pasztor,  Executive  Associate  Editor 
New  Times,  Inc. 

1910  Jefferson  Avenue 
New  Orleans,  LA  70115 


SPORTS  WRITER 

The  Times-Picayune  is  seeking  a  beat 
writer  to  cover  Louisiana  State  Univer¬ 
sity,  one  of  the  most  important  positions 
in  the  department.  Applicants  should 
have  3-5  years  experience,  the  desire  to 
break  news,  the  ability  to  work  indepen¬ 
dently  and  the  mindset  to  generate 
enterprise  stories.  If  you  are  a  thinker, 
not  just  a  writer,  send  writing  samples 
(two  deadline  game  stories,  two 
enterprise  stories  and  two  feature 
stories),  a  resume  and  references  tO; 

Steve  Rocca,  Sports  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70125-1429 
An  Equal  Opportunity  Employer,  M/F 


MAILROOM 


MAILROOM  MANAGER 
Excellent  opportunity  in  Zone  1  for  an 
experienced  Mailroom  Manager.  Mech¬ 
anical  aptitude  a  rrust.  Experience  with 
Harris,  Idab  and  McCain  equipment  a 
plus.  Forward  resume  &  salary  require¬ 
ments  to:  rstockton@fosters.com 


MARKETING 


MARKETING  DIRECTOR 
The  Florida  Times-Union,  located  in  one 
of  the  fastest  growing  markets  in  the 
Southeast,  is  looking  for  a  proven  Market¬ 
ing  Director.  The  Jacksonville,  Florida, 
Daily  wants  a  creative  leader  who  will 
establish  and  execute  strategic  market¬ 
ing  pians  for  all  areas  of  the  organiza¬ 
tion.  The  qualified  candidate  must  have 
10-12  years  of  experience  in  consumer 
product  marketing  or  marketing  commu¬ 
nications,  and  a  four-year  college 
degree.  Send  resume  to: 

Sherwin  Pulmano 
Employment  Manager 
The  Florida  Times-Union 
R  0.  Box  1949 
Jacksonville,  FL  32231 
Fax  (904)  359-4695 
Or  E-mail:  spulmano@jax-tu.com 
Wc  are  a  DRUG-FREE  WORKPLACE 


MARKETING 


MARKET  RESEARCH  COORDINATOR 
This  position  with  Orlando  Sentinel  pro¬ 
vides  data  to  all  areas  of  the  company, 
supports  Sales  Development  team  and 
acts  as  a  consultant  in  the  uses  of  sur¬ 
vey  data  for  sales  presentations  and 
marketing  materials.  Requirements 
include  3-5  years  experience  in  Market¬ 
ing  Research  and  solid  knowledge  of  the 
following  computer  software:  Surview, 
Microsoft  Office  suite  and  Outlook,  Win¬ 
dows  '95/’97,  Windsor/Scarborough/ 
PRIME,  SPSS,  Ci3,  Netscape  and 
Scanimage.  Also  requires  strong  math, 
analytical,  writing  and  proofreading 
skills;  in-depth  knowledge  of  research 
techniques;  and  undergraduate  degree  or 
equivalent  experience.  We  offer  com¬ 
petitive  starting  salaries  and  excellent 
benefits:  Stock  ownership,  savings/ 
retirement  plans,  medical/life  insurance, 
paid  vacations,  on-site  gym  and  the 
opportunity  to  expand  your  career  with  a 
leading  multimedia  company.  E-mail 
resume  to:  shyler@orlandosentinel.com, 
apply  online  at  orlandosentinel.com/ 
careers  (click  on  "Job  Search")  or  fax  to 
407-420-5766.  Please  include  Source 
Code  EP-MRC-SH. 


TELEMARKETING  MANAGER 
If  you  have  exceptional  telemarketing 
skills,  pride  yourself  on  excellence,  have 
a  positive  attitude,  and  are  an  aggressive 
salesperson,  then  we  want  you!  Join  our 
team  and  be  a  part  of  our  exciting 
growth! 

MediaSpaceBank.com  is  a  well- 
financed,  pre-IPO,  B2B  e-commerce 
start-up.  We  are  developing  web-based 
tools  that  plan  and  buy  media  for 
advertising  campaigns.  We  offer: 

•  DYNAMIC  WORK  ENVIRONMENT 

•  TOP  SALARY 

•  BONUS 

•  STOCK  OPTIONS 

•  FABULOUS  BENEFITS,  INCLUDING 
401K 

The  Telemarketing  Manager  is  responsi¬ 
ble  for  all  outbound  B2B  sales  calls. 
Primary  responsibility  for  promoting  a 
new  product  line,  including  data  informa¬ 
tion  collection,  lead  generation,  rela¬ 
tionship  building,  and  closing  of  sales. 
Your  expertise  in  reaching  key  decision 
makers  through  business  to  business  con¬ 
tacts  will  ultimately  secure  new  business 
and  personal  appointments,  where 
appropriate,  with  our  Sales  Staff. 

Qualified  candidates  should  submit  their 
resume  and  salary  history  to: 

jobs@mediaspacebank.com 
OR  Fax:  203-849-5944,  ATTN:  Job  Title 
Equal  Opportunity  Employer  M/F/D/V 


MARKETING 


VICE  PRESIDENT/MARKETING 
Community  Newspaper  Holdings,  Inc. 
has  an  immediate  management  op¬ 
portunity  in  its  Birmingham,  AL.,  head¬ 
quarters  for  a  vice  president  of  market¬ 
ing.  This  senior-level  position  is  responsi¬ 
ble  for  development  and  implementation 
of  marketing  strategies  for  our  more  than 
200  community  newspapers. 

This  executive  will  assist  our  papers  in 
building  revenue  growth  and  in  strategic 
planning.  The  outstanding  candidate  will 
possess  the  ability  to  design,  implement 
and  analyze  research;  make  recommen¬ 
dations  to  our  publishers  and  executive 
management;  then  follow  through  to 
ensure  effective  application  by  the 
newspapers’  sales  and  marketing  staffs. 
The  VP/Marketing  reports  to  cnhi’s  two 
Senior  Vice  President/COOs.  He  or  she 
will  be  supported  by  directors  of  national 
sales,  advertising  and  marketing. 
Exceptional  leadership  and  communica¬ 
tion  skills  are  a  must  and  applicants 
should  show  a  successful  track  record  in 
competitive  media  sales  environment. 
Moderate  travel  is  required. 

Our  company,  founded  in  1997,  offers 
both  the  dynamic  atmosphere  suggested 
by  our  rapid  growth  and  solid  grounding 
in  a  strict  adherence  to  the  highest 
ethical  standards. 

cnhi  provides  its  employees  an  excellent 
benefits  package.  Our  management 
recognizes  and  rewards  initiative  and 
success. 

If  you  meet  the  description  above  and 
are  ready  to  do  the  best  work  of  your 
career,  submit  a  resume  with  salary  his¬ 
tory  and  references  no  later  than 
November  27th  to: 

Senior  VP/COO  Donna  Barrett 
E-Mail:  MBarrett@cnhi.com 
Senior  VP/COO  Kevin  Kampman 
E-Mail:KMKampman@cnhi.ccm 
CNHI 

3500  Colonnade  Parkway 
Suite  600,  Birmingham,  AL  35243 
Equal  Opportunity  Employer 


MARKETING  DIRECTOR  TO  grow  twice- 
weekly  revenues  in  expanding, 
sophisticated  resort  market.  Demo¬ 
nstrated  skills  in  training,  team  motiva¬ 
tion,  telemarketing,  classified  growth. 
Quark  pagination,  budgeting,  co-op,  pro¬ 
motions,  agency  presentations.  $50,000 
salary/bonus.  Resume  tO: 

W.C.  O’Donovan,  Publisher 
The  Virginia  Gazette 
216  Ironbound  Road 
Williamsburg,  VA  23188 
Fax:  (757)  220-1665  or  e-mail: 
damory@cpc.chaspub.com 


MARKETING 


METROPOLITAN  WATER  DISTRICT  OF 
SOUTHERN  CALIFORNIA 
MEDIA  SERVICES  SECTION  MANAGER 
$94,536  -  $123,44a'ANNUALLY 
The  External  Affairs  Group  of  the 
Metropolitan  Water  District  of  So  Cal  is 
seeking  a  qualified  professional  for  the 
position  of  Media  Services  Section  Man¬ 
ager.  The  Media  Services  Section  supports 
all  of  Metropolitan  by  providing  communi¬ 
cations  expertise  to  the  board  of  directors, 
executive  management  and  district  staff. 
The  Media  Services  Section  Manager 
manages  the  day-to-day  administrative 
activities  of  the  press  office,  editorial  staff 
and  production 

Requires:  BA  in  English,  Journalism,  Pub¬ 
lic  Relations  or  a  related  field;  8  years  of 
progressively  responsible  experience  in 
media  relations  and  publications,  four 
years  of  which  must  have  been  at  a  man¬ 
agerial  and/or  supervisory  level.  (A  Masters 
degree  may  substitute  for  two  years  of  the 
media  relations  and  publications  experi¬ 
ence.)  Location:  LA.  For  an  application 
and  more  detailed  information,  please  visit 
http:  www.mwd.dst.ca.us  or  call: 

(213)  217-6453  or  TDD 
(213)217-5700  4  refer  to 
JobCode00-0113LD. 

Closes  11/28/00 


PRESSROOM 


PRESS/MAIL  FOREMAN 
Dow  Jones  4  Company,  publisher  of  The 
Wall  Street  Journal  and  Barron’s  Busi¬ 
ness  4  Financial  Weekly,  has  an  opening 
for  a  Press/Mail  Foreman  to  manage  the 
printing/production  of  our  various  pub¬ 
lications  in  our  Bowling  Green,  OH  print¬ 
ing  facility. 

Responsibilities  include  but  are  not 
limited  to  managing  and  directing  the 
daily  press  and  mailroom  staff  and  work 
processes,  coordinating  with  supporting 
departments,  preparing  reports,  ordering 
pressroom  materials  and  supplies,  and 
managing  various  pressroom  projects. 

The  qualified  candidate  should  possess 
the  skills  necessary  to  carry  out  the 
responsibilities  listed  above;  have  strong 
press  mechanical  and  preventative  main¬ 
tenance  background;  should  be  com¬ 
puter  literate;  have  excellent  organiza¬ 
tional,  verbal  and  writing  skills;  should 
be  experienced  in  operating  a  double¬ 
width  offset  press,  running  high  quality 
deadline  process  color,  and  have  at  least 
3  years  of  pressroom  supervisor  experi¬ 
ence.  Previous  demonstration  of  asser¬ 
tive  leadership  skills  in  building  a  suc¬ 
cessful  team  environment  is  essential. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Qualified 
applicants  should  forward  or  fax  a 
resume  and  salary  history  to: 

Dow  Jones  4  Company 
Attn:  Staffing  Dept.  -  MP/FV/BG 
RO.  Box  Building  3 
Princeton,  NJ  08543 
FAX:  (609)  520-7401 
www.dowjones.com/careers 
Equal  Opportunity  Employer 


-CLASSIFIED  ADVERTISERS - 

If  you  (jon't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 
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www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVEDTISING  ~  Fax  :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


_ PRESSROOM _ 

PRESSROOM  SUPERVISOR 
Join  Philadelphia's  largest  cold 
weD  printer  and  earn 
$80,000  Annually  +  Performance  Bonus 
Bartash  is  a  7-day,  24  hour  printing 
operation  that  seeks  an  experienced  pre-  | 
ssroom  supervisor  that  has  the  ability  to  ] 
commit  tight  deadlines,  work  under  pre¬ 
ssure  while  providing  excellent  print  qual-  i 
ity.  The  supervisor  has  the  responsibility 
to  manage  a  press  crew  of  20  to  operate  i 
four  press  lines.  Ideal  candidate  will  have  | 
press  experience  on  a  Community,  Sub-  ] 
urban  and  Tensor  press  units.  Special  con¬ 
sideration  will  be  given  to  candidates  that 
have  printing  experience  with  quarter- 
folds,  on-line  glue  and  process  color.  This 
is  a  pivotal  role  that  requires  planning, 
management  skills  and  the  ability  to  pro¬ 
duce  bottom-line  results  by  streamlining 
the  production  process.  This  position 
offers  a  base  salary  plus  a  quarterly 
performance  bonus. 

Submit  your  resume  to; 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Ave 
Philadelphia,  PA  19143 
Phone:  215  724-1700  Fax:  215  724-3489 


PRODUCTION/TECH 


QUALITY  ASSURANCE  TECHNICIAN 
The  San  Diego  Union-Tribune  is  seeking 
a  professional  to  develop  standards  of 
excellence  for  print  quality  and  imple¬ 
ment  a  continuous  improvement  quality 
assurance  program  that  maximizes  the 
print  quality  of  the  newspaper  and  meet 
or  exceed  the  expectations  of  our 
customers.  You  will  create  a  process  and 
utilize  documentation  to  measure,  track 
and  record  print  quality  standards  and 
achievements  and  recommend  and  sup¬ 
port  training  activities  that  enhances 
employee  skills  and  results  in  continuous 
improvement  in  print  quality. 

The  candidate  we  seek  will  have  supe¬ 
rior  verbal  and  written  communication 
skills  and  be  able  to  utilize  a  variety  of 
quality  control  and  measurement  tools  to 
establish  goals  while  analyzing  and 
resolving  quality  issues.  Must  have  2 
years  experience  in  a  position  of  respon¬ 
sibility  related  to  production  of  high 
quality  products  and  services. 

If  you  are  looking  for  a  challenging  and 
rewarding  position  then  we  invite  you  to 
submit  your  resume  and  salary  require¬ 
ments  tO: 

San  Diego  Union-Tribune 
Human  Resources  Department 
Job#118-00/KK/EP 
RO.  Box  120191 
San  Diego,  CA  921 12-0191 
Or  E-mail  in  MS  Word  format  tO: 

UT.Jobs@uniontrib.com 
An  Equal  Opportunity  Employer 
www.uniontrib.com 


I  ADVERTISERS 

For  Space/material 

deadlines  call 
Michele  MacMahon  at 
646.654.5303 


I  PRODUCTION/TECH 

!  THE  NORTHWEST  FLORIDA  Daily  News 
I  seeks  candidate  for  the  position  of  Oper- 
j  ations  Director.  This  position  will  oversee 
the  management  of  all  aspects  of  com¬ 
puter  systems  and  programs,  pre-press 
production,  camera  room,  press,  and  the 
mailroom/distribution  center.  Prior  expe¬ 
rience  in  these  areas  is  essential. 

Please  e-mail,  fax  or  send  you  resume  to: 
Attn:  Marvin  Debolt 
Northwest  Florida  Daily  News 
RO.  Box  2949 

Ft.  Walton  Beach,  FL  32549 
marvind@nwfdailynews.com 
Fax:  850-862-5230 


SALES 


SALES  EXECUTIVE 

DC-based  specialty  news  service  seeks  high 
energy  sales  executive  to  develop  new  busi¬ 
ness  and  upsell  current  customer.  Suc¬ 
cessful  candidate  will  be  a  self-starter 
responsible  for  networking,  prospecting, 
generating  and  qualifying  leads,  and  closing 
business.  Solution-based,  creative  selling  to 
newspapers,  magazines,  web  sites,  broad¬ 
casters,  and 

other  organizations.  Position  requires  3-5 
years  of  successful  sales  experience,  pre¬ 
ferably  in  media,  excellent  oral  and  written 
communications  and  computer  skills.  Help 
take  a  respected  news  organization,  part  of 
Advance/Newhouse,  to  the  next  level.  Base 
salary,  commission,  benefits,  and  a  career- 
growth  track.  Religion  News  Service. 

Check  us  out  at 

www.advance.net.  Fax  resume  to: 

(202)  463-0033,  or  email 
info@religionnews.com 


-POSITIONS  WANTED- 


POSITION  WANTED 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media,  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 


NEED  AN  EXTRA  Hand?  Retired  editor 
with  more  than  40  years  experience  will 
edit  copy  re-writes  stories  and  copy  read 
via  Internet.  Immediate  turn  around. 
Economical  rates. 

Contact:  Ed  Klein 

(845)  986-3680  e-mail:penkay@warwick.net 


NEWS  VETERAN  SEEKS  reporting  posi¬ 
tion  on  daily  where  editors  will  challenge 
me  to  help  the  paper  and  improve  my 
craft.  Call  Brad  (352)  375-0177  or 
email:  brdbuc@cs.com 


EDITORIAL 


D.C.  Writing,  editing,  layout,  Capitol  Hill 
reporting,  pagination  and  managerial 
experience.  Contact  (301)  441-8066. 
or  Mturner292@aoLcom 


Looking  for  great  job  as  a  reporter, 
http://resume.jupiterx.com 


CIO  EDITOR& PUBLISHER  CLASSIFIEDS  NO VEM  B E R  20 ,  2 0  0 0 


ACADEMIC _  I  _ ACADEMIC 


THE  FOOD  AND  AGRICULTURE  ORGANIZATION 
OF  THE  UNITED  NATIONS 

Invites  applications  for  the  post  of 
CHIEF,  MULTIMEDIA  GROUP,  Gll  (P-5) 
at  its  Headquarters  in  Rome,  Italy 

Requirements;  Advanced  University  degree  in  journalism,  communications  or  other 
relevant  discipline,  or  equivalent  professional  certification.  Ten  years  of  increasingly 
professional  experience  in  conceptualizing  and  supervising  the  development  of  a 
wide  range  of  written  and  visual  materials  for  multimedia  publishing  Demonstrated 
managerial  skills  in  assigning,  monitoring  and  reviewing  others'  work  and  managing 
creative  teams.  Ability  to  interpret  technical  information  into  a  readable,  com¬ 
municative  style  for  a  general  audience.  In-depth  knowledge  of  modem  design  and 
publishing  techniques  for  both  print  and  electronic  dissemination. 

Responsibilities:  Plan,  organize  and  control  the  writing,  design  and  production  of  a 
wide  range  of  public  information  materials  for  publication  through  electronic  and/or 
print  media.  Establish  priorities  and  supervise  production  schedules  of  all  units  of 
the  Group,  which  include  the  editorial  and  design  studio,  the  photo  laboratory  and 
library  and  the  internet  publishing  team.  Develop  and  maintain  professional  contacts 
with  writers,  editors,  designers,  publishers  and  other  communications  experts  and  pro¬ 
fessionals  external  to  FAO,  keeping  abreast  of  current  trends  and  developments  in 
the  field. 

Languages;  Excellent  knowledge  of  English  and  good  knowledge  of  French  or 
Spanish. 

Benefits;  Tax-free  salary,  travel  and  removal  expenses  paid.  Assignment  and  repatria¬ 
tion  grants.  Six  weeks  annual  leave,  assistance  with  education  costs,  and  other 
benefits  of  the  International  Civil  Service. 

Applications  tO:  Chief,  Publishing  and  Multimedia  Service,  FAO,  -  Via  delle  Terme 
di  Caracalla,  Rome,  Italy  (Fax  No.  -1-39-06-5705-2256)  quoting  VA  No.  377-GII/ 
A  -  no  later  than  22  JANUARY  2001.  Personal  History  Form  could  be  obtained  at; 
http://www.fao.org/VA/Employ.htm _ 


CLASSIFIED  ADVERTISING  INFORMATION 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday’s  Issue 
DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  cam¬ 
era  ready  copy  7  days  prior  to  publication  date. 

Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 


also  includes  online 

HELP  WANTED  POSITIONS  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  WEEK  .  .  .  . 

.  .  $  12.00 

1  WEEK  .  .  .  . 

.  .  $  6.00 

1  WEEK  .  .  .  . 

.  .  $  1 1 .00 

2  WEEKS  .  .  . 

.  .  .$  11.18 

2  WEEKS  .  .  . 

.  .  .$  5.05 

2  WEEKS  .  .  . 

...  $  9.70 

3  WEEKS  .  .  . 

...  $  9.80 

3  WEEKS  .  .  . 

.  .  $  4.15 

3  WEEKS  .  .  . 

...  $  8.50 

4  WEEKS  .  .  . 

...  $  8.25 

4  WEEKS  .  .  . 

.  .  $  3.70 

4  WEEKS  .  .  . 

..  .  $  7.25 

Camera-ready  veloxes:  Furnish  same  size  camera-ready  ,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133- 
line  same  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  please  ask  your  account  manager. 


per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  WEEK . $131  3  WEEKS . $113 

2  WEEKS . $119  4  WEEKS . $109 


ORDERS-ANP  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are  non- 
cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  deadline;  adver¬ 
tisers  with  a  payment  record  in  good  standing  may  be  billed.  Deadline  is  Tuesday 
prior  to  Monday  publication.  Cash,  check,  VISA,  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy  must 
be  submitted  in  writing  via  email,  mail,  or  fax. 

We  reserve  the  right  to  reject  any  ad. 


ANY  QUESTIONS? 


Hazel  Preuss  (646)  654-5302  -  hpreuss@editorandpublisher.com 


www.editorandpublisher.com 
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MTV's 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  11113100 

Artist/Group:  Jill  Scott 
Song/Video:  "Gettin’  in  the  Way"  j 
Album:  Who  Is  Jill  Scott?  ^ 

It’s  no  surprise  that  Scott,  re¬ 
sponsible  for  co-writing  one  of 
hip-hop  legends  The  Roots  clas¬ 
sics  “You  Got  Me”,  now  has  a  hit 
of  her  own.  Straight  from  Philly, 
she’s  been  called  a  “female  A1 
Green”  -  blending  jazz,  hip-hop, 
spoken  word  and  the  blues. 

Artist/Group:  David  Gray  j 

Song/Video:  "Babylon" 

Album:  White  Ladder 

Gray’s  fourth  record,  the  first  on 
Dave  Matthews’  new  label,  may 
finally  elevate  him  above  his  usual 
critical  darling  tag.  Opening  for  j 
the  likes  of  Matthews  and  | 

Radiohead,  and  being  compared  { 

to  Van  Morrison  can’t  hurt,  if  j 

you’re  into  that  sort  of  thing... 


©2000  MTV 


The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  November  13, 2000 


This 

Week 

Last 

Week 

3-Day 

Picture  Weekend  Gross 

Days  Total 

In  Release  Gross  Sales 

1 

1 

Charlie’s  Angels 

24,606,860 

10 

75,011,318 

2 

New 

Little  Nicky 

15,263,904 

4 

16,063,904 

3 

New 

Men  of  Honor 

13,339,465 

3 

13,339,465 

4 

2 

Meet  the  Parents 

10,342,995 

38 

130,013,885 

5 

New 

Red  Planet 

8,721,296 

3 

8,721,296 

6 

3 

Bagger  Vance 

6,315,993 

10 

20,896,346 

7 

4 

Remember  the  Titans 

5,182,414 

45 

103,800,570 

8 

7 

Pay  it  Forward 

3,025,447 

24 

29,363,880 

9 

13 

Billy  Elliot 

2,603,380 

31 

5,803,845 

10 

6 

Bedazzled 

2,510,770 

24 

34,626,487 

11 

8 

The  Little  Vampire 

2,279,367 

17 

12,967,019 

12 

5 

Book  of  Shadows:  Blair  Witch  2 

1,936,038 

17 

25,079,077 

13 

11 

Best  in  Show 

1,232,772 

47 

12,921,645 

14 

10 

The  Legend  of  Drunken  Master 

728,096 

24 

10,962,701 

15 

9 

Lucky  Numbers 

723,802 

17 

9,010,743 

16 

12 

The  Contender 

557,741 

31 

17,065,939 

17 

14 

The  Exorcist  (re-issue) 

338,512 

52 

39,239,337 

18 

18 

Almost  Famous 

304,200 

61 

30,950,060 

19 

24 

Cyberworld  3D 

263,569 

38 

2,181,624 

20 

22 

Requiem  for  a  Dream 

242,014 

38 

1,002,532 

21 

17 

Dr.  T  and  the  Women 

240,228 

31 

12,554,936 

22 

25 

Dancer  in  the  Dark 

211,287 

51 

3,218,680 

23 

19 

Scary  Movie 

210,365 

129 

156,812,429 

24 

27 

Nutty  Professor  II:  The  Klumps 

180,575 

108 

122,861,450 

25 

21 

The  Perfect  Storm 

176,157 

136 

182,312,209 

26 

20 

Bring  it  On 

174,220 

80 

67,256,010  ! 

27 

15 

Lost  Souls 

165,679 

31 

16,713,802  1 

28 

31 

The  Broken  Hearts  Club 

163,666 

45 

1,168,657  : 

29 

16 

The  Ladies  Man 

161,777 

31 

13,298,734  | 

30 

26 

Digimon:  The  Movie 

148,293 

38 

9,439,613 

31 

23 

Bamboozled 

126,677 

38 

2,097,481  1 

32 

37 

X-Men 

124,861 

122 

157,175,311  I 

33 

New 

You  Can  Count  on  Me 

118,170 

3 

118,170 

34 

30 

Coyote  Ugly 

116,559 

101 

60,459,695 

35 

41 

Nurse  Betty 

113,340 

66 

24,430,390  j 

©2000  The  Hollywood  Reporter 
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MTV  Top  20 
Countdown 

The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

Week  of  11/ 13/00 

This 

Week 

Last 

Week 

Weeks  on 
Chart 

Artist 

1 

Album 

1.  Offspring  “Original  Prankster” 

1 

- 

1 

Jay-Z 

Dynasty  Roc  La  Familia... 

2.  Outkast  “B.O.B.” 

2 

- 

1 

Outkast 

Stankonia 

3.  Godsmack  “Awake” 

3 

- 

1 

U2 

All  That  You  Can’t  Leave... 

4.  Ja  Rule  w/  Milian  “Between  You  &  Me” 

4 

1 

3 

Limp  Bizkit 

Chocolate  Starfish... 

5.  Mystikal  “Shake  it  Fast” 

5 

- 

1 

Godsmack 

Awake 

6 

3 

19 

Nelly 

Country  Grammar 

6.  Papa  Roach  “Broken  Home” 

1 

7 

2 

2 

Lenny  Kravitz 

Greatest  Hits 

j  7.  Fuel  “Hemorrhage” 

8 

5 

13 

Baha  Men 

Who  Let  the  Dogs  Out? 

8.  U2  “Beautiful  Day” 

9 

6 

58 

Creed 

Human  Clay 

9.  Destiny’s  Child  “Independent  Women” 

10.  Green  Day  “Minority” 

10 

4 

4 

Ja  Rule 

Rule  3:36 

©2000  Billboard/SoundScan,  Inc. 

!  11.  Moby  w/  Gwen  Stefani  “Southside"’ 

The  Billboard  Hot  100 

i  12.  Deftones  “Back  to  School” 

1 

13.  Linkin  Park  “One  Step  Closer” 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 

This 

Last 

Peak 

Wks  on 

14.  Lenny  Kravitz  “Again” 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

:  15.  RO.D.  “School  of  Hard  Knocks” 

1 

5 

1 

9 

Independent  Women 

Destiny’s  Child 

2 

1 

1 

28 

With  Arms  Wide  Open 

Creed 

:  16.  3  Doors  Down  “Loser” 

3 

3 

3 

33 

Kryptonite 

3  Doors  Down 

17.  Orgy  “Fiction” 

4 

2 

1 

15 

Music 

Madonna 

18.  Nelly  “E.I.” 

5 

6 

5 

15 

Most  Girls 

Pink 

19.  Ludacris  “What’s  Your  Fantasy” 

6 

8 

6 

11 

Gotta  Tell  You 

Samantha  Mumba 

7 

7 

6 

8 

This  I  Promise  You 

‘N  Sync 

20.  Marilyn  Manson  “Disposable  Teens” 

8 

4 

1 

16 

Come  On  Over  Baby 

Christina  Aguilera 

9 

9 

9 

14 

Case  of  the  Ex 

Mya 

10 

11 

10 

29 

The  Way  You  Love  Me 

Faith  Hill 

©2000  MTV 

©2000  Billboard/Soundscan 

EDITORe^ 

PUBLISHER 


Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-dote  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rotes... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


i  EDlTORer 

YBDMtOO 

:  PUBLISHER 

JYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 


Title _ 

Company _ 

Address _ 

City _ 

QTY: 

(  )  3  Volume  Set:  S200  each 

(  )  Volumes  1  &  3:  $150  for  both 

(  ) Volume)  only: $125 each 

(  )  Volume  2  only:  SI  09  each 
(  )  Volume  3  only:  S50  each 
(  )  CD-ROM  version  of  the 

International  Year  Book:  S895 
(Purchase  includes  Vols.1  &  3  of 
the  printed  edition) 

For  licensing  information,  coll 
1-800-336-4380  ext.  172. 


J  Check  Amount  Enclosed  S _ 

(Payable  to  Editor  A  PubHsher  Year  8ooA  in  US  ikillars  only. 

U.S.  and  Canodo  shipping  and  handling  odd  $12;  foreign  odd  $45) 

Charge  my:  JVISA  JMC  JAMEX 

Account  # _ Exp.  Dote _ 

Signature _ 

Phone  # _ 

Fox  # _ 

PoymenI  must  acconipany  all  ofden.  CA,  CO,  DC,  FI,  II,  MA,  MO,  MJ,  NY,  OH 
and  TX  lesidenls,  ploou  add  appiapciote  u/ki  tax  Canada  resident,  please 
odd  GST.  Ha  shipping  ta  P.O.  baxes.  All  CD-ROM  sales  are  final 


Your  Business  (Check 
t.  J  Newspaper 

2.  □  Newspaper 

Equip.  Mfr. 

3.  J  Syndicate/ 

News  Service 

4.  □  Ad  Agency 

5.  -I  Public  Relations 
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Dueling  over  DNA 


For  the  second  time  in  recent 
months,  a  group  of  newspapers  is 
seeking  posthumous  DNA  testing 
to  determine  whether  a  man  was  guilty 
of  the  crimes  for  which  he  was  executed. 

The  Boston  Globe  and  Centurion  Min¬ 
istries,  a  New  Jersey  charity  —  joined  this 
time  by  the  Richmond  (Va.)  Times-LHs- 
patch.  The  Virginian-Pilot  in  Norfolk,  and 
- -  The  Washington 

court  to  let  them 
retest  the  DNA  of 

man,  who  was  ex- 
ecuted in  1992 for 
I  ■  the  rape  and  mur- 

^  '  der  of  Wanda  Mc- 

V  ''-f'  1  Coy  in  Grundy, 

I®  4  "" '  i:  Va.,  11  years  earli¬ 

er.  Testing  of 
Coleman’s  DNA 
in  1991  narrowed 
the  perpetrator’s 
identity  to  0.2%  of  the  Caucasian  popu¬ 
lation,  including  Coleman.  The  papers 
argue  that  improved  DNA  testing  tech¬ 
niques  might  exonerate  Coleman.  A 
hearing  is  set  for  Jan.  8  in  Grundy. 

“We  can  get  as  close  to  a  definitive  an¬ 
swer  as  you  can  get,”  said  Globe  reporter 
John  A  Farrell,  who  began  looking  last  year 
to  test  claims  that  innocent  people  have 
been  executed.  But  the  Virginia  attorney 
general’s  office  is  fighting  the  media  re¬ 
quest,  arguing  that  Coleman  is  clearly 
guilty,  the  papers  have  no  legal  standing  to 
request  retesting  of  the  DNA,  and  the  pub¬ 
lic  has  no  “right  to  know.”  David  Botkins,  a 
spokesman  for  the  office,  told  E^P: 

“There’s  got  to  be  finality. ...  When  guilt’s 
been  proven  and  the  sentence  carried  out, 
what  greater  good  is  being  served?” 

The  Globe,  with  other  papers,  previously 
succeeded  in  getting  a  court  order  to  retest 
DNA  in  another  execution  case,  that  one 
in  Georgia.  Testing  continues  in  the  case 
of  Ellis  Wayne  Felker,  who  was  executed 
in  1996-  —  Lucia  Moses 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


Dor  ainusenient,  Vcl  rather  icatch  Jerrij  Lexcis  stomp 
around  on  stage  xcifh  txco  pencils  in  his  nose." 

-  JACK  THOMAS,  “THE  BOSTON  GLOBE,” 

ON  NEWSPAPER  COMICS 


Roger  Keith  Coleman: 
Mum's  the  word  ... 


A  rresti ng  develop ni  en  t 


GLENN  MOORE,  TRACY  (CALIF.)  PRESS,  NOV.  7 

WHEN  Tracy  Press  photographer  Glenn  Moore 
heard  his  police  scanner  squawking  about  several 
Stolen-car  suspects  being  held  at  gunpoint  outside  a 
liquor  store  on  Nov.  7,  he  grabbed  his  camera  and  dashed  toward 
the  door.  When  he  heard  the  location,  he  knew  he  wouldn’t  have 
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far  to  travel  —  it  was  right  across  the 
street.  “I  just  ran  out,  and  there  it  was,” 
said  Moore,  36,  who  has  worked  at  the 
Press  for  four  years.  “The  travel  time  was 
all  of  10  seconds.”  Moore  then  took  a 
closeup  of  police  officer  Nate  Landes, 
with  gun  drawn,  arresting  one  of  the  sus¬ 
pects  on  an  outstanding  warrant.  The 
driver  was  taken  in  and  charged  with 
possession  of  a  stolen  vehicle.  “You  never 
have  spot  news  right  outside  your  door,” 
Moore  said.  “But  you  never  know  where 
it’s  going  to  happen.”  —  Joe  Strupp 


Collector’s  item? 


Book  ’em,  Dano:  Lyndhurst  Police  Offficer  Danny  Yager  dramatizes  the 
penalty  for  failing  a  field  sobriety  test,  which  Gaudiano  takes  (right). 

Reporting  under  the  influence 


PENSACOLA  NEWS  JOURNAL 

After  the  Pensacola  (Fla.) 

Nexi's  Jou  rnal  wrongly  proclaimed 
Cicorge  W.  Bush  the  winner  of  the 
2000  presidential  race  in  its  Nov.  8  issue, 
the  61,076-circulation  paper  took  its 
lemons  and  made  lemonade. 

While  newspapers 
nationwide  felt  the 
sting  of  criticism  for 
prematurely  report¬ 
ing  a  Bush  victory  the 
morning  after  Elec¬ 
tion  Osy,  News  Jour¬ 
nal  executives  chose 
to  make  some  money 
on  the  goof-up  by 
selling  copies  of  the 
incorrect  edition  of 
the  paper  for  $1  each 
—  double  the  usual 
newsstand  price. 
“People  were  lined  up  outside  to  get  a 
copy,”  said  Editor  Randy  Hammer,  who 
noted  proceeds  went  to  the  paper’s  New's- 
paper  In  Education  program.  “It  was  a  way 
to  make  money  and  give  the  public  what  it 
wants.”  Since  the  mistake  occurred,  at  least 
700  copies  of  the  issue  headlined  “Bush 
wins  in  a  squeaker”  have  been  sold.  Ham¬ 
mer  said  the  head  appeared  in  only  19,000 
copies  —  out  of  the  75,000  that  were  print¬ 
ed  the  day  after  Election  Day.  Added  Ham¬ 
mer,  “It’s  a  collector’s  item.”  —  Joe  Strupp 


NICOLE  GAUDIANO,  THE  RECORD,  HACKENSACK,  N.J. 

Reading,  writing,  and  arithmetic  are  not  always  as 
easy  as  they  might  seem.  While  election  boards  struggled 
with  the  “new  math,”  Nicole  Gaudiano,  stalf  writer  for  The 
Record  in  Hackensack,  N.J.,  struggled  with  a  different  set  of  num¬ 
bers.  In  the  face  of  a  new  law  imposing  a  stricter  national  standard 
for  drunk  driving,  lowering  the  legal  blood  alcohol  content  (BAC)  to 

0.08%,  The  Record 
gave  Gaudiano 
(liquor)  license  to 
“personalize  the 
drinking  charts.” 

Loaded  up  with  a 
six-pack  of  beer  and 
a  bottle  of  vodka, 
she  and  fellow 
Record  staffer  Dan 
Sforza  headed  off  to 
the  “Cafe  Lyndhurst 

Police  Department”  to  see  what  they  could 
see  —  after  a  few  drinks,  that  is.  Gaudiano 
thought  she’d  be  focusing  on  her  “burly 
colleague,”  but  after  the  6-foot-3,  230- 
pound  Sforza  downed  5V2  shots  of  vodka, 
he  “still  passed  the  field  sobriety  and 
Breathalyzer  tests,  registering  only  0.04.” 


iRepubUcan«  roll  in  Northwest  FU. 

wins  in  squeaker 


I  florKlA  tipe  trie  scales 


A  laughing  matter:  This  will  go  in  The  Record, 
not  on  her  record,  so  both  sides  can  chuckle. 
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The  Pack  Rat 


MAT  THEM' 

Marjorie  Williams  paints  the  big  picture  of  Washington, 
all  its  golden  curls  -  and  all  its  nasty  warts  I 

I 

INSIDER  Washington  loves  to  look  at  itself  as  a  town  | 
full  of  “statesmen,”  wise  men  (and  women)  who  can  make  | 
things  happen  —  a  mass  of  Machiavellis,  only  with  higher 
ideals.  For  decades,  the  most  venerated  “statesman”  was  for-  i 
mer  Democratic  diplomat  Clark  Clifford.  But  what  con¬ 
fronted  Washington  insiders  one  morning  in  1991  in  a  huge  spread  i 
about  Clifford  in  The  Washington  Post  was  an  unvarnished  portrait  i 
of  what  lurked  beneath  the  insider  veneer.  It  was  a  ghastly  picture  of 
Clifford  the  Fixer,  the  backroom  bully  in  expensive  suits  with  better 
diction  than  Chicago  Mayor  Richard  J.  Daley,  but  not  much  else.  The  | 


new  book  about  J.D.  Salinger  by  his 
daughter.  The  author  of  “Catcher  in  the 
Rye”  was  dealt  a  harsh  hand  by  his  child, 
Margaret,  sending  the  elite  of  the  artsy 
publishing  world  into  spasms.  Williams 
noticed  that  the  most  spasmodic  were  all 
male,  including  the  Post's  own  well-known 
bookmeister,  Jonathan  Yardley.  Their  out¬ 
raged  defense,  Williams  wrote,  “is  because 
Peggy  Salinger’s  true  offense  is  her  failure 
to  grant  primacy  to  her  father’s  Art,”  her 
failure  to  recognize,  as  J.D.  Salinger’s  male 
chorus  did,  that  “he  had  bigger  fish  to  fry; 
that  his  needs  were  paramount”  over  his 
child’s.  It’s  the  sort  of  column  that  gets  one 
banned  in  The  New  Yorker,  but  Williams 
wasn’t  holding  back. 

Her  most  perceptive  recent  work  dealt 
with  Jeb  Bush  in  a  lengthy  piece  for  Talk 
magazine.  She  parlayed  that  into  a  post¬ 
election  column  called  “Family  Fallout,” 
about  the  terrible  irony  of  Jeb  —  the  Bush 
Boy  originally  destined  for  the  presidency, 
mother  Barbara’s  favorite.  Williams  wrote, 
“It’s  hard,  as  always,  not  to  feel  a  little  sor¬ 
ry  for  this  smarter,  more  articulate,  more 
intellectually  engaged  younger  brother  ... 
The  Bush  Brothers  make  for  Soap  Opera 
better,  more  authentically  American  than 
Dallas.  We  may  profess  to  admire  ...  the 
hard  work  of  men  like  Jeb.  But  in  our 
hearts,  we  hope  for ...  the  golden  good  for¬ 
tune  that  smiles  on  men  like  George.” 

Perhaps  Williams’  grasp  of  big-picture 
writing  comes  fi'om  her  background;  she 
worked  for  publishing  legend  Joni  Evans, 
and  was  recommended  for  a  job  at  the  Post 
by  no  less  than  Alice  Mayhew.  Later, 
offered  a  chance  as  an  editor  at  The  New 
York  Times,  she  was  encouraged  by  Kaiser 
to  take  a  writing  job  in  the  Posts  “Style” 
pages.  She  never  looked  back. 

The  big  picture  is  what  differentiates  her 
political  columns  from  those  by  old  hands 
Robert  Novak  and  Charles  Krauthammer. 
She’s  looking  at  how  the  individual  issue 
plays  in  the  political  culture,  and  she  is 
steeped  in  Washington’s  culture  with  all  its 
golden  curls  and  its  nasty  warts.  She’s  nei¬ 
ther  the  Home  and  Hearth  Goddess,  Anna 
Quindlen,  nor  the  Bitch  Queen,  Maureen 
Dowd.  She  is  not  Meg  Greenfield.  (Is  any¬ 
one?)  But  she’s  the  best  of  the  fresh  voices 
at  the  Post  and  a  welcome  spark.  Now,  if 
only  there  were  a  way  to  lure  her  occasion¬ 
ally  to  the  “Style”  section.  11 
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two-part  feature  was  Marjorie  Williams’ 
crowning  achievement  in  what  was 
then  the  must-read  “Style”  section,  and 
became  the  talk  of  Washington 
(though  for  weeks  many  people 
weren’t  talking  to  her). 

“I  was  trying  to  show  the  real 
Washington  Establishment, 
based  more  on  skills  than  repu¬ 
tation  —  it’s  about  people  who 
never  leave  here,  who  become 
brokers  of  sorts,  who  become 
the  elite,”  said  Williams.  With 
that  beady-eye  view  of  the  capi¬ 
tal,  Williams  swept  off  to  glory 
at  Vanity  Fair,  where  she  vivisected  Al  Gore 
and  others.  But  this  j  ear,  the  Post's  new 
editorial  page  editor,  Fred  Hiatt,  who  was 
trying  out  new  people  on  the  Op-Ed  page, 
asked  her  to  consider  becoming  a  colum¬ 
nist.  Hesitant  at  first,  Williams  now  says 
the  weekly  column  is  like  “a  return  to  life.” 

Post  readers  began  asking  about 
Williams’  mandate:  The  Washingtonian 
magazine  snippily  noted  she  had  filled  the 
“girl’s”  slot,  since  the  Post  had  only  one  fe¬ 
male  writer  on  that  page  in  several  years, 
Meg  Greenfield,  who  had  died.  Williams 
was  not,  she  said  adamantly,  hired  for  a 


“woman’s  voice,”  and  indeed,  there  are  no 
signs  of  incipient  Anna  Quindlenism  in  her 
columns.  Tire  Posts  former  managing 

editor.  Bob  Kaiser,  said  it  was 
Hiatt’s  desire  “to  find  writers  for 
that  page  who  look  like  our 
readers,  who  were  under  50.” 

Democrats  trembled. 
Williams  will  never  be  consid¬ 
ered  a  conservative,  but  her 
expose  of  Gore’s  schizophrenic 
political  personality  had 
become  legendary.  Williams 
said  she  tried  to  temper  that  in 
her  recent  Post  pieces  on  Gore 
during  the  election.  But  it  was  harder  than 
she’d  realized,  as  one  article  on  Gore’s 
“Useful  Apology”  strategy  showed.  “The 
column  always  comes  out  sounding  more 
negative  than  I  expected,”  she  said.  “Gore’s 
assembled  this  political  persona  that  has 
so  little  to  do  with  him,  that  I  find  myself 
boring  in  on  him.  He’s  really  a  very  good 
public  servant ...  but  you  want  to  stuff 
him  in  a  locker.” 

One  of  her  strongest  shots  across  the 
bow  had  nothing  to  do  with  the  election, 
but  everything  to  do  with  politics.  It  relat¬ 
ed  the  reactions  among  the  literati  to  a 
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